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Fabric “care” by 
consumers calls for 
educational campaign * 

see page 48 
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AH...here’s 
the answer! 


BUCKEYE 


SIZE 


Proved best for 
ALL fabrics! 
Lowers Finishing Cost! 


You'll give everything from laces and nets to 
silks, woolens, linens, synthetic fabrics, draperies, 
slacks, and sport shirts a new look and life 

with Buckeye SIZE. It’s completely water 
soluble. It’s safe .. . will not spot or discolor 
garments. Will not sour or become rancid. 

It’s odorless, too ... gives garments a freshness 
that customers appreciate. Thousands of 

users have proved Buckeye best. So will you! 


For complete information on 
these and other famous 
BUCKEYE PRODUCTS 
contact -your local distributor 
or write THE DAVIES-YOUNG 
SOAP COMPANY 


KEEP YOUR 
SALES IN SHAPEI 


BUCKEYE 


CLEAN -CHARGE 


ww 


The original anti-static dry 
cleaning detergent. Dirt gives 
up and gets out—so does static! 


Eliminate high finishing costs with Buckeye 
Clean-Charge. Its anti-static ingredient 
leaves garments free of lint because, unlike 
other charges, Buckeye Clean-Charge is 
extremely volatile. Contains no sticky film 
that attracts dirt and leaves fabrics dull. 
No other charge can compare with 
Buckeye Clean-Charge! It’s the industry's 


most effective soil-removing agent. 


\ SYMBOL OF QUALITY 4 
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Mr. J. M. Goldberg—Vice-President, D. 0. Summers 
Dry Cleaning Company, Cleveland, Ohio—says: 


“All eight of our plants use 


s 


to eliminate . 


Spotting. The D. O. Summers Company found that pre- Pressing. Reduced spotting operations allow more time for 
spotting and post-spotting have been drastically reduced by pressing or other duties. Companies report that with Honey- 
the Honeywell MagiCare System. Often, post-spotting and well’s MagiCare System, operators can press many more 
re-cleaning can be reduced to only 5% of the total load! garments per load—and they press easier, faster, better! 


Honeywell MagiCare Relative Humidity Control System Satisfied Customers. You'll find customers come back 
works well with Stoddard or perchlorethylene solvents, can again and again when you deliver cleaner, brighter, fresher 
be used with any concentration of soap charge in any washer garments—and that’s what they get when you install the 
and with one-bath, two-bath, and batch process systems, Honeywell MagiCare System in your dry cleaning plant! 


THE NATIONAL CLEANER 
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“We installed our first Honeywell MagiCare System 
a year ago,”’ says Mr. Goldberg. ““We were so pleased 
with the way it eliminated shrinkage and wrinkling and 
reduced spotting, that we have since installed a Honey- 
well MagiCare System in each of our seven synthetic sol- 
vent plants and four in our petroleum solvent plant.” 


Mr. Goldberg adds: “*Because the Honeywell Magi- 
Care System provides automatic, exacting control of 
moisture in the solvent, our garments are consistently 
cleaner, brighter, softer and more sparkling—with no 
wrinkling or shrinkage! What’s more, we save time and 
money On spotting and pressing as well!” 


PI@MEERING THE FUTURE 


FREE MERCHANDISING PROGRAM. 
Counter cards, MagiCare banners, decals 
and newspaper ad mats are furnished 
free to help you build business with 


Honeywell MagiC:re’s quality cleaning. 


Drying is very important. To insure proper drying 
temperatures, the D. O. Summers Company installed 
Honeywell T-654 Indicating Temperature Controls on all 
of their drycleaning tumblers, six on theirsynthetic solvent 
reclaimers and six on their Stoddard solvent tumblers. 


Mr. Goldberg’s story can be your story, too. 
Honeywell’s MagiCare Relative Humidity Control Sys- 
tem can bring you not only better cleaning, but faster, 
labor-saving operations. Ask your soap and machinery 
supplier about the Honeywell MagiCare System, or 
contact Minneapolis-Honeywell, Department ND-7-46, 
Minneapolis 8, Minnesota. * Trademark 


Honeywell 
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features 
Three Heads Are Better Than One ........ : Art Schuelke 


Varied experience in chain, wholesale and sanili r retail operations 
helps three partners develop a growing string of package plants 


Mechanization and Systems Boost Profits in the Small Plant 
Laura Herrmann Porterfield 
Part Il. How to cut costs in cleaning and spotting. This chapter in 
a continuing series brings practical ideas to improve cleaning, spot- 
ting and movement of garments 


Counter giris are als 
ive; assemble and bag New Equipment Saves Space .... Lou Belleu 
ear call-office area { West Coast plant was confronte d uu sith a split- level operation and 
a crowded call office. Read how modern machinery solved the prob- 
lem without structural changes in the plant building 


efween customers 
Piping Materials Are Changing, Too .... Joseph C. McCabe 
One of the major developments in industry is plastic piping. Our 
engineering editor tells how its usage applies to the drycleaning 
plant 


om Ambition Realized: A Plant of His Own .. Jerry Whitman 
—— eyguls a After many years of working for other cleaners, this man bought 
aad his own business. All the ideas he learned he has finally been able 
to put into practice, with great success 


a) [ Hs Cleaners Offer Tips on Fabric Care .......... Harry Yeates 
Member plants of the Niagara-Frontier aaws r of the Neighbor- 
hood Cleaners Association in the Buffalo, New York, area join 
forces and launch an effective consumer education and public rela- 

Long Island landmark tions program 


or 


represents solidity and 
grity of firm that takes The Challenge of Shrinking Profits ..... .William J. Nicklaw and Charles R. Riggott 


pride in quality work A full report by two experts from the National Institute of Dry- 
cleaning. They spell out how to control costs 


departments 
Letter From the Editor Association News 
New Products and Literature : NID Activities 


News From the Allied Trades People and Places 


x 
a Obituaries 
Gadgets and Gimmicks ‘“ Vc ; 
Trends of the Times SRE Saree 


Editorial ..... Advertisers in This Issue 


Legal Decisions The Customers Always Write 


ADDRESS AND SUBSCRIPTION ORDERS TO 


teen? 


mal Cleaner, Reuben H. Donnelley Corp 4 Lexington Avenue, New York 17, New York 


tf address should reach us one month in sedvance 
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“Our drycleaning is better 
because we give your 
garments an extra rinse 


in distilled solvent 


Your customers will be impressed with this 
EXTRA service. They will readily understand 
the advantage of removing all traces of remain- 
ing impurities with distilled solvent. They will 
accept the distilled rinse as a fitting complement 
to your patented* method of cleaning with Con- 
ductivity Control. They will recognize the supe- 
rior brightness and freshness in the garments 
you clean for them. 


R. R. STREET & CO. INC. 561 W. MONROE ST. CHICAGO 6, ILL. 


MYCEL 


employing 4 the micelle principle 


*Canadian Patent No. 534,730 
U.S. Patent No. 2,913,893 


Copyright 1960 MP-341 





Nationwide Consumer Survey Shows . . YOUR CUSTOMERS PREFER 
LAUNDRY AND DRYCLEANING IN POLYETHYLENE 


In a recent nationwide consumer survey of 17 cities, 
72% of 1,300 respondents said they preferred their laun- 
dry and drycleaning wrapped in polyethylene rather 
than in any other packaging material. In several cities, 
percentages ran even higher. In Chicago and Philadel- 
phia, for example, the preference for polyethylene was 
greater than 83°; in Milwaukee, over 80%. 

But only 70% of those surveyed now receive laundry 
and drycleaning in polyethylene .. . proof that more 
people prefer polyethylene than are now receiving their 
clothes in this packaging material. 

Here, in order of relative importance to those queried, 
are reasons why polyethylene was first choice: 

e Polyethylene is transparent 

e It offers better protection against dust and water 
e Garments are easier to store 

e The film is stronger 

e It keeps clothes neater 

e Packaging is more attractive 

e The film is soft, noiseless 


These are important reasons for considering polyethyl- 
ene to improve the quality of your packaging. Poly- 
ethylene gives that extra touch of prestige to your 
service ... helps build business for you. And it is the 
most economical packaging material you can buy. 

When you buy polyethylene, be sure to specify the 
film properties that are best suited to your bagging 
operation. U.S.I1., producer of quality PETROTHENE® 
polyethylene resins, will be glad to work with your sup- 
plier in setting up specifications to give you assured 
satisfaction. U.S.I. also has available a new booklet, 
“Which Polyethylene Film Should I Use,” which can 
help you make a sound choice. For your copy, write to 
the address below. 


USP npusteiat cHemicats co. 


Division of Notional Distillers and Chemical Corp. 
99 Park Ave., New York 16, N. Y. 
Branches in principal cities 


THE NATIONAL CLE 





It's fantastic! 
Recover 1/5" your solvent costs 


SNIFF-O-MISER” 


Even though your reclaimers are working at top, 
efficiency, perc solvent vapor still escapes from the 
cleaning machine and in handling garments. And it’s 
surprising how much perc escapes: In most plants, at 
least 50% of the total solvent used is being air-wasted. 
Circulating air to get rid of the annoying odors adds 
to the waste, for not only is the solvent lost, but cooling 
the room temperature boosts your heating bill also. 
But there’s an easy answer — Hoyt “Sniff-O-Misers” ! 
These sensational new vapor adsorbers sniff up solvent 
fumes and reclaim your solvent for re-use . . . save up 
to 75% of your present solvent costs . . . get rid of 
solvent odor . . . soon pay for themselves. 


There are three “Sniff-O-Miser” sizes — one for 
any plant, and all attractively designed with the dis- 
tinctive Hoyt cabinet. The compact Model | (for floor, 
wall or ceiling installation) is extremely popular in 
small plants. 

When you buy reclaimers and vapor adsorbers, it 
always pays to look for the Hoyt features. 


Write for bulletins or see your distributor 


HOYT 


WESTPORT, MASS. 


Automatic Dryers, Reclaimers and Chillers 


*""Sniff-O-Miser” owners report solvent savings of 50% to 75% 





new 


lot-contro/ tags 


control work flow, 


keep costs 
down 


To speed handling, reduce 
unnecessary overhead and 
keep an even flow of work 
through the plant, put 
ARMA Lot-Control Tags to 
work for you. 

ARMA Lot-Control Tags 
work in color sequence with 
small, easily handled lots of 
garments. Tags change color 
automatically and show the 
lot color change numerically. 
This provides a quick visual 
report on the flow of work as it 
travels through various de- 
partments. Stragglers and de- 
lays are spotted immediately. 

Each roll of ARMA Lot- 
Control Tags contains 1,000 
tags with different colors and 
ten successive lot numbers. 
Colors always follow the same 
sequence in each roll. Lot 
numbers assure no duplication 
until a safety cycle has elapsed. 

Look into the advantages of 
this time-and-money-saving 
system. Contact your jobber 
or write today for literature. 


Pittsburgh Tag 
Company 


Box 6124 
Pittsburgh 12, Pa. 


Weiritelt 


Counting sheep? 


I MUST TELL you a story. It may 
not apply to you, but it does to 
many plantowners in our industry. 

A young fellow applied for a job 
with a farmer. The applicant ob- 
viously had little formal education 
and polish. His approach was di- 
rect and simple. He told the land- 
owner he needed a job. 

The farmer said he was pretty 
well fixed for help, but might be 
able to use the lad if he had any 
special qualifications. Did he have 
any? The boy said simply, “I can 
sleep on a windy night.” Our 
farmer friend felt this was com- 
pletely irrelevant and cocky and 
sent the boy on his way with a 
gruff dismissal 

Some months later the farmer 
lost some of his best hired hands 
and was desperate tor help One 
day when he was in town, he spot- 
ted this same bov walking down 
the street. He approached the lad 
and asked if he still wanted to 
come to work. Our hero agreed 
with a quick, “Yes, sir.’ 

And it seemed to be working out 
pretty well. The young man took 
over the normal chores of the farm 
handily. He knew his way around 
with field work, the cows and other 
duties with not too much supervi- 
sion. He’d been on a farm before. 

About two weeks later a terrific 
thunderstorm hit the farm. Light- 
ning cracked around and the thun- 
der crashed. The wind screamed 
as the storm reached its height. 
The farmer woke with a start. He 
jumped out of bed, concerned for 
the welfare of his family, his farm 
and livestock 

The farmer dressed and dashed 
to the small cottage in which his 
young farmhand was sleeping, 
thinking to rouse him to check the 


from the editor 


cattle, poultry and hogs. To his 
utter amazement, the young man 
was sound asleep. 

The farmer shook him awake, 
told him of the terrible storm and 
that they had better check on the 
livestock. The youngster said, “I'll 
sure go along with you and inspect, 
but you can be sure everything is 
all right.” 

And it was. The roof shingles on 
the barn were secure. So were the 
gate hinges. A quick tour of the 
fences proved that none of the ani- 
mals was able to get away because 
the fences were tight and right. 
The farmer said, “You were sure 
right, but how did you know?” 

The boy said, “This is what I 
tried to tell you when I first looked 
for a job. I told you that I could 
sleep on a windy night. What I 
meant was that I would take care 
of things ahead of time, so I 
wouldn’t have to worry at the last 
minute.” 

A long way around to get to 
your drycleaning business, but the 
same thing applies . . . For most of 
you, this is the “off season,” the 
time to take a breather. But do you 
remember how swamped your 
plant was when the seasonal busi- 
ness finally hit? And how you 
wished you had put in that new 
equipment, that new layout, that 
new marking system? 

Now is the time to mend those 
fences, make sure everything is 
secure. You have a chance now to 
read this issue of the magazine 
from cover to cover. You'll find a 
lot of information to help you get 
. and to help 
you sleep on a “windy night.” Plan 


your shop in order . . 


ahead! You will be glad you did. 
According to the almanac, such a 
period is ahead. 


REPRINT SERVICE FOR OUR READERS—Piease write promptly if you want reprints of any article 
appearing in this issue. Cost is $13 per 100, one side of ao single sheet; $21 per 100, two 
sides of a single sheet (8'/.x11). Additional 100's at $1.70, one side; $1.90, two sides 
Minimum order is 100 reprints. For reprints in color or reprinted spreads or folders, please 


write for prices and additional information 


All prices F.O.B. Lancaster, Pa 


Address the Editor: THE NATIONAL CLEANER, 466 Lexington Ave., New York 17, N. Y. 
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DRY CLEANERS AGREE! 











Proauction 
rates increase 


with 


SHELL SOL 
60 and 36 


That’s the up-to-the-minute report from dry Both Shell 360 and 36 meet all Stoddard 
cleaners coast to coast. Increased production Solvent specifications. They are approved by 
rates are obtained even at lower tumbler the National Institute of Dry Cleaning and 


temperatures because: classified by the Underwriters Laboratories, Inc. 
1. Evaporation is faster. 


2. Deodorization is faster. SHELL SOL 105— 
Regular Stoddard Solvent 


3. Finishing is faster. SHELL SOL 140 and 14— 
where 140° F. flash point 
is required 


FACT-—FROM 


ee ae ae SHELL 
Odor stability Ol L. co Mi PANY 


is important. 50 WEST 50TH STREET, NEW YORK 20, NEW YORK 
100 BUSH STREET, SAN FRANCISCO 6, CALIFORNIA \ 
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Automated Boiler Control 
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utomatically 
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New Compact Dynapump 
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YOUR REQUEST 
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juickest and most complete at 
a worthwhile inquiry 
on yi let 
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it's written 
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Cochrane multiport relief valves 
for automatic relief of overpres 
und gas sys 


sure in steam ur 


7 trom (¢ ochrane 
Be low 


Philadelphia 32 


ivailable 
Corporation, 17th St., 
Allegheny Ave 
Pa 

When writing 
pe if’ public ition No 


ems is 


for the 


bulletin, 
5200-A 


New Marking System 
A-Mati piece-¢ 


Strip Tag 


ount 
eliminates 
nents, belts 
ount is auto 
itself. Work- 
Glance-A-Matic 


unit 


ounting of gan 


control piece- 


single garments 


stem tor 
é nable S the bypassing ot 
urticles in 


which 
ill one-prece isseli- 
bly 
For more information: Pre- 
Marked Strip Tag Co., 3232 In 
; 


dia St., San Diego, Cali 


Railex Improvements 


New Railex conveyors are 
built with full frame 

ompletely supported 

ling steel frame 

stability and safe- 


suspension 


‘ or le tandard 
Railex 


I iple te cony 


conveyors ilso 


ization 
offer 


ertibility, as 


part-shirt or 


ribis v these 


sochur 
ISSUE d 
vanufacturer: Railex 

6354 Ly in St 


8, N. Y 


ements } is heen 


New Drum Faucet 
the Flo-King J] 
nats 


vethylene 


said to he 


t (tor 
i 
rt 
nptvin 
| 


litth 


4 polye thylene 
The Flo King 1S 
1 companion to the smaller (%4- 
inch) Flo-Rite (bottom left). 

For more information: Multi- 
Meter Corporation, 1635 Coin- 
ing Dr., P. O. Box 6594, Toledo 
12, Ohio 


fitted with 


< losure 


ilso 


spout 


Four-Part Storage Forms 


Storage invoice, receipt and 
combined In a 


four-part form 


contract ire 
multicolored 
with temporary storage receipt 
stub attached. The first copy 1s 
on registered safety-check paper 
with the storage contract print- 
ed on the reve The sec- 
ond and third copies are of con 
trasting color while the fourth 
copy is of heavyweight stock for 
easier handling and filing 

For further information: 
Willco Tailored Business Forms, 
W illco Sale s ( Kansas 
City 32, Mo 


side 


rs¢ 


ompany, 


Radio Base Station 

Aerotron Model 6N100 pro- 
vides 100 watts of power out- 
put for VHF-FM mobile radio 
The 


eiver’r 


unit is composed 
and transmitter 
a table -top console 
It is approved by the FCC for 
The 
operated from an 
battery 


svstems 

ot i rec 
house d in 
I idio 


business services 


unit may be 
iuto storage in case of 
power line failure 

idditional information 
Aerotron Acronautical Elec- 
tronics, In P. O. Box 6527 


Raleigh, N. ¢ 


Truck Performance Rule 


A slick that mathemati- 
cally truck perform- 
ince has been developed by the 
White 

The 


determine 


rule 
measures 
Motor ¢ ompany 
rule 


uickly 


new used to 


answer;rs 


in be 
the 


how ster p 


q 
to such problems is 


t grade ar vhat speed a 


cif 


road speed is best for a specific 


spe- 


vehicle may climb or what 


engine and known gross weight 
For more information 
White Motor ¢ 


oOmpany 
79th St., Chicago 1, Ill 


$42 E 


The 


Tiny Solenoid Valve 


The Midg-C-Matic Valve is 
designed to provide automatic 
control of small flows of water 
The 
cured in angle or straight pat- 
tern. It is available with mois- 
ture-proof solenoid 
Kast-Coil, a 


sole noid coil Carrying a 


or ‘alr. valve may be se- 


coils or 
with waterproof 
perma- 
nent guarantee. 

For descriptive _ literature 
write: Automatic Controls Di- 
Hays Manufacturing 

805 W. 12th St 


vision, 
Company 
Erie, Pa 


Lease Plan Booklet 
A booklet 


plan whereby truck users may 
lettered to cus- 
Div- 
co dealers has been issued by 
Divco Division, Divco-Wayne 
Corporation, 22000 Hoover Rd 
Detroit, Mich 

The plan covers all models 
and the states it will 
purchase trucks 
want to 


dese ribing a new 
rent equipment 


tomer specifications, from 


( ompany 
Dive 0 


those 


now 
owned by who 


switch to leasing 


Driveway Signal 


Signal-U has marketed a new 
line of driveway signal systems, 
consisting of six different gong 
panels mounted with either 6- 


Continued on page 69 
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...tO junior’s 


a perfect fit for every garment 


on the NEW CISSELL FORM FINISHER 


Whatever the garment . .. whoever the owner... you can build customer confidence 
through perfect finishing on the new, improved Cissel! Form Finisher. Children’s jackets, 
women’s housecoats, fashion dresses, men’s sport coats, bulky overcoats — all are han 
died with maximum ease and speed...and all are restored to their natural shape, with 
a soft, no-shine finish. 


» no foot 


Automatic operation? The Cissell Form Finisher tops them all because it has no foot 


pedals, no complicated controls. Steams, dries and cuts off... all automatically. Your 
operator simply adjusts the controls, and sets the Cissell-built Time Switch... the Cissell 
Form Finisher does the rest. Cissell’s exclusive “ventilated” shoulder gives greater dis 
persion of steam and air. Improved inner-construction provides more positive 
justment. New, longer, synthetic sponge-lined clamps help speed finishing. The Cissell 


Form Finisher soon pays for itself by improving quality and slashing finishing costs! 
You benefit when you use Cisse// equipment... your customers do too! 


W. M. CISSELL MFG. CO., INC—LOUISVILLE 1, KY. 


Pacific Coast Office: 4823 W. Jefferson Blvd., Los Angeles 
Foreign Distributors write Export Dept.—Cable Code “CISSELL” 


Cousilt Your Yobber 








NEWS from the allied trades 
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Rema Shown in Germany 


The line of Rema 
Dri-Vac Air Vacuums was dis- 
played at the recent 
tional Exhibition of 
dry, Drvcleaning 
Industry 


, 
complete 


Interna- 
the 
and Dyeing 


West Ger- 


I aun- 


Frankfurt 
many 
Acceptal r 


units by 


Forse Corporation of the Rema Dri- 
in Anderson, Ind., for ¥# European plant- 


manufacture of OWners prompted Rema’s Euro- 


ex lusive 
pean representative and distrib- 
Dipl.-Ing. Hans Schneider, 

West Germany, to dis- 


li; 
full Line 


Shown 


quipment 
the 


new 


signing utor 


d the com 

eft to right): Mrs 
Barrow secretary of 
rporation; Mr. | 
ent; Mr. Zeoli, vice-pres- 
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"Daly Joins PR Firm 
John Jay Daly, Jr 
Washington, D. C 

MacLeod & 
public 


I 


has joined 
office of 


Grove, 


the 
Ket 
In iS 
ount executive 

Mr. Daly is the former pub- 
lic relations director for the Na- 
Institute of Drycleaning 
editor of its 1 


relations ac- 


Vic Manufacturing Purchases Masterworks 


tional 
and nagazine 


Strip 


Railex Appoints Rodin 


Brooklvn 
Rodin 
clusive distributor of 
plete line of call-office convey 


in the state of Illinois 


Railex ( 


las appointed 


N.Y 


Bros. ex 


orp 
} 


its com 


ors 


White Opens Branch 


White Truck Division, The 
White Motor Company, has 
opened a Cincinnati branch 
headquarters at Spring Grove 
and Station Aves. The 
branch maintains a parts stock 
for all makes of trucks, a drive- 
through service area 
fully-equipped machine 
with dynamometer 


new 


and a 
she »p 


Prosperity Appoints Kelly 


ROBERT M. KELLY 


Robert M. Kelly has been ap- 
pointed national 
for the Prospe rity 
pany, Syracuse, N. 

Mr. Kelly, who has been with 
Prosperity for 13 years, will di- 


service man- 


wer Com- 


rect) operations ot Prosperity 
service, parts and demonstration 
departments throughout the 


United States and Canada 


Divco Announces Three Appointments 


ARTHUR BOLTON EARL P. KIMSEY 


torn Master 
sales 
whos 
Michi 


et 


1eT 
esmen. now Vic 
Arthur Bolton 
includes | pper 
and | 
irl P Kir ise 
st of 
Dak 


onsin 


ind | 


wer the re 


irts 


Nort] 


HAROLD STREEM 


ld Streem has been ap- 


Almore Adds Flameproofing 


inancial vice-president 
7 re Dve House. Chic t treasur ot Divco-Wavne 
ntroduced a new ‘ rporatior e also retains his 


~ vice-presi- 


FRED McKAIG 


dent and general manager of 
Diveo-Wayne Sales Financial 
Corporation, an unconsolidated 
subsidiary 

Continued on page 69 
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Pork Users Aren’t Drum-Kickers! 


W..... it’s time to re-order ‘Perk’ (Stauffer’s Perchlor- 
ethylene) you don’t need to kick the drum around... you 
don’t need to heft it... you don’t need te guess and maybe 
run short before the distributor’s next call! 

Use the ‘Perk’ dipstick...its FREE to ‘Pérk’ users 
...and know if you have a half or a quarter or an eighth 


of a drum left. Then you know if it’s time to re-order 
‘Perk’, the finest of modern drycleaning solvents. 

The new ‘Perk’ dipstick is marked to show how much 
‘Perk’ is left in your drum...whether the drum is’Stand- 


Cleaning “Per Stautter Perchlorethylene 


or Quality 


ing up or lying on its side. One side of the dipstick shows 
inches, by eighths, and there is a leather thong to hang 
it in any convenient place. 


‘Werk 1 


Remember... it’s FREE to all drycleaners using 
‘Perk’. Ask your ‘Perk’ distributor for this handy 
measuring stick. 


hylene 


This is the handy ‘Perk’ dipstiek, FREE to all dry- 
cleaners using Stauffer's ‘Perk’ wAsk your ‘Perk’ distribu- 
tor or write the Stauffer offig® nearest you P 

AKRON 8, Ohio 326 Sout Main Street 
Cuicaco 1, Illinois Prudential Plaza 
Houston 15, Texas ‘ P.O. Box 9716 
Los ANGELES 1?. California 824 Wilshire Boulevard 
New YorK27, New York * 380 Madison Avénue 
NorTH PORTLAND, Oregon Suttle Road 
San FRANCIsco 8, California 636 California Street 


P.S. Have you sent for your supply of the’Stauffer “Lost 
Article return envelopes’? Rememberythey're FREE to 
drycleaners whose Stauffer’s ‘Perk’ 





_75- : tauffer 
CEs 7 STAUFFER CHEMICAL COMPANY ESIC-WUiCay 


- ;' 380 Madison Avenue, New York-17,; New Yorky 


SINCE 1885 





You need never lose 
a single garment 
due 
to faulty 
tagging ! 


ACE CLIPPER STAPLING PLIERS HOLD TAGS TIGHTER 
WITH A UNIQUE STAPLE THAT IS EASILY REMOVED! 


The loss of just one garment would cost you much more than an ACE 
CLIPPER and a full year’s supply of staples! So be sure garments 
stay tagged—use an ACE CLIPPER Stapler and ACE CLIPPER 
Undulated Staples. ACE tags faster, more comfortably, and it is 
built to last for years. ACE Staples hold tighter than any others; 
they are specially undulated for better gripping! Remember, no other 
stapler gives you faster, easier action than the famous ACE 
CLIPPER. It’s a handsome husky that fits comfortably in your hand 
...works smoothly... has wider jaws to fasten the most awkward 
shapes. The cost? Just $6.50—imagine! 


Ask your ACE dealer to demonstrate the chrome-plated ACE 
CLIPPER Stapler...and ACE CLIPPER Undulated rust-proof 


Staples...today! (Then see the whole ACE line.) You’ll see why more 
cleaners and laundries use ACE CLIPPER than any other fastener! 


"ACE 700 7) 


ACE FASTENER CORPORATION 


3415 North Ashland Avenue, Chicago 13, Illinois 





CANADA: / Canadian Staples Ltd., 6705 Upper Lachine Rd. Montreal: 258 Wallace Avenue, Toronto 
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MONEY MAnKEns 


Seeing Is Believing 


Here is a plant that does an effec- 
tive job of selling paid repairs and 
ilterations. The work station for this 
employee is in the front window of the 
sh yp at Soundview 


New York 


Thousands of subway 


Cleaners, Bronx 
and bus riders 
and get a first- 
hand view of the fine 


pass the window daily 


quality pro- 
luced. The department is also on dis 
play for the customers in the call 


office As a result, the 
repairs is an important figure 


revenue from 





Parade of Progress 


Customers ol Westbury Valet 
Westbury, New York, can 


dramatic changes in drvclean 


Cleaners, 
see the 
ig through the vears 

As they enter the plant, before them 
is a full view of the production area 
There is a modern shirt finishing unit 
omplete with cabinet sleever and cabi- 
Steam-air finish 
ry equipment and modern dryclean 


net bosom presses 


also visible in action 


ses a\&e 


chines used in the 
industry 
play contains the book “ 
rics,” published by the National Insti- 


southw est 
ner location 


ownel 


On the left side cf the call office is 


a display of old irons and sewing ma- 


early davs of the 
A table in front of the dis- 


Focus on Fab- 


Bear Valley Shopping Center in 


Denver is the site of De- 


pendable Cleaners’ latest plant. A cor- 


facing a huge parking 


area has lent itself well to an idea of 


Jack Bugdanowitz to provide 


attention-getting action. 


To do this he has arranged the lay- 











tute of Drycleaning, plus other impor- 
tant books on textiles. 

The whole display, plus the view of 
the production area, helps convey to 
the customer the idea that this plant 


is her “expert.” 


Assembly at Front Window Provides Action 


out so the assembly department is up 
close to the front windows in full 
view of the shopping-center traffic. An 
extra advantage is that the front-coun- 
ter is always under the watchful eye 
of an employee. This arrangement also 
insures adequate help on the counter 
during rush periods. 


= Coat 


Who hes patentiy pat ap wih me fer so many years 
Whe hearty serdba cooks leads os sil remembers te ke ws Ge os ccna HG BOY. 


A 


fh scope se olwous spots and bright by stretching our Clothing Budget wih the 
crrewing moqe of GALLAGHER'S SANITOWE ORY CLEANING 


A ong lowe - ll oy We. 








‘Gallagher => CLEANERS 


Institutional Ad Has Wife Appeal 


A tribute to the “little woman” on a 
giant 40-foot billboard has captured 
the attention of many viewers in a res- 
taurant next door to Gallagher Clean- 
ers, Toledo, Ohio. 

The billboard includes considerable 
kidding and has been directed by ob- 


servant wives toward their husbands 
as they notice this eulogy “to a won- 
derful wife.” 

A commercial message promoting 
drycleaning service has been included 
along with the sentiment and humor 
of this unusual plant advertisement. 
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Your service rings the bell more often 
with exciting 


PAPER-VUE! , 

















reputation 


Southern Advance sets up a ready welcome for Sn ...Wrap up your 
with Advance! 


garments that arrive in style—in Paper-Vue bags! 
Paper-Vue combines the moisture-proof “breath- 
ing” quality of paper with the “see-thru” con- 
venience of clear plastic. Dust and light are kept , ; ' 

as fe Keep in touch with the times! 
out, clothes get an extra measure of “life insur- eee Alert cleaners everywhere are 
ance’. And sharply-defined Paper-Vue printing a " turning with the trend to 


always highlights your store name! So build a oa" Paper-Vue! Order Paper-Vue 
a from your distributor and get 


wider welcome for your service—put in a call for ; ° 
timely promotion posters now! 


Paper-Vue today! 


CONTINENTAL CAN COMPANY 
530 Fifth Avenue. New York 36, N. Y. 





HADES and gimmicks 





Ventilation Deflectors 


Three rooftop coolers keep air tem 
peratures at a comfortable level 
| Merced, Cali- 


Gallagher Cleaners, 
rnia. To ward off unpleasant direct 


f 
drafts simple pr gboard panels do the 
trick 

Cool air strikes thes« panels and is 
deflected to the sides and downward 
for greater coverage of the room area 
By the time the air currents reach the 
productive area, the drafts have been 


eliminated 


Drapery Carrier 
Normally 


] indle 
cle partment where the 
formed. Unless the 
dled quickly 
vrinkles may be formed 
ling at Mercury 
Sacramento, California 
Charles Kolb devised this 
On it 


drapes are awkward to 
between the finishers and the 
pleats are 
drapes are han 


] 


during this interval 


id h wrinl 

i\ a sucn Wilk 

] 

{ eaners in 
whnel 


freshly finished drapes 


vu the speedrail 


The 


5-foot 


length of heavy cardboard tubing of 


carrier is a “saddle” made of a 


the type used in rolling up rugs. A 
length of 1-by-4-inch board is slipped 
inside the tube in an upright position 
and a %%-inch rod is fastened to each 
end 


The ends of each rod are bent over 


to hook over the speedrail and these 
are joined by a smaller metal rod just 
below the top. The cardboard tube is 
then about 20 inches below the speed- 
rail and about 50 inches off the floor 
The drapes are folded over the tube 
and slid along on the carrier to the 
next operation without crushing. 


Sewing Supplies Organized for Efficient Department 


4 combination of three types of 
storage efficiently organizes the sew- 
ing department supplies at Kleen-A 
Matic in Nashville, Tennessee. Zip- 
buttons buckle 


molds, inner linings and other bulky 


pers, tapes large 
items are spread over the shelves of a 
metal fastener display bin bought at a 
furnishings. A 
heavy clear plastic cover protects th 


sale of auto supply 


shelves when not in use 
Spools of thread perch on hooks 


commercially designed for use with 


the pegboard on which they are 
This is preferable to the 


usual rows of nails 


mounted 
rhe spools being 
upright, the shades of color are easier 
to determine than when at an angle. 

Buttons are kept in a small cabinet 
with clear plastic drawers. This places 
all supplies in clear view at all times. 
It makes it easy for other employees 
to assist the checker-seamstress, since 
they do a minimum of hunting for 
things needed. It also makes replace- 
ment inventories much simpler. 


Inviting Plant Reassuring to Timid Drivers 


[he two-year-old drive-in store of 
Hess-Du Bois Cleaners, in Stockton 
California, is a real eye-catcher. Lo 
cated on a large corner lot at the edge 
of a residential area it features an 
enormous parking area and a wide 
drive-through area that is inviting to 
even the most timid woman driver 

4 big neon sign near the sidewalk 
is held by an enormous pipe support 
that is bent over into a position that is 
about 95 degrees off being perfectly 
horizontal to the street. The sign it 
self is the theater marquee type along 
the lower half, with inside lighting 
ind space for advertising various 
specials 


The support posts of the large can- 


opy are steel pipes which extend above 
the roof and are also bent out of 
“square” to hold a heavy steel mesh 
against which the firm name is posi- 
tioned in cut out metal letters. The 
letters are a brilliant deep orange 
(possibly a fluorescent paint) which 
stands out against a dark background 
of big trees. It’s a truly beautiful 
drive-in. 
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y STORAGE 
VAULTS 


This is the door to extra profits 
for cleaners and launderers. Doors 
like this throughout the nation 
lead to storage vaults in which 
Haertel Vaultmaster* units eco- 
nomically and automatically pro- 
vide controlled safe conditions 
for furs, synthetic furs and cloth 
garments. 

The many operators already 
using Haertel vault equipment 
have added to their profits three 
ways. They make money on stor- 
age fees; they get extra cleaning 
by processing storage garments 
during the normally slack sum- 
mer months; and they all report 
increased year-round volume. 

Learn how you, too, can open 
this door to extra profits. Mail 
the coupon or call us today. 

*U.S. Patent No. 2,582,986 
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WALTER HAERTEL CO., 2840 Fourth Ave. S., Minneapolis 8, Minn. 

[— Please send me your free brochure in which cleaners and 

“—~ launderers using Haertel vault equipment tell how it pays 
off for them 


— 


a Please have a Haertel man call to look over my plant and 
answer my specific questions. 


FIRM NAME 








ADDRESS 





ee ee ll 


SIGNATURE__ 
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Pantex — One or two-girl shirt 
unit . . . adds productivity, in- 
creases quality while reducing 
floor space. (Bulletin LA-300)' 


Pantex — Fabric Feel... per- 
fect pressing resulting from 
pressure control easily and ac- 
curately maintained at the flick 
of the knob. (Bulletin FF-322) 


Pantex Pacer ...a cleaning 
unit of moderate price that 
consistently out- 
performs its 
higher - priced 
competitors. 
(Bulletin PK-403) 


Pantex — Perk-o-Matic 
... dry cleaning 
units with host 
of incomparable 

exclusive 
features. (Bulle- 
tin PK-402) 


Send today fer bulletins from 
the industry's leading full line 
manufacturer. 

Pantex Manufacturing Corp. 
Pawtucket, Rhede Island. 





Massachusetts Lien Law: The Massa- 
chusetts Lien Law on unclaimed goods 
has been amended. The amendment 
provides that goods that have been 


| left for storage and have not been 


paid for may be disposed of after 
120 days from date of storage instead 


| of the original one year, unless a spe- 


cific term of storage had been agreed 
upon when the goods were stored 

The disposal procedure provided for 
by the law has not been changed. No 
change has been made in the provision 
that goods left for cleaning, launder- 
ing, etc., may be disposed of if the ac- 
count remains unpaid for 90 days after 
the work is completed. 


a. 


* Ff 


Consumer Education: Gerry Rose and 
Marshall Parrott, representatives of 
the Canadian Association of Launder- 
ers and Dry Cleaners, recently ap- 
peared on a panel to answer questions 
on drycleaning problems at the annual 
meeting of the Canadian Association 
of Consumers. 

Joyce Hutchinson of the Dry Clean- 
ers and Launderers Institute (Ontario) 
recently spoke on garment care to the 
Hamilton Business and Professional 
Women’s Club through the courtesy of 
Harry Fotheringham of Fotheringham 
Speedy Service Cleaners, Hamilton, 
and to the Executive Club in Hamilton 
through the courtesy of Louis Johnson 
of Westdale Laundry, Hamilton. 


They Didn't Get the Message: An en- 
terprising Western cleaner thought he 
saw the answer to his business slump 
when storms and tornados struck his 
section of the country. Picturing a 
steady stream of storm-damaged gar- 
ments flowing into his plant, he con- 


| tracted for radio and TV saturation 


coverage for four days. Then he set- 
tled down to await the expected new 
business 

At the end of the four days, there 
was no increase in customers. Puzzled, 
the cleaner investigated. He discov- 
ered that the area he was trying to 


| reach had no radio, no television—no 


electricity, because of power failure. 


#8 
* + 


Cleaner Suits Fire Department: Hal 
Levy of Fine Arts Cleaners, Ho-Ho- 
Kus, N. J., recently donated an asbes- 
tos fire-fighting suit to the Ho-Ho-Kus 
Fire Department. 


Town Board Attends to Coin-ops: The 
Brookhaven (New York) Town Board 
has passed an ordinance, by a vote of 
5-2, requiring an attendant “at all 
times” in drycleaning and laundry es- 
tablishments within the town. Similar 
ordinances have been passed in two 
other Long Island townships. 

Violation of the ordinance is pun- 
ishable by a $50 fine, 10 days in jail 
or both. 


Plastic-Bag Regulations: The Massa- 
chusetts Department of Public Health 
has adopted regulations pertaining to 
plastic bags like those generally being 
adopted throughout the country. 
The regulations specify that no 
plastic bag or partial plastic bag in- 
tended for domestic or household use 
or for packaging articles for domestic 
or household use shall be sold, of- 
fered for sale, delivered or given away 
if it is designed or decorated to en- 
courage its use as a toy, if the total 
of its length and width is 25 inches or 
more and if the opening has a diame- 
ter of 7 inches or more, unless the 
approved warning statement is printed 


on the bag. 
# # 
7 f 


Royal Award: Royal Cleaners and 
Dyers, Pembroke, Ont., Canada, re- 
cently received a safety award at a 
rally sponsored by the Industrial Acci- 
dent Prevention Association. Eric In- 
goe accepted the award on behalf of 
the company. 


## 


Chamber Tours Cleaners: Sparkle 
Cleaners, Lethbridge, Alberta, Can- 
ada, recently hosted the Lethbridge 
Chamber of Commerce as one in a 
series of Chamber-sponsored industrial 
tours. Not only was the tour educa- 
tional for the Chamber of Commerce 
members who participated; it paid off 
in publicity for Sparkle when a local 
paper ran a feature story on the tour. 
# # 
Educating the Retailer: Ellsworth 
Ogg, owner of seven drycleaning 
branches in Pontiac, Michigan, recent- 
ly addressed the personnel of the 
ladies’ wear department of Demerys 
Department Store in Detroit. 
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the 
industry’s 
first 
automatic 
shirt 
folding 


machine 


41%" x27" 
Fold-a-matic 
meets mini- 
mum floor 
space require- 
ments. Easily 
adjustable to 
fit the opera- 
tor’s particular 
height 
requirements. 


Entire shirt front is visible Shirt tail is double-folded Any style cuff and every Sides follow the sleeve up Completed shirt is neat 
to the operator, for proper automatically to keep it sleeve perfectly folded... into folded position with- and snugly folded, in idea’ 
positioning before folding within 14” fold limits. no crushed cuffs. out hand work. position for bagging. 


These exclusive benefits are yours with 
a Pantex Fold-a-matic. 


Fast — folds a shirt face-up in seconds. Labor- 
saving — completely eliminates manual fold- 
ing. Profitable — produces greater volume at 
minimum cost. 


Folds with shirt front up. Frees operator from 
making time-consuming adjustments with shirt 
upside down. Guarantees a consistently uni- 
form, quality fold. Available for 12” or 14” 
folds. 


Simple-to-operate Pantex Fold-a-matic 
reduces shirt finishing to 3 easy operations. 
(1) position collar, button strips; (2) set 
cuffs in sleevearm holders; (3) press hand 
lever. 


Using same basic technique, Feld-a-matic 
automatically felds any type shirt cuff, any 
sleeve length — even short-sleeved sport shirts. 


Write today for Fold-a-matic Bulletin 9-434. 


Pantex Manufacturing Cerp., Pawt., R. I. 
Sales and Service Representatives in: Atlanta 
Chicago ¢ KansasCity ¢ Los Angeles 
New York City. In Canada, Pantex Manu- 
facturing (Canada) Ltd.: Edmonton 
Montreal * Toronto * Winnipeg. 


COMPLETE LINE OF LAUNDRY AND DRYCLEANING EQUIPMENT 





erin sts 


wy 


What! Use a 3 Sure! You 
blood remover for can do it with 
these stains too? 


Mercurochrome and merthiolate are tough, troublesome stains. But they are 
surprisingly easy to remove from drycleanable fabrics when you treat them 
with “New Formula” QwikGo, Wilson’s great new blood and albuminous stain 
remover. You just apply QwikGo to the mercurochrome or merthiolate stain 
... Manipulate . . . and flush. It’s as easy as that. This bonus feature you get in 
QwikGo makes it a still more valuable spotting board aid. And it adds another 
good reason why you should use QwikGo if you are not already doing so. 


Save $2 
call your jobber 7 
¢ Weg A. L. WILSON CHEMICAL CO. 


for QwikGo 
KEARNY, NEW JERSEY 


in the —=/ | cael 
4-bottle carton | a ~ ¢ 
~ oP. are out only business” 
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COLMAC 
INDUSTRIES ... New 


... MARS SERIES 
COVERALL— MATIC 


WITH THESE 
EXCITING NEW 
FEATURES: 


® Super hot coil 
@ 2H. P. motor 


@ Waist band dryer 


@ The new super-fast ‘‘Mars"’ Coverall-matic 
has been proven and accepted in major 

Easy and SAFE to operate plants. 

More coveralls are being done with Coverall- 

matic in the U. S. today, than any other 

method. 

Coverall-matic will pay for itself in labor 

Has a super finished look saving alone in 8 months. 

(not a clothesline look) ® 250% more profit than press method, with 

Y% the initial investment. 


No noise or vibration 


Collar presser with a finished look 


Back pockets finished like a press job 


Permanent air filter ; dee, : 

(ne dust or lint in room) Coverall-matic, with its PROVEN superior qual- 
ity and production rate, invites comparison with 
machines claiming 200 units per hour with no 
adjustable timing, air cylinders, etc. Coverall- 


Production automatically counted 
Only four connections to install iis ae e 

: . - matic is continuing to do coveralls in plants that 
(air—steam—return line—electricity) 


have experienced comparison trial periods with 
Only 2 hours to install 2 machines other equipment. 


WRITE, WIRE OR CALL COLLECT: 


COLMAC Industries, Inc. Phone MU 4-2460 Colville, Wash. 








DIORA 


Kidding Ourselves ? 

Once again the industry faces a decision. There’s nothing 
new about this. It’s another one to add to a long list of prob- 
lems that have hit us through the years. Remember the diffi- 
culties of supplies, equipment and adequate help during the 
war period? 

Part of the list includes such things as wash-and-wear gar- 
ments that were to doom us, the unfavorable publicity of chil- 
dren suffocating because of misused plastic bags—to mention 
just a few crises. 

Within a short period of time we will have coin-operated 
drycleaning machines for use by the public. Many people in 
the industry are wringing their hands, expecting the worst. 
Others advocate clean-only service in present equipment to 
offset the coin-op threat. 

Still others expect this development will open a brand-new 
market of cleaning on garments that presently do not come to 
the professional drycleaner. They feel that this will bring about 
greater customer acceptance than ever before for our services. 

One sure thing, we have to face up to the fact that coin-op 
drycleaning will be a reality. We can’t stick our head in the 
sands and ignore it. 

[t is our firm opinion that it will definitely cut into the vol- 
ume of too many cleaners in the country. This particular group 
is made up of operators who have been deluding themselves 
that they are putting one over on the public. These plantown- 
ers would have a difficult time answering honestly the question, 
‘Are you really doing the very best quality job you know how?” 

Generally speaking, the industry has had things pretty much 
its own way. Up to now the customer has had to do business 
with us. The public learned long ago that it could not rely on 
the extravagant claims of wash-and-wear. 

So with a comparatively “captive” clientele, some plants 
have forgotten craftsmanship and quality. They have become 
enamored of the delightful possibilities of greater output per 
employee, of washer load sizes far beyond the engineered ca- 
pacities of the wheel. They have found a way to cheat a little 
on soap, on solvent maintenance 

Inspection and free repairs are almost a mockery to these 
cleaners. Then, to compound the fracture, their attitude to- 
wards the customer is one of indifference, of insolence. 

Unless this minority group does an about-face they will cer- 
tainly feel the pinch of coin-op drycleaning. Let's not kid our- 
selves; the public will turn to this kind of service with a big 


sigh of relief 
There is still time to get back on the beam. But it has to be 


done today. Tomorrow may be too late 
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Fact:.,,. greater the tumbling area, the higher 
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& the drop, the better a machine's cleaning action. 


q 
iT & ) ’ eet 
5! e Permac’s open-pocket basket provides a 3 
‘s ballroom area in which every item ‘in every load un- . 9 
; r ; = 4 
-- dergoes the adjutation necessary for proper cleaning. *, 


[ts six-inch stainless steel ribs are so efficient they 
can pick up and elevate a single handkerchief to the 
One O'Clock Drop position. Combined they give 





Permac users maximum mechanical action ... and the 


finest cleaning area. 


a ‘ 
Fact:,,. sreater the filter area, the higher the 


filter flow rate, the better the cleaning action. 


e ; . . ‘ 
Fact: Permac’s unique filter design, and the 


fact that no part of the filter is ever lost to stored mud 
and slurry, give it greater filtering area than any other 
cleaning unit. Permac’s hi-velocity pump features a 
flow rate four to five times greater than othe 


machines. Combined, the filter and the pump give “2 
Permac users two complete solvent changes a minute 
.and the fine st cleaning ever. 
ia 


Dts A Fact es 
Peunac Cleaning Action |? %: 
Js The Finest! ny 


Get all the facts about cleaning action. Write today 










for vour free copy of “Are You Cleaning...Or Rinsing?” 
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See the Permac in action. Write, Call or Wire: 
American Permac, 48 Merrick Rd., Rockville Centre, N. Y. 
North East Permac, Co. 29 Washington Ave., Natick, Mass. 
Pinnacle Products, 188 Tarrytown Rd., Elmsford, N. Y. 
Stebbins Mfg. & Supply, 1735 Blake St., Denver, Colo. 
West American Permac, 1300 Douglas, Los Angeles, Cal. 


AMER/CAN 


‘= ERMAC 


its beauty is rivaled only by its performance 











Left: Corner location, with plenty of parking space in a growing section of town, plus 


Spacious call office, tastefully decorated, draws customers 
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complete service, assures growth of this plant. Right: 


Three heads are better than one 
Partners work a sound program for expansion 


COLLECTIVE EXPERIENCE and 
thinking are sparking a growing string 
of package plants in the Nutmeg State 
The latest example of how this pays off 
is White-Way Cleaners of Danbury 
This is the fourth pack- 


ige plant opened in recent years by 


Connecticut 


three partners Abraham Zavidow, his 
son He rbe rt and son in-law Harold 
Raclyn 


The senior member of the firm once 
owned a large chain-store operation 
on Long Island, New York. Later he 
ind the two boys ran a_ wholesal 
plant in Westchester County, New 
York. When this was sold they took 


over a typical medium-sized plant 
with one or two call offices plus routes 

Up to this time they had been in 
just about every type ol drvcleaning 


While each tvpe made them 


monev. thev learned the good points 


busine SS 


By ART SCHUELKE 


and the 


the growing success of package plants 


pitfalls. They also observed 


following the war. 

As a result of their own extensive 
experience, plus the willingness to put 
their ideas into motion, they sold once 
more and embarked upon new ven- 
After one plant 
proved out with cleaning and shirt 


tures in Connecticut 


service, they opened another and still 
another until they had choice busi- 
nesses going in Stamford, New Canaan 
and Westport 
kets 

This past May saw the opening of 
their White-Way plant in Danbury. It 
incorporates the basic ideas of the 
other three, plus a new angle. In addi- 
] 


tion to shirts and cleaning (and tailor- 


all top potential mar- 


ing), this one also offers coin-operated 
laundry service. 

The firm bases its success on person- 
alized customer service, quick service, 
advertising, and quality in keeping 
with the prices it charges. Its prices 
are neither the highest nor the lowest. 
But it turns out top-quality cleaning, 
very good finishing, and takes care of 
free repairs. 


Choice of site 


Careful consideration was given to 
the location selection of the new plant, 
typical of each unit in the group. The 
partners studied the area and found a 
location part way between the city 
center and the district showing the 
best growth of residential property. 

They are located on a main artery 
to and from town, an important route 


Left: Coin-operated laundry at back of plant makes this a true one-stop operation. Right: Synthetic cleaning equipment turns out better than 


three 45-pound loads per hour 
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Left: Call-office displays are changed frequently to sell sidelines. Right: Grand-opening promotion included two shirts laundered free to show 


prospects advantages of a professional shirt job 


for people going to and from work in 
the several industries of the city. In 
addition, they are directly across the 
street from a brand-new dormitory fot 
the State Teachers’ College 


200 female students this com- 


housing 
some 
Ing fall semester 

Another reason why they selected 
this location is that the normal 60,000 
population of Danbury swells to about 
83,000 during the 
They 


population, augmented by good tour- 


summer vacation 


months have a good steady 


ist trade in what otherwise is a slow 
business period for many cleaners. On 
top of that there 
in the immediate area 


are no similar plants 


Coin-op in demand 


The combination of tourists and 
students practic ally insures the success 
of the coin-operated laundry. Even the 


permanent residents are anxious fot 


this service The cleaning plant 
opened a week or so before the laun 


dozens of housewives 
While I was there 
getting this story and examining the 
final touches to the coin-op, two dif- 
ferent women stuck their heads into 


dry. Even so, 
brought bundles 


seo Uewery fe Fevuscw 






the shop and asked just how 
they could start using the machines. 
They could hardly wait 


soon 


Sound experience and knowledge 
have removed much of the gambk 
from this new venture, The partners 
purchased the property and invested 
better than $35,000 in a solid cement- 
block structure with plenty of parking 
space. There’s room for 15 cars on the 
property plus space for another 25 in 
a parking area right across the street 
on a side street. The corner location 
gives extra convenience for motorists 

The cleaning plant is 44 feet wide 
and 78 feet deep The 
is at the back of the plant, facing on 


comn-op store 


the side street. It is some 25 feet wide 
and 44 feet deep 
The latter has 
washers and eight gas-fired tumblers 
There 
additional 
equipment for 


twenty 9-pound 


of 18-pound capacity is room 
for 15 


tumblers. The power 


more washers Or 
the cleaning plant and the laundry is 
housed within the plant, adjacent to 
the coin-op. A separate water heater 
takes care of the needs of the shirt 
laundry and the coin-op. A 30 horse- 
power boiler provides steam for the 
shirt unit and the cleaning unit 


Ceesy VY Ss Per T Ve eeswes 


[he partners expect they can han- 
dle upwards of $4,000 a week volume 
with no crowding. The shirt depart- 
ment is set up with a cabinet sleever 
and single buck cabinet bosom press 
and a semi-automatic folder, plus the 
equipment. A 25-pound 
washer handles that detail. 

The cleaning plant presently has a 


usual other 


15-pound washer and separate deo- 
dorizing tumbler, which will do bet- 
ter than three loads per hour. There 
is a 2,000 g.p.h. filter; a muck reclaim- 
er and still complete this setup. Of 
course, there is a brand-new spotting 
board with steam, air and vacuum. 
The finishing department includes 
three air-driven utility 
with its own 


presses, each 
equipped puffer for 
touch-up The silk department has a 
steam-air finisher, flap-cover puff irons 
and steam table. The steam-air fin- 
isher is located so it can also serve for 
steaming woolen garments. 

All piping in the plant is buried in a 
trench, covered with steel plates for 
easy access, simple maintenance. The 
absence of overhead piping gives the 
plant an open appearance. 

In line with present thinking, the 
plant IS completely open to view by 


Left: Steam-air finisher, pilus air-driven presses, gives this plant maximum production and top quality. Right: Inspection, assembly and bagging 


are all done at front of plant, in full view of the customers 











Latest type of sorting bin expedites assembly of shirts 


the customers at the counter. The call 
office is tastefully decorated in gray 
veneer paneling with light beige trim 
The flooring is light blue and gray 
rubber tile to complement the light 
blue ceiling. Four rows of fluorescent 
strip lighting run the width of the 
building to give a high level of illumi- 
nation. 

Full-view windows, from floor to 
ceiling, run across the front of the call 
office and on the side facing the side 
street. Louvered windows along this 
side street provide light and ventila- 
tion in the production department 
Across the room opposite the street 
side three large ventilation fans add to 
the employees’ comfort 

The assembly and repair depart- 
ments are located up front, just next 
to the call office 
double as markers and assembly help 


The counter girls 


In keeping with recommendations of 
this magazine, the National Institute 
and allied tradesmen, a split-ring as 
sembly is used to save steps. Garments 
are presently stored on an “endless” 
slickrail which winds back and forth 
across the front of the production area 
Garments are stored on this continuous 
rail in numerical order, according to 
the ticket numbers 

The three partners know a little 
about merchandising as well as pro 
duction and market selection. An at- 
tractive electric sign graces the corner 
of the property. It highlights the fact 
that the plant offers three-hour clean- 
ing service, same-day shirt service and 
the coin-op laundry 

Approximately $1,500 was spent in 
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promotion to get the plant launched 
A select direct mailing was made to 
10,000 potential customers. (More 
about this later.) The newspaper also 
came in for its share in the promotion. 
A few days before the opening a quar- 
ter page “teaser” ad appeared. The 
next day, Friday, a half-page ad was 
used to announce that the plant would 
be open the following day 

Both the direct-mail pieces and the 
newspaper ads described the firm’s 
services and invited the public to the 
grand opening. To draw a crowd, pre- 
miums were used. Customers bringing 
in $1.50 worth of work or more were 
given a steak knife and a table cigar- 
ette lighter. They also were offered 
two shirts laundered and finished free 
of charge 


Opening pulls crowds 


An order below that amount en- 
titled the customer to the table lighter 
and the shirt offer. Despite cold, rainy 
weather the crowds did come, and 
they did buy. There were seven people 
stationed at the counter all day long 
and they could barely keep up with 
the volume. There was no letup. 

Well over $100 worth of cleaning 
was processed for same-day service 
that opening day. While total volume 
figures were not released, one of the 
partners glowingly reported, “Say it 
was way ahead of our fondest expec- 
tations!” 

While the firm refers to same-day 
service as specials, there is no extra 
charge. It’s part of that personalized 





service we mentioned earlier. This 
plant does not penalize customers for 
something that it is completely cap- 
able of being handled in the normal 
course of operations. 

The main appeal to the customers 
to come opening day was the attrac- 
tive premium offers. Regular prices 
applied on all drycleaning. The own- 
ers are anxious to get their new trade 
educated to the advantages of profes- 
sional shirt laundering services. It is 
the only .place they made any conces- 
sions on price. They offered the two 
free shirts as a type of loss leader. Also, 
for a brief period shirts were priced 
out at 20 cents each. The program was 
geared to raise these prices within a 
few weeks to their regular price of 25 
cents. 

We mentioned earlier that the di- 
rect mailing went to a select list. Cer- 
tainly a good part of the success of 
the grand opening can be attributed to 
the mailing. More specifically, the 
first customer waiting for the plant to 
open was a woman from the nearby 
town of Bethel, some four miles away. 
She came as a direct result of the pro- 
motion. And she had a good-sized 
bundle of cleaning and shirts. 

As a token of appreciation, and to 
insure a successful future for the busi- 
ness, this lady’s entire order was en- 
tered free . . . “on the house.” In ad- 
dition, she was given a complete set of 
steak knives, two table lighters and 
enough balloons to keep her children 
and her neighbor's youngsters busy for 
the next several weeks. 

This special gesture in itself excited 
a lot of comment. While all of this was 
going on, many other people entered 
the plant to bring in orders just in 
time to see the attention this lady was 
receiving. 

It’s a pretty sure bet that first cus- 
tomer will be one of the last ever to 
stop patronizing this plant. But that 
same thing applies to the hundreds 
that followed her. There is good reason 
for this. It’s very simple. While part- 
ners Abraham Zavidow, his son Her- 
bert, and Harold Raclyn learned a 
great deal about our industry through 
the years, they also found out that the 
customer always comes first. 

With that philosophy and _ their 
know-how, they can’t miss. We'll make 
a prediction that White-Way Cleaners 
will do well and will spur the three 
partners on to more new and success- 
ful ventures. And the funny thing is, 
the same opportunities are there for 
anyone who will combine his know- 
ledge of quality drycleaning with a 
greater interest in personalized cus- 
tomer service. # # 
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Have you evaluated the true cost of your 
detergent lately to see how it affects every 
department in your plant, whether it helps 
produce dry cleaning which women will tell 
you they like? 


Most of us either won’t or don’t do it that 
way. We discuss detergent versus detergent, 
usually on a cost per gallon basis, differences 
in equipment, petroleum versus perchlorethy- 
lene, packaging, even labor percentages with- 
out determining the effect of our decision on 
the plant as a whole. But these must add up 
to customer satisfaction at a fair price plus 
a reasonable profit or else we’re in trouble. 
And we must do that arithmetic constantly 


or accept the consequences. There is NO 
ESCAPE. 


Now, we ask you to extend your investigation 
to include new, pace-setting Sanitone 30-90*, 
Allow us to send around your Sanitone engi- 
neer. Discuss with him the free, no-risk dem- 
onstration so you can see for yourself what 
we mean when we say, Sanitone 30-90 is not 
costly. It saves money by: 





e Allowing fewer classifications, which pro- 
duces more full loads per hour. 


e Speeding up spotting, no lint problem. 


e Increasing speed and ease of finishing. 





e Assuring faster assembly. Loads come 
through together . . . fewer go-backs. 


*Patents Pending 


In Canada: 

Emery Industries, Lid., 
639 Nelson St., - a 
London, Ontario , 


a7 





Write today. 
SANITONE DRY CLEANING SERVICE 


A Division of Emery Industries, Inc., Carew Tower, Cincinnati 2, Ohio 
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Mechanization and systems boost profits 


in the small plant 
Chapter II—How to cut costs 


in cleaning and spotting 


By LAURA HERRMANN PORTERFIELD 


MECHANIZATION—and a degree of 
automation—have really come to the 
cleaning room. The engineers of the 
various manufacturers have worked 
very long on perfecting these ma- 
chines so that the 
portant feature. By setting dials or 
buttons at the beginning 
when he puts the clothes into the ma 
chine, the operator can leave it for 
the entire cycle ind at the end the 


timing is the im 


pushing 


extracted and ready for 
the driers or tumblers. 
At one time when you went into the 


clothes are 


cleaning room you heard a bell ring- 
ing somewhere constantly, but some- 
times the man just couldn’t move fast 
enough to put the soap in when it 
should go in or turn off a machine 
when it had extracted enough. 

I remember one day when I was 
in a large plant the owner asked m« 


Slickrails save steps in even the smallest plant 


Automatic cleaning cycle frees cleaner for other duties 


to find out why the production had 
dropped in his silk finishing depart- 
ment. The girls on the silk finishing 
units told me they were getting a lot 
of badly wrinkled clothes. Of course, 
the superintendent said no changes 
had been made in the cleaning cycle, 
and he blamed it on the girls and the 
hot weather. 


A case in point 


Coming into the cleaning room, I 
noticed that the bell rang when the 
extractor got up to full speed, but the 
man did not get over there to turn 
the extractor off for several minutes 
It probably did not 
seem long to him, but it was enough 
to put some very difficult wrinkles into 
the garments. He did not realize all 
the difficulty this was causing in the 
finishing room. By installing an auto- 
matic cut-off on the extractor it was 


after the ring 


possible to eliminate his rushing from 
one place to another—and also the 
wrinkles in the garments. 

Often we are so close to something 
we cannot see it. Step away from your 
plant, look at it with an impersonal eye, 
and see where automatic equipment 
will make life easier and improve the 
quality of your work at the same time 

Often we find a man in his rolled- 
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Fast... efficient 
easy to operate! 


SOLVENT RECOVERY 


TUMBLER 


SAVES DOLLARS 


in reclaimed solvents! 


Huebsch Save-O-Solv is your answer if 
you are looking for a tumbler that de- 
odorizes fast...and, at the same time, 
assures maximum recovery of Perchlor- 
ethylene solvent. 


SAVES HOURS 
in servicing time! 


The Huebsch Save-O-Solv can be cleaned CUvons oS: 
in seconds! There is nothing to discon- CAL ' 
nect, and no pipes, panels or bolts need Merely tilt the top back, as shown above. 


be removed! The interior is instantly exposed for 


For complete information and specifications, send for SAVE-O-SOLY circular. 


HUEBSCH ORIGINATORS 


MILWAUKEE 1, WISCONSIN 


{ ts A 4 / > is 
Worlals Vangest manufatirer of, commercial laambtenr 
i 


1960 





up shirtsleeves trying to do so many 
different jobs in a small plant that he 
never has time to relax for a moment. 
If he would take time, he would find 
that by rearranging his plant (taking 
advantage of the layout assistance of- 
fered by many manufacturers) he 
could get more done in less time with 
much less effort on his part. 

While we 
sizes, more and more is being done in 
the manufacture of equipment to help 
the small cleaner have more automa- 
tion. We have washers, extractors or 


have plants of various 


combinations of both for drycleaning 
that will take a very small load for 
plants doing as little as $300 a week. 
They are also made on the same plan 
in a larger model to do up to $2,000 
a week or more depending on how 
many hours you want to put it to work 
in one day. Yet we still have some 
plantowners who pride themselves on 
the way they do their cleaning—the 
same way their fathers did it before 
them! 

There are also machines in our in- 
dustry that would not be suitable in 
the type of plant some drycleaners 
feel they must have to do the quality 
of work they give their customers. But 
there are all types of materials and 
garments, and the machines and serv- 
ice given should be in proportion 


Let us take a plant that starts with 
a cleaning price of $3.50 a suit. Natur- 
ally, the man or woman who patron- 
izes this type of plant does not require 
garments to be returned as quickly as 
the man who works in a factory or 
plant and probably has only one good 
suit. Therefore a great deal more time 
and care will be spent on the more 
expensive cleaning job. 

What we hope to do is show how 
mechanization can help all types of 
plants but especially the very small 
plant where the manager is so busy 
doing production work that he seldom 
feels he has time enough to read about 
revamping his plant. Nor does he 
feel he has time to talk to any of the 
allied tradesmen who come to see and 


“bother” him. 


Spotting room systems 


It is a good idea to have the spot- 
ting board close to the cleaning ma- 
chine, especially in the small plant we 
are talking about. Then it is possible 
to prespot any garment that needs it, 
because no matter how small the plant 
there will be problems that must have 
special attention. 

After the garments come out of the 
cleaning machine, they should be 
hung immediately to prevent extra 


Spotting boards with steam, air and vacuum cut reruns 


wrinkles and to be ready for inspec- 
tion to determine necessary spotting. 


Automatic moving 


After the garments are hung in the 
cleaning room or near the cleaning and 
spotting section of the small plant, the 
hangers should not be removed from 
the rack and carried from one place 
to another. There are still many plants 
that have stationary racks in various 
places, fastened to the floor, and the 
garments are lifted from one rack to 
another. The people do not seem to 
realize the time and effort it takes to 
move these garments, because they've 
been doing it for so many years. 

There are several different types of 
slickracks available to us today. For 
the small plant we probably would 
not need the conveyor type of system 
that is so wonderful for the large 
plant that works on a definite produc- 
tion system. Available to the small 
plant are the smooth rack fitted with 
J-shaped hooks so that the hangers 
can move down the line freely. 

These racks may be fastened to 
standards fitted from either the floor 
or the ceiling. Suspending them from 
the ceiling has a definite advantage in 
that the floor is left clear, but some- 
times there is no means of attaching 
the supports. There are attachments to 
these racks for going through fire 
doors, for crossing racks, for inspec- 
tion of garments, and for almost any 
type of moving we might want in a 
plant. The important thing is to make 
moving of the garments automatic and 
have the manpower for the jobs where 
it is needed. 


Mechanized spotting 


One of the big improvements in the 
cleaning industry has occurred in the 
cleaning and spotting departments. 
This has been not only in the machin- 
ery used but the combination of vari- 
ous elements to improve the cleaning 
and thus eliminate a great deal of the 
spotting. 

We still need the spotting machines, 
however. We do find that we have a 
much more advanced machine so far 
as spotting is concerned. Many, many 
years ago we had the rag and pan of 
water near every spotting board, and 
this is where the plant “that still does 
work as father did it” should put in 
one of the new spotting boards. They 
have been substantially improved over 
the boards of 10 or 15 years ago. 

The automatic vacuum on most of 


Continued on page 36 
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Make Quick, Cool Profits 


with 


Quicker because Lamson Dryset Units provide from 
15% to 55% more vacuum at equal capacities. This 
means instantaneous drying of the garment .. . any 
operator can do an hour's work in only 45 minutes. 
Think what that means in terms of daily production. 
. padding 
lasts far longer. Lamson Dryset Units eliminate the 


Cooler because press bucks stay cooler . . 
discharge of steam into the press room . keeps 
humidity and temperature down. This provides a 
more comfortable, more productive atmosphere. 


When you buy new presses, for remodeling or for 
your new plant, ask your jobber or dealer for Lamson 
Dryset Units. He'll be glad to install them along with 
his equipment because his own experience has shown 
him how they add to the efficiency of his presses. 





Quality goes up along with profit and production. The 
instant drying provided by a Lamson Dryset means 
the garment is professionally finished all over. There’s 
no rough or puckered areas left by retained moisture. 
And then, the compact design of a Lamson Dryset fits 


almost anywhere takes up far less floor space. 


Lamson Unit Type Drysets are available in capacities 
from 2 to 8 presses. Cast Iron Type Drysets are avail- 
able with capacities up to 250 presses. Either type 
provides more profit from your new presses through 
higher quality . greatly increased production ca- 
pacity and cooler operation. Write us, or call 
your Lamson Dryset Dealer today — 710 Lamson 
Street, Syracuse 1, New York. 


> 





LAMSON 


CORPORATION 


PLANTS IN SYRACUSE AND SAN FRANCISCO * OFFICES IN ALL PRINCIPAL CITIES 
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Drawing shows how conveyor and split-ring assembly added space and improved order handling 


New equipment saves space 
Modern conveyor unit, air presses also improve workflow 


By LOU BELLEW 





A REVAMPED WORKFLOW has 
tripled the garment storage area of a 
small split-level drycleaning plant in 
Manhattan Beach, California. Since 
the passing of her husband late in 
1955, Mrs. Mildred Stucker has 
proved herself a very capable business 
woman and earned an admirable posi- 
tion in both state and local cleaning 
associations. 

According to Mrs. Stucker, West- 
chester Cleaners “simply grew” from a 
33-by-35-foot corner location in 1942, 
until today the plant is 105 feet long, 
including the garage for the trucks 
and storage of supplies. 

In 1946 a 42-foot addition was con- 
structed at the rear to house the clean- 
ing operation. Because of the slope of 
the lot it was necessarily about 8 feet 
higher than the original building. 
Work from the new cleaning depart- 
ment was conveyed by speedrail to 
the finishers on the lower level, pro- 
ceeding past the finishing units along 
The L-shaped conveyor, adjacent to assembly, has saved countless steps one wall and then looping back to the 
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MRS. CARE WILL SELL YOUR 
DRY CLEANING SERVICES THE YEAR AROUND! 


Your Dow distributor will have timely, free 
promotion material for you— every month! 


Meet Mrs. Care! She’s going to sell expert dry cleaning care 
from coast to coast the year around. She'll sell for you, too. 


Mrs. Care will appear on wall banners. . 
dry cleaned garments . . . newspaper ad mats. . . clothing 
care booklets . . . and on the lighted floor display called the 
Dow CARE-ousel. Each month, she'll carry a timely 
message ... help you get across to your customers the im- 


. hanger tags for 


Order your free materials now . . 


THE DOW CHEMICAL COMPANY 


portance of quality dry cleaning and the variety of your 
professional services. 


All of this material is yours for the asking. It sells quality 
dry cleaning that always goes with DOW-PER®. See your 
distributor of DOW-PER and order the promotion material 
from him now! THE DOW CHEMICAL COMPANY, Midland, 
Michigan, Merchandising Dept. 560GT7. 


. They'll sell for you every month! 


- MIDLAND, MICHIGAN <> 
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Sloping terrain mokes it necessary for this split-level plant to utilize mech- 


anized handling to cut costs 


assembler’s reel in the center of the 
room 

the 77-by-35-foot 
production area of the property 
seemed inadequate, especially where 
finished garment storage was con- 
In September of 1959 Mrs 
Stucker decided to take advantage of 


As volume grew 


cerned 


the more modern equipment available 
Over one long weekend the complete 
cleaning and finishing procedure was 
rey umped 

The latest fully automatic synthetic 
washer-extractor cleaning unit was in 
stalled in place of the old petroleum 
solvent equipment. Next, the finishing 
equipment was moved up to this up- 


per-level room, which had been used 
until then just for the drycleaning de- 
partment, with air-operated presses in 
place of the older machines. This left 
the whole room below for garment 
storage, marking in, etc. 

One 560-hook L-shaped motorized 
conveyor has replaced a jungle of 
double-deck hanging racks, and a new 
paint job has made this room an at- 
tractive sight for the customers. The 
colors used in this downstairs room are 
blues and grays that are very restful 
on the eyes. In fact, according to Mrs. 
Stucker, the color scheme is soon to 
be changed by adding an accent color 
to give the room a little more anima- 
tion 


Mrs. Stucker is of the opinion that 
prices alone have little bearing on 
volume of business. The important 
inducements are good work and de- 
pendable service, for which most cus- 
tomers are quite willing to pay. This 
seems borne out here since West- 
chester Cleaners prices are among the 
highest in the trade area, yet the firm 
enjoys a most satisfactory volume in a 
locale that is quite competitive. 


The fine feminine touch 


The reason, perhaps, is the woman's 
touch here where all linings are hand- 
ironed, and where, while minor re- 
pairs are free, every effort is made to 
overlook nothing of this nature. Cus- 
tomers are called, of course, where re- 
pairs of other than a minor nature are 
concerned, also when need arises for 
wetcleaning a garment. 

Like everyone else in the industry, 
Mrs. Stucker admits to being nervous 
as to the public’s reaction to her an- 
nouncement of a three-day open house 
to inaugurate her revamped plant. Her 
fears proved groundless, of course, 
and everyone evinced a great interest 
in the whole plant. A rented popcorn 
machine was constantly on duty to 
treat the kids while the older folks had 
all the doughnuts and coffee they 
could hold. 

Westchester Cleaners is operated by 
the owner and seven plant employees. 
There are two routes and one branch 
store. All of which leads to but one 
conclusion—never underestimate the 
power of a woman. # # 





SMALL-PLANT MECHANIZATION 


Continued from page 32 
today’s spotting boards has been a tre- 
mendous help to the spotter It enables 
him to do a much smoother job with 
none of the difficulty of ringing the 
urea that he experienced years ago 
This also cuts down on the number of 
re-runs and eliminates a great deal of 
extra time and work spent on each 
individual garment 

If you are one ot those who like to 
prespot, it is now possible, with the 
automatic vacuum, to prespot perspi- 
ration and other spots and dry the 
garment quickly, so as not to upset 
your formula for the cleaning cycle in 
your machine 

We have cut down greatly on wet 


ins because it is now possible to 


do much more spotting with wet 
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steam than in previous years, drying 
the area quickly without leaving a 
sizing or dye ring. This also cuts down 
the extra time and motion necessary 
had to put all the damp 
spotted garments into a drier or tum- 
bler to dry them quickly and keep 
them from ringing. 


when we 


Mechanization has indeed come to 
the cleaning and spotting rooms. 

From the spotting room the gar- 
ments should be sent to the finishing 
room. Here is where a lot system, no 
matter how small the plant, is impor- 
tant. The garments that come in first 
should be finished first, and the use 
of a lot system automatically puts first 
things first 

Also, the garments should be sort- 
ed for the various units in the finishing 
Dividers made to fit onto the 
slickracks that we recommend for au- 


room 


tomatic moving allow you to keep your 
lots separated. 

There are also hooks for hanging or 
transporting trousers. Trousers are the 
one item that should not be placed on 
hangers from the cleaning room. They 
go over a rack or on a hook, which- 
ever you find best suited to your par- 
ticular plant. Trousers should be taken 
from the basket and straightened out 
in some manner as soon as possible 
after being dried. 

There has been mechanization in 
the cleaning and spotting rooms a lot 
longer than in the finishing room, 
which we will take up in our next 
chapter. Very often we find the clean- 
ing and spotting rooms years ahead 
of the finishing room, when so very 
much depends on the finish of the gar- 
ment if we wish to keep our customers 


happy. # # 
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synonym for | 


in petroleum or synthetic dry cleaning 


Wherever dry cleaning equipment is known and appreciated, 
the Washex name has become an accepted synonym for the finest... 
its engineering and design ... the steady power of its performance ... 
its durability under the grind of daily production... all are the result of 
Washex unending search for quality. 
An hour’s visit to a Washex equipped plant will prove it! 
Why not accept your Washex distributor’s invitation to visit a nearby plant 
or simply attach this ad to your letterhead for more information. 


WASHEX MACH INERY CORPORATION 192 BANKER STREET, BROOKLYN 22, mN. ¥. 
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ADCO FIRST HELPS YOU OBTAIN TOP QUALITY CLEANING. Then helps you 
morchendise this quality to your customers by Four Complete Outstanding Merchandising Programs. ’ 
CONTACT one of our(65) trained drycleaning technicians to First install the Miracle Method on a Guaranteed 
Basis and Prove through the use of swatch tests The Superior Quality of Cleaning. Then they 
will furnish you with merchandising aids at cost to help you Sell This Quality 


and keep your prices stable and produce new business! . -.. 


any process or any method to equal Adco’s Quality, Economy and Merchandising 
Programs. Make us prove this in your plant at no cost to you until satisfied. Save up 
to 30% on cleaning room supplies and 15% on your finishing costs. 








WHAT DOES THE MIRACLE METHOD OF CLEANING CONSIST OF? 


TOP QUALITY CLEANING:—Obtained by the use of Adco’s specialized detergents made specifically for no’ 
rinse, no distillation operation. WHY — 


These detergents, Triple X Dri-Sheen for petroleum and Perk-Sheen for perchlorethylene, are double strength, 2m 
water white in color, completely soluble in solvent, therefore, are not removed by Klean, Adco’s Triple Strength, : 
Vegetable type carbon. They contain no non-volatiles that must be removed. These detergents, being com-. 
pletely soluble, enable you to use sufficient Klean Super Activated Carbon to keep your solvent in top’ am 
; condition, water white and pure at all times, yet you lose no soap through the use of Klean. Result: Quality: 
= plus Economy. No detergent loss through distillation or use of mineral type carbons! 


' PERK-SHEEN IS THE ONLY CHARGE DETERGENT which is made specifically for perchlorethylene and will contro 
me equally as much moisture in perchlorethylene solvent as Triple X will control in petroleum. No other charge: ty 
m= soap which is used in perchlorethylene is capable of such moisture control. 


s 


ed 


ADCO RESEARCH DEVELOPS a Completely Soluble “Water White Size” for Use In The Drycleaning Wheel:— Adco’s 
newest addition to the Miracle Method is the use of a 1% charge of “Water White Sizing” in the drycleaning 
wheel. The use of Sizing in the wheel enables you to revitalize every garment as it is being cleaned by giving back 
to the garment the same Sizing ingredient that is used by the manufacturer of the material. This not only eliminates 
limp, lifeless garments but instead of taking out the Sizing every time the garment is cleaned we are adding new, 
fresh Sizing each time, giving the garments that new look all over again and the look and feel of new. You can see 
and feel the extra quality in your cleaning! As an exfra bonus you will find your finishing will be 15% faster! It 
follows that your boiler will work 15% less each day! 

For the first time in drycleaning history your customers are able to See and Feel the difference in quality dry- 
cleaning and to help you sell this ‘extra quality ‘‘you can see and feel, Adco has available complete ‘‘merchandising 
plans’ at cost. 
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ADCO’S MIRACLE METHOD DEPENDS ON THE USE OF KLEAN, Vegetable Type Carbon. In order to produce top 
quality cleaning and yet neither rinse nor distill your solvent, it is necessary to remove the impurities from 
your solvent in the filter. Klean, Super Activated Carbon, will remove the fatty acids, non-volatiles, and color 
from your solvent all in one operation. Yet due to the 100% solubility of our detergents and Sizing you lose 
neither detergent nor Sizing in the process! Only the impurities are removed leaving fresh, pure solvent and % 
Sizing in which to clean your clothes. The above means no soap, solvent or Sizing loss other than what remains 7 
in the clothes. Result: Beautiful Cleaning—No Redeposition! 


NO NEED TO RINSE WHEN YOU ARE CONTINUALLY RINSING! Adco’s Miracle Method of cleaning operates with 
the pump on at all times, with sufficient Klean present in the filter to control impurities. Just as fast as any 
non-volatiles, fatty acids or impurities of any kind are released from the garments they are immediately 
picked up in the filter by the Klean. This leaves nothing but absolutely pure, sweet, clean detergent, sizing and 
solvent. Therefore, any moisture used remains clean because there are no impurities to contaminate it. As a 


result redeposition is impossible as the moisture that is picked up is clean rather than contaminated. 


MIRACLE METHOD WORKS PERFECTLY WITH ALL CONDUCTIVITY AND HUMIDITY CONTROLS. 


NO DISTILLATION. To substantiate our no-distillation claims, all 65) Adco technicians have Cargille Wagner Portable 
Stills to periodically check your solvent and prove to you that your solvent is being kept in perfect condition by the 
use of Adco’s Klean, Vegetable Type, Triple Strength Carbon. Klean is the only carbon that of itself will keep your 
solvent in shape. Klean will not cause excessive pressure like old type mineral carbons. Excessive pressure slows up 
production and eliminates quality—increases redeposition. 


ONLY KLEAN produces Quality Cleaning Without Distillation. 
Adco’s Miracle Method of Cleaning saves you money and time, but assures you Quality Cleaning that you can see 


and feel, thanks to Water White Adco-Size used in the wheel! - 
deo, INC., SEDALIA, MO. U.S.A. YS als 
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Piping materials 
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are changing, too 


Plastics open new 


horizons of service 


and economy 
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FIGURE 1 





THIS IS THE ELEVENTH year of 
commercially available plastic piping 
Its acceptance by industry (Fig. 1 
has been termed by some phenom 
enal, yet it has barely scratched the 
potential market 

The drvycleaning field with its sol 
vents and its hot and cold water 
sewade and waste lines, looks like a 
lo date little use of plastic 
piping has been made in this field 


Why? And what's ahead? 


natural 


Origins of the pipe 


The original market for polyethy 
lene pipe was in coal-mine drainage 
lines where highly acidic waters made 
metal pipe quite unsuitable. Since 
these lines were low pressure, gravity 
flow installations for the most part, 
polyethylene pipe was an instant suc 
cess. It did not corrode, it was easy to 
install in long lengths free of fittings, 
it was light in weight, and it was 
economical. For this use, all that was 
needed was something round and 
black with a hole in the middle. Pipe 
made of scrap is probably still suit- 
ible for this application 

It is no wonder that a product with 

verv humble background but some 
verv real advantages, succeeded and 
zrew. This is verv much like the situa 


tion of one of our great states de 
scribed in the old jingle 


The miners came in ‘49 

Che maids in ‘51 

And when they got together: 
They produced the native son 


roves that some really worth 


while developments have rather du- 
bious beginnings. 

The polyethylene scrap that sired 
the plastic pipe industry was strong, 
tough at low temperatures, imparted 
no taste or odor, was chemically inert, 
and resistant to many of the corrosive 
elements that frequently troubled iron 
and steel, copper or brass. But it had 
still some other unusual properties 
and when it was ready to be marketed 
it was drafted for World War II serv- 
ice. Uncle Sam used it mostly as an 
electrical insulation and for special 
outdoor packaging films. It did such 
a good job, none was available for 
anybody else 

From 1942 until about 1948, the 
pipe dreamers had little to do, but 
they were not idle. During this time, 
polyethylene scrap began to appear in 
ever-increasing volume and the poly- 
ethylene pipe business was launched. 
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By JOSEPH C. McCABE 


Because the scrap available was not 
of uniform color or quality and was 
frequently contaminated with specks 
of foreign material, its mongrel an- 
cestry was disguised by the addition 
of a small amount of carbon black. 

Actually, this dubious trick was 
technically sound upon quite another 
basis and is continued. To date, no 
better way of protecting polyethylene 
from the degrading effects of sunlight 
has been found, and wherever pipe 
might be exposed for a few months, 
either in storage or in use, the carbon 
black is highly recommended. It has 
now become a part of pipe-resin spec- 
ifications. Unfortunately, black mon- 
grels are still difficult to distinguish 
from thoroughbreds. 

Considering material first, it is un- 
fortunate that much of the pipe avail- 
able today is still made of scrap and 
contaminated junk. While there may 
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FINEST STAINLESS STEEL CONSTRUCTION 
@ DUAL- FORMULA PRECISION CONTROLS, WITH EXCLUSIVE HAMMOND 
SUPPLY FEEDER e V-BELT DRIVE e WASH SPEED 32RPM, REVERSING e SPIN SPEED 750RPM 


One Hundred Pound Capacity 


« COSTS HUNDREDS OF DOLLARS LESS THAN MACHINES OF COMPARABLE CAPACITY 
e OVER 50% MOISTURE EXTRACTION @ REQUIRES NO SPECIAL FLOORING 
PLANT PROVEN 
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Now ... a new peak in labor saving per- 
formance. The Washmaster’s big 100 |b. capac- 
ity combines the exceptional speed and per- 
formance that has made Hammond the most 
preferred name in automatic laundry equip- 
ment. Here’s the machine that is capable of 
cutting your labor cost to an all time low! 


The Washmaster “100” is constructed with 
heavy stainless steel . . . has the built-in stabil- 
ity only Hammond engineering can give in 
extracting washer design . . . requires no 
special flooring and it’s vibration free .. . 
handles any load, loose or netted and delivers 
it in perfect condition for the ironer or tumbler. 
And, when you compare the price, you're in 
for a real pleasant surprise. 


Y t . / é LAUNDRY - CLEANING MACHINERY COMPANY 


WACO, TEXAS 
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FIGURE 3 


be a plac c tor it, where any degree ot 
reliability is expected it should not 
be used. Early in the history of poly 
ethylene pipe, premature failures of 
systems under constant internal pres- 
sure made the industry realize that 
the material had a weakness which 
had to be cured or at least improved 
substantially if its other advantages 
were to be utilized in piping systems 
[hat weakness is creep or cold flow 
This means that the pipe tends to 
stretch under steady use even with 


cold water 


20 ® 60 


FIGURE 5 
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Pipe fittings 


One of the major advantages of 
flexible polyethylene pipe is the fact 
that few fittings are required. Some, 
however, are needed and they con- 
tribute in a very important way to the 
success or failure of an installation. 
Since polyethylene cannot be ce- 
mented or solvent-welded, owing to 
its chemical inertness, and since it is 
too flexible to permit threaded fit- 
tings, a system of internal fittings has 
become standard in this country. The 


Cost, dollars per foot 
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FIGURE 4 


inserts are made of brass, steel, high- 
impact styrene, polypropylene or ny- 
lon. Nylon fittings appear to be most 
successful to date. 

Some care is required in fitting the 
pipe and clamps should be chosen 
carefully wherever corrosion is a 
problem. An all-stainless clamp is 
needed wherever rusting is likely to 
occur. In the larger sizes of pipe, es- 
pecially with higher working pres- 
sures, it is frequently difficult to 
exert sufficient clamping force to as- 
sure leakproof joints. This problem is 
aggravated by the utilization of stiffer 
higher-density resins. Here, double 
clamping or the use of wire clamps 
instead of bands has been helpful. 

In Europe they have gone to more 
daring ways of joining plastic piping. 
They employ, for example, insert fit- 
tings that are squeezed in and un- 
dergo some expansion, which leaves 
the joint reasonably tight. One, at 
least, has a form of heat welding ap- 
plied. A tool is inserted to heat the 
pipe and fitting, and thereby speed up 
the fitting expansion and establish a 
somewhat solid seal between pipe 
and fitting. 

A second European fitting is mod- 
eled after the old finger trap which 
was used in this country as a cable 
grip. The elements making up the 
trap compress when you push them 
one way and expand when you try to 
pull the fitting out. 

By 1957 plastic piping had pro- 
gressed so far that three series are 
available: Series I, roughly equivalent 
to Schedule 40 IPS standards; Series 
II, designed for 75 p.s.i. service; 
Series III, for 100 p.s.i. working pres- 
sure. Figures 2, 3 and 4 demonstrate 
the manufacturing techniques which 
have made this piping advance pos- 
sible. 


Temperature problems 


Figure 5 shows the performance 
curve for a material which its backers 
feel has the greatest possibilities of 
making serious dents in the over-all 
piping field. It seems to have licked 
many of the problems—temperature 

Continued on page 46 


THE NATIONAL CLEANER 





Kven car coats come clean 


with (aled’'s SPRAY SPOTTER 


Caled’s Spray Spotter eliminates 
old fashioned, time consuming 
spotting. Fast acting...safe... 
and proved . . . CALep Spray 
Spotter is the Original spray 
spotter in the industry... and 
has never been duplicated. 


Used with petroleum or synthetic 
solvents, it enables you to save 
time and money. No wrinkling to 
slow up finishing. You'll find it a 
‘life saver’ for specials. 





JUST SPRAY 


Just spray away your spots. Simply 
mix } gallon CARED Spray Sporrer 
with 4 gallons of water. Stir. You're 
in business. Spray garment lightly. 
Ruri in. your’ charge, later or im- 
mediately, whichever you prefer. 
SIMPEE—ISN’T IT? 


Caled 
Products 


COMPANY, 
INCORPORATED 
BRENTWOOD, MARYLAND 
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Here’s the solvent that’s 38-WAYS BETTER/ 


ESPESOL DriRex 
EXCEEDS ALL STODDARD SPECIFICATIONS! 
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Low ODOR 


Wrast EVAPORATION 


i ni08r FLASH 
© 


e EVAPORATION—Over twice as fast as regular Stoddard solvent 
e ODOR—Extremely low e FLASH POINT—100°F plus e COLOR—Crystal clear 
e APPROVED—by National Institute of Drycleaning 





Cleaners everywhere are turning to new Espesol DriRex, the 
solvent that gives them “3-ways superior” performance— OTHER ESPESOL SOLVENTS 
extremely low odor, super-fast evaporation and high flash 
point! Yes, DriRex exceeds Stoddard specifications in all 
ways! Ask your solvent distributor today how DriRex ESPESOL 320—Regular Stoddard Solvent 
can help increase your profits — give you better satisfied } 
customers. ESPESOL 350—140°F. flash point where 
high flash point required 


ESPESOL 300—Regular Stoddard Solvent 











ESPESOL 


oh, SIGNAL Olt AND Gas COMPANY 


HOUSTON DIVISION 


: " Post Office Box 5008—Housten 12, Texas—Phone WAinut 3-165! 
Signal Oil and Gas Company, Houston Division : exons — ape 


. 2 New York Office: 10 Rockefeller Plaza, New York, Phone Circle 7-2520 

P. O. Box 5008 Chicago Office: 1515 N. Harlem, Chicago, !ilinois, Phone Vi llage 8-5410 

Houston 12. Texas Cleveland Office: 20800 Center Ridge Rd., Cleveland, Ohio, Phone EDison 3-0188 
Oust +» , P : Louisville Office: 4th and Broadway St., Louisville, Ky., Phone JUniper 3-7634 

Please send additional information on Espesol’s Atlanta Office: 3121 Maple Drive, N.E., Phone CEdar 3-3227 

Amazing New DriRex Long Beach Office: 2828 Junipero Ave., Long Beach, Phone NEvada 6-3301 


Name U. S. Terminals: 

: Houston, Texas © Chicago, Illinois ¢ East Liverpool, Ohio 

Title Madison, indiana © Brownsville, Texas © Savannah, Georgia 
Carteret, New jersey ¢ Los Angeles, California 

¢ ompany Richmond, California 

Address European Terminals: 


. ; 2 Dordrecht (Rotterdam) Netherlands 
Zone State - Livorno (Leghorn), Italy 
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Ambition realized: 
a plant of his own 


Quality work, route service 
double five-year volume 


By JERRY WHITMAN 


ALWAYS A BRIDESMAID, but now 
at last a bride. That describes the ca- 
who, after 
some 37 years as drycleaning manager 
and supervisor at various plants in the 
New York metropolitan area now owns 
a thriving business of his own. And, 
as one would expect of a veteran of so 
many years in the trade, Mr. Voss’s 


reer of Emery Voss, Sr., 


long experience is now translated into 
top quality for his customers. 

In 1955, when Mr. Voss was ready 
to go into business for himself, he 
searched for a good petroleum plant 
and found what he wanted in Center 
Moriches, a small community in east- 
ern Long Island, some 75 miles from 
New York City. The drive-in plant, 
Strebel & English, had been in exist 
ance for four years but had not made 
much progress. Since Mr. Voss bought 
the business five years ago, its dollar 
volume has more than doubled. No 
small factor in this success has been 
the invaluable assistance of 33-year- 
old Emery Voss, Jr., a graduate me- 
chanical engineer who decided to join 
his father in the business, and of his 
mother, who helps out in the plant. 


The spreading suburbs 


Although the Center Moriches area 
in Long Island’s Suffolk County is still 
largely undeveloped, it has a tremen- 
dous future potential that is now be- 
ginning to be realized. With the New 
York population expansion to the 
suburbs having pretty much engulfed 
closer-in Nassau County, Suffolk 
County is now the target for the next 
round of home developments. Plans 
to extend at least two major highways 
to this area, plus increasing activity in 
locating industrial plants in eastern 
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Management team 


instrumental in doubling volume 


over past five years. Emery Voss, Sr., runs inside produc- 
tion, while Emery, Jr., handles sales, builds route business 


Situated on busy Montauk Highway in Center Moriches, Long Island, Strebel & English can 


accommodate up to 10 cars at a time on driveway 


Long Island, should result in a large 
residential growth within the next few 
years. 

Strebel & English expects to benefit 
from this anticipated area develop- 
ment and is gearing itself accordingly. 
Because of this, and its own growth in 
volume since the Voss management 
took over, the plant was expanded 
this past winter to increase production 
facilities. Total square footage was in- 
creased from less than 2,000 to more 
than 4,400 with much of the addition 
earmarked for a new drycleaning room 
and fur storage vault. All inside parti- 
tions were eliminated and the main 
plant area, with the extension of the 
slickrail system, opened up into one 
large production area. 

Strebel & English’s growth progress 
under the Voss management stems 
largely from two factors: quality dry- 


cleaning and the introduction of route 
service. The “secret” of the firm’s 
quality can be attributed directly to 
the long-developed knowledge of Mr. 
Voss, Sr. He personally breaks down 
all loads by classification of colors and 
types of fabrics into proper dryclean- 
ing and tumbling times. In addition, 
he closely supervises the spotting and 
finishing departments. The two-bath, 
4 percent charge petroleum cleaning 
system has continual distillation and 
rinse. 

In keeping with the firm’s boast 
that it turns out the top quality in the 
area, its prices are also the highest in 
the vicinity. Men’s suits are priced at 
$1.35 and dresses start at $1.50. The 
fast service of the typical chain dry- 
cleaner is not available at Strebel & 
English. Typical service here is three 
to four days and gowns take from 10 
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days to two weeks. Wedding gowns, 
because of the hand work involved, 
are accepted to be cleaned at leisure. 


Routes built up 


The development of a route system 
is the province of Mr. Voss, Jr. In 
1956, just a year after the plant was 
purchased, he bought a panel truck 
and began soliciting from door to door 
Starting initially in the Hampton Bays 
area further to the east—popular as a 
summer home district for socialites, 
businessmen and theater people—he 
slowly began to build up this segment 
of the business 

Although at least six other dryclean- 
ers in the area offer route service, the 
quality work turned out by Strebel & 
English soon resulted in the develop- 
ment of a sizable route volume through 
word-of-mouth recommendations. In- 
side of three years, the route had built 
up to $1,200 to $1,400 per week. And, 
what's more, there have been abso- 


Major equipment in new cleaning room re- 
cently built is 70-pound petroleum washer 
and still (left), and two 40-pound tumblers 
(above) 


lutely no drops from the route since it 
began. Because the route has been so 
successful, another truck has been 
purchased and a second route begun 
this spring. The first route was turned 
over to a new man and Mr. Voss, Jr., is 
now soliciting the second one. The 
vehicles cover a radius of about 40 
miles from the plant, covering an area 
with a current population of around 
25,000. 
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Continued from page 42 


which have so_ sorely 
handicapped the full arrival of the 


1 
piastic pipe 


restrictions 


The major disadvantages of most 
thermoplastics is softening and loss 
of mechanical strength at tempera- 
tures quite low compared to those 
that similarly affect metals. The curves 
show pressures recom 
mended by one manufacturer. Note 
the marked drop in working pressure 
over the range of 100° to 150° F. But 
the new chlorinated polyether (Pen- 


allow able 


ton) shows promise of handling tem 
Chemical 
resistance is almost as good as Kel-F 
and Teflon. It is readily molded into 
pipe, valves and fittings, and also 
makes a good lining for pipe. Fabri 


peratures up to 250° F 
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cated cost is less than that of stainless 
steel and will probably decrease. Al- 
though a practical solvent or plasti- 
cizer isn't available yet, Penton is 
easily joined with flanged connections 
or screwed fittings. 


This expectation is exciting news. 
We know plastic-piping systems are 
already selectively competitive with 
metals. The chart (Fig. 6) shows that 
economics favors the use of plastics 
service. Corrosion-re- 
sistant alloys are 10 to 20 times more 
expensive than carbon steel. 

Improved temperature resistance of 
new plastics means they can soon 
tackle tough problems like conden- 
Why feed 
chemicals and use an elaborate water- 
treating system if a plastic piping sys- 
tem solves the problem? As these and 
other new jobs are tackled plastics 


for corrosive 


sate-return-line corrosion 


According to the Messrs. Voss, one 
of the biggest money-making invest- 
ments in the plant is their fur vault. It 
has a hanging capacity of 3,500 coats 
and also doubles as a storage room for 
box storage business during the sum- 
mer, Some 400 boxes are expected to 
be used this year at $3.95 each and, 
if last year’s experience holds true, the 
contents of the average box will bring 
in from $20 to $22 in drycleaning 
volume. 

Besides the fur storage vault, major 
equipment in the plant includes two 
wool presses, one silk unit, one 70- 
pound petroleum washer, a 75-gallon- 
per-hour still, two filters, two 40-pound 
tumblers, a 50 hp. boiler and a steam- 
air finisher. And in addition to the Voss 
family, there are eight people on the 
payroll. 

The firm also handles laundry and 
rug cleaning, but farms out both of 
these sidelines—the laundry work to 
an establishment right next door and 
the rugs to a firm some distance away 
that makes regular pickups and de- 
liveries at the Voss plant. 

Although the plant exterior is at 
present far from unattractive, an out- 
side modernization program is never- 
theless planned for the near future. 
The drive-in parking area at present 
accommodates about 10 cars but it is 
not planned to enlarge this space be- 
cause the emphasis is on route busi- 
ness. 

After working for someone else for 
so many years, Emery Voss, Sr., seems 
to have hit upon a sweet formula for 
personal success: a topnotch operation 
in a fast-growing area and a son who 
likes drycleaning and knows how to 
get the business. # # 





will compete more successfully with 
metals for a greater share of the over- 
all piping market. 

Cost, of course, is an important 
factor in plastic technology because 
of the large number of competing 
materials. For practically every use 
there are several materials suitable 
from the standpoint of physical and 
chemical properties. Selection then 
boils down to a matter of economics. 

The chart compares costs using car- 
bon steel as a base. Cost of most plas- 
tics will tend to decrease with new 
production techniques and increased 
use. In addition to advantages of low 
shipping and handling costs, there are 
savings in insulation and external cor- 
rosion protection. But to reap all 
these economies engineers must be- 
come more adept at using plastic pip- 
ing materials. # # 
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THE 


HOFFMAN 


MASTER-JET 
445 


The HEART of any drycleaning unit 
is the PUMP! 

















other MARLOW 


equipped winner! 


The all-new Nicholson-built, Hoff- 
man Master-Jet 445 cold unit is 
available in both single and two- 
bath models. This modern, 40-50 
lb. machine features the exclusive 
Jet-balancing method that elimi- 
nates the need for weighed loads, 
cylinder partitions or dividers. 
This method maintains proper 
balance smoothly and automa- 
tically with each turn of the cylin- 
der. Big, 36” open-pocket cylinder 


MARLOW PUMPS 


Morton Grove, Illinois 


gets full-drop, deep-rib cleaning 
action. It’s easy to load and un- 
load, too! 

Nicholson has standardized on 
Marlow self-priming, centrifugal 
pumps for the new Master-Jet to 
circulate solvent from the filter to 
the jets and to the washer-extrac- 
tor cylinder. 

For many years, Marlow Pumps 
have helped make good dry-clean- 
ing equipment better! Marlow dry- 


DIVISION OF BELL & GOSSETT COMPANY 
MIDLAND PARK, NEW JERSEY 


cleaning pumps are specially engi- 
neered for the job. A Remite seal 
eliminates shaft leakage. There’s 
no solvent loss—floors stay dry 
and clean. No pump worries, plus 
space-saving design, sturdy con- 
struction, quiet operation— are a 
few of the Marlow advantages. 
Write today for complete infor- 
mation on these efficient, depend- 
able, long-lasting pumps and the 
name of your Marlow dealer. 


Marlow 


PUMPS 


Longview, Texas ® 





Cleaners offer tips on fabric care 


By HARRY YEATES Local association sponsors consumer 

TO MEET the danger of do-it-vour 
self home cleaning, an educational 26 ; ‘ t ic 
ot eee campaign about man-made fabrics 
tomers with the latest trends in mir- 
cle fabrics was launched this spring 
by members of the Erie and Niagara 
County ( hapters, Neighborhood 
Cleaners Associations, Buffalo, New 
York 

Until World War II only four basic 
fabrics—wool, cotton, linen and _ silk 

were used in garment construction 
Since then the development of syn- 
thetic fabrics in never-ending varieties 
ind ble nds has caused a major revolu 
tion in standard home-acquired know! 
edge of how to take care of these new 
clothes 

The month-long program was called 
Niagara Frontier Drycleaning Week 
Here are some of the highlights of the 
campaign arranged by the association 
with the help of an advertising agency 


1. A dinner-dance for members of 
the association and their wives 
2. A tie-in with a charity organiza- Damaging effects of sunlight, heat and humidity on draperies were pointed out 
tio! to customers by plantowners who took part in educational campaign. Banners were 


Continued on page 50 displayed in call offices during month-long promotion 


Typical example showing effects of home and commercial per 
manent wave solutions on fabrics was included in feature article 


of Sunday paper during educational promotion 


Fabric care was discussed by plantowner Ken Kiebel 
korn, president of local association, with fashion co 


ordinator and mode! in local department store 
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Mr. Dry Cleaner: 


if you have a spot 


About 10’ x 10’ 

















ov can make this the most profitable 

“spot” in your plant. Ask for informa- 
tion about “A Money-Making Shirt Fin- 
ishing Department in Your Dry Cleaning 
Plant.” Phone TAylor 4-2615 or wire 
UNIPRESS MINNEAPOLIS. 


~UNIPRESS 


> ° tae ee » ee ake ote ¢ 
2800 Lyndale Avenue, Minneapolis 8, Minnesota 
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LEAN DISCISIOWS sy 4.1.0 sreeer 


Bank Depository Loss 


Who bears the loss in case of theft 
from a bank depository? 


Cleaners who use a bank’s facilities 
for making deposits in devices to 
which access is had through a chute in 
an outside wall of the bank building 
should be aware that the bank is not 
necessarily liable for the amount of 
the deposit, should it be stolen from 
the device by theft from the outside. 

Most courts would be apt to agree 
with what the Oregon Supreme Court 
recently decided in the case of Irish 
& Swartz Stores v. First National Bank 
of Eugene, 349 Pac. 2d 814. 

The plaintiff's store manager placed 
a bag containing $6,000 in such a de- 
vice late one evening. The device's 
door had been opened and the bag 
placed on a tray whence it was sup- 
posed to be tilted into a chute leading 
to a bank vault. Above the tray was 
this warning: “After deposit has been 
made and door closed, reopen to make 
sure the bag has entered chute.” There 
was also a clause in the agreement 


Mrs. Care will tell your 
customers that identifying the 
stain helps you get it out! 
How? See page 35 
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between the bank and users of the 
night depository to the effect that the 
bank was not bound to insure such 
deposits for the benefit of the de- 
positors and should not be liable for 
any loss occurring in the depository. 

The court reasoned: A bank not 
open for receipt of deposits when the 
depository device is used has no 
means of knowing whether a deposit 
bag has been placed in the device, as 
claimed by the depositor, or whether 
it might not have been so placed as to 
be removable later by the depositor 
or someone else, and should be per- 
mitted to limit its responsibility by 
conditions such as were imposed in 
this instance. 


Obligations on 
Long-Term Leases 


What is a lessee’s obligation to keep 
a building in good “repair?” 


When a cleaning company takes a 
lease on a building that is lighted, 
heated or otherwise served by a public 
service utility, and agrees to keep the 
premises in good structural repair, it 
should be carefully noted whether, on 
substitution of one type of service for 
another, the company is obligated to 
bear the expense of making necessary 
structural changes. 

This thought is suggested by a de- 
cision of the Illinois Appellate Court, 
District (Kaufman v. Shoe 
Corporation of America, 164 N.E. 2d 
617). In that case there was a 25-year 
lease on a commercial building and it 
became necessary to substitute a new 
type of equipment when a power com- 


pany quit distributing steam. The 


Court decided that although the lease 
provided that the lessee was to keep 
the premises in good repair, but with- 
out any structural repairs, the lessee 
was not obligated to pay the cost of 
heating equipment which became 
necessary after the power company, 
which was furnishing steam heat at 
the time the lease was executed, dis- 
continued such service. 

The Court said that the word “re- 
pair” as used in a lease clause, obli- 
gating the lessee to keep the premises 
in good repair but without obligation 
to make any structural repairs, means 
restoration after decay, waste, injury 
or partial destruction. The word pre- 
supposes something in existence to be 
repaired, or the existence of the thing 
to be repaired. The word does not in- 


| clude alterations or additions. 





FABRIC CARE 


Continued from page 48 


3. Plenty of free publicity 
4. Distribution of a booklet on fab- 
ric care. 


At the kick-off dinner, attended by 
some 100 members of the group, rep- 
resentatives of the drycleaning busi- 
ness press discussed the importance 
of consumer advertising in selling dry- 
cleaning service, stressed fabric care 
and the necessity for adequate know]- 
edge about man-made fibers. Their 
comments, reprinted in the local 
newspapers, called attention to the 
fact that the local drycleaning associa- 
tion was sponsoring a forum to help 
consumers better understand today’s 
new fabrics. 

As part of the program, the associa- 
tion cooperated with the local chap- 
ter of Goodwill Industries, a leading 
charity organization for training handi- 
capped people. Association members 
participating in the plan displayed 
signs in their call offices indicating 
that the plant was a depot for used 
clothing. Each drycleaner set up a 
box in the call office for collecting old 
clothes for Goodwill. Publicity about 
the clothing drive was distributed to 
newspapers, radio and television sta- 
tions. 

A Sunday supplement in the local 
paper featured a three-page spread il- 
lustrating a number of points that the 
housewife should be aware of for bet- 
ter clothing care. A housewife acting 
as association adviser stressed a num- 
ber of do’s and don’t’s in the handling 
of synthetic fabrics. 


Retailers cooperate 


During the campaign the associa- 
tion was instrumental in arranging a 
fashion show presented by a local de- 
partment store to over 400 members 
of the auxiliary of the Junior Chamber 
of Commerce. In addition to describ- 
ing the garments, the fashion coordi- 
nator included a commentary on the 
fabrics used in each dress. A booklet 
entitled “How To Buy and Care for 
Your Clothes” was distributed during 
the show. Again, local newspapers 
made mention of the clothes care ad- 
vice and the Neighborhood Cleaners 
Association's booklet which were given 
to the community-minded women 
present. 

Teamwork is a sure way to illustrate 
the point that the industry is well 
equipped to handle all types of fabrics. 
Other associations throughout the 
country might well follow the lead 
of this progressive New York group, 
one of the first in the country to spon- 
sor an educate-the-public campaign. ## 
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WITH AJAX YOU 
CAN SLASH 
DRY CLEANING 

PANTS 
FINISHING 
COSTS 


A modern concept in topping and legging 
> daisies he gun el ds ie — 
THAN EVER. 


AJAX Automatic 


Pants Finishing Unit 

< now cuts out seven 

™ steps in pressing 
trousers. . giving you 

: better quality in 

one-half the time — 


with 3 Simple Lays 


Overcome the problem of costly production time. 
Contact your nearest AJAX representative. He 
will be glad to furnish you with the complete 
details immediately 


Cinee 1929 the Leadon in design 


AJAX PRESSES 


619 So. 5th WEST 
Salt Lake City, Utah 





The challenge of shrinking profits 


Wue.1aM J. (Jerry) NickLaw 
is director of education at 
NID. He joined the staff in 
1953. A graduate of the 86th 
general course, he is the author 
of NID’s correspondence 
course in Spotting Techniques 
co-author of NID’s textbook 
Spotting,” and has taught 
uniform cost accounting and 
personnel relations in NID’s 
four-week management 
courses for the past several 


years 


Cuarces R. Riccorr has been 
an industrial engineer on the 
staff of NID since August 
1955. Mr. Riggott conducts 
research on methods 
improvement for the 
drycleaning industry. Reports 
of his work are sent NID 
members in periodic bulletins 
Mr. Riggott also teaches 
production management in the 
four-week management 


course. 


By WILLIAM J. NICKLAW and CHARLES R. RIGGOTT 


MANY OF YOU who are now plant- 
owners probably started in this indus- 
try by working in a productive job 
such as a finisher, drycleaner or spot- 
ter. You developed, became very 
competent technical people and even- 
tually went into business for yourself. 

Today technical competence is not 
enough. Today, management compe- 
tence is imperative. 

According to Prentice Hall Infor- 
mation weekly report of January 30, 
1960, with basic data from the De- 
partment of Commerce as to who is 
getting the economic gravy, the wage 
earner is getting an increasing share 
of total personal income and the busi- 
nessman is getting a decreasing share 
of personal income. In other words, 
the wage earner is getting more and 
management is getting less of money 
in circulation. 

Higher labor costs and higher op- 
erating costs are problems facing most 
industry today. To many industries 
part of the answer lies in a more rapid 
adoption of automation. According to 
an engineering study conducted for 
NID and published in 1959, “Can the 
Drycleaning Industry Use Automa- 
tion,” we can expect very limited help 
through automation in our industry. 
The answer lies in good management 
through cost control and_ efficient 
utilization of our labor potential. 

Before you can do anything about 
your profit picture, you have to know 
what your costs were in the past and 
what your costs are now. In order to 
record and compare your costs, a 
method of uniform accounting is nec- 
essary. 

We recently did a cost analysis for 
a drycleaning plant with a shrinking 
profit problem. The analysis showed, 
based on what records the owner had, 
that his expenses for a one-year period 
were $300,000, but his income was 
only $270,000. He had some money 
in the bank which he thought was 
profit. It actually was depreciation. 
Before the analysis was made, the dry- 
cleaner had no way of knowing what 
his total operating expenses were. All 
he did know was that he was losing 
money—but not why—or where. As a 
result, he was unable to pinpoint why 
his profits were shrinking. We recom- 
mended that he install a uniform ac- 
counting system. 


Value of uniform accounting 


A uniform accounting system pro- 
vides the information necessary for 
good effective management. The six 
service associations, that is, the Na- 
tional Institute of Drycleaning, the 
American Institute of Laundering, the 
National Institute of Rug Cleaning, 
the Linen Supply Association of 
America, the National Institute of Dia- 
per Services, and the Institute of In- 
dustrial Launderers, recognized this 
and jointly developed for you a Uni- 
form Accounting Classification Sys- 
tem.** This is used by both small and 
large plants. 

The eight major expense accounts 
are: Productive Labor and Outside 
Work; Productive Supplies; Power 
Plant Expense; Building Overhead Ex- 
pense; Machinery Overhead Expense; 
Indirect Overhead Expense; Sales and 
Distribution Expense; Office and Ad- 
ministrative Expense. 

To show you how to use the data 
from your plant operation for com- 
parison and control, let’s analyze the 
Profit and Loss Statement of a hypo- 
thetical plant and discuss what to do 
when costs are out of line with na- 
tional average figures. 

To make such an analysis, we list 
the major accounts in one column; 
in the next, National Average Ex- 
penses are listed as percentages. The 
next column lists the hypothetical 
plant expenses, also as percentages. 
Another column lists what we call Tar- 
get Figures, based on data obtained 
from profitable operations. 

It is not practical to analyze a 
Profit and Loss Statement with only 
the main accounts. What we have to 
do is break down into the detailed 
sub-accounts for each one of these 
main accounts. In our hypothetical 
plant, the productive labor is higher 


*From a talk at the National Institute of Dry- 
cleaning Convention, Chicago, February 22-24, 
1960. 


**A manual titled “Uniform Accountin 
Classification” is available from the Nationa 
Institute of Drycleaning for $1 which gives a 
complete breakdown and description of the 
various items in each major account classifica- 
tion, as well as the subdivisions. NID publishes 
— | a cost percentage bulletin showing 
national averages within the uniform classifica- 
tion of account. 
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HEAD VALVES — For all press makes and models 

guaranteed interchangeable 

CHECK VALVES — All types for every installation 

GLOBE VALVES — Gate, “Y"' and other standard 
valves for long term steam operation 

BUCK VALVES — With and without packing for all 
press makes and models 


STEAM VACUUM VALVES — Also air vacuum valves 
for any make press 


Write for free 
pamphiet, Solve 
Your Valve 
Problems 

with UNITED 


Aaron C. Schultz, Ace Service & Supply Co., 
High Point, N. C., says— 


“Replace with 
UNITED Valves for 
trouble-free service!” 


Replacing worn-out valves or completely re- 
building a piece of equipment, Aaron C. Schultz, 
owner of one of the leading service and supply 
houses for repair parts in the southeast, installs 
UNITED Valves for top operating performance on 
high-pressure steam applications. He’s been 
recommending quality UNITED Valves to cus- 
tomers for twenty-six years! 

Benefit by the experience of this reputable 
jobber and others like him. Specify precision- 
engineered UNITED Valves for trouble-free oper- 
ation when you replace! Order now from your 
nearest dealer carrying UNITED Valves, parts and 
fittings, or write for complete information. 


UNITED BRASS WORKS, INC. 


Department NL-7 


Randleman, North Carolina 


“SO YEARS OF SERVICE TO THE LAUNDRY AND DRYCLEANING INDUSTRIES” 





Mrs. Care will tell your 
customers it’s wise to clean 
blankets before they're stored. 
How? See page 35 





<> 


THE DOW CHEMICAL COMPANY 
Midland, Michigan 


than either the national average or the 
target average figures. Let's first look 
at the sub-account “Marking Depart- 
ment.” Here we see that the plant av- 
erage is lower than target average 
figures. 


The marking department 


In general, the method used in the 
marking department is predetermined 
by the system which has been pur- 
chased, either a preprinted-type tag 
system or a machine-type tag system. 
In most cases where the productive 
labor figure for marking is high, it is 
due to paying the markers too high a 
rate. Some plants, those that have 
branch store operations, usually have 
the marking done in the branch store 
by the counter girl. In many 
this marking cost is not assigned to 
productive labor but included in the 
store salaries, based on the premise 
that the girl has to be there and the 
salary has to be paid. 


cases, 


Drycleaning, spotting, wetcleaning 


Let’s look next at the “Drycleaning, 
Spotting and Wetcleaning Depart- 
ments.” Here we have combined 
these three jobs because in many 
plants this is the way things work. 
Usually one operator, or possibly two 
operators, will do the entire dryclean- 
ing, spotting and wetcleaning. Here 








Collar Comfort” 


SHIRT LAUNDERING 


with that 


“EXECUTIVE LOOK}. 


Here at last one collar protector for every 


type shirt. 


Protects the collar from presser to dresser 
Gives 
proper shaping for Inner Collar Comfort . . . 
. « More 
. . Eliminates sloppy 
Designed 
for Starch or No-Starch collars, it gives every 


. Locks in place in just a second... 
Permits more shirts per package . 
room in dresser drawer . 
‘hangar’ delivery of sport shirts. 


shirt that neat, fresh “Executive Look” . 


the NEW DeLuxe EXECUTIVE STAIZ 


*NO COLLAR CREASES 
®NO COLLAR POINT CURL 


®NO COLLAR FRONT FOLDOVER 


é TIME SAVERS, INC. MONTCLAIR, NEW JERSEY 





La-down COLLAR FORM-R produces 
The Crush-Proof-Collar — 
The HEART of COLLAR COMFORT 
Shirt Laundering 


83-99 WALNUT STREET 








our hypothetical plant figures are 2.3 
percent higher than target figures. 

Now there are certain things that 
can be done to reduce this high cost. 
Many of them will not apply in all 
cases, but I'm sure some of them will 
in every case. The first one of these is, 
you should check for unnecessary wet- 
cleans. Many plants have no idea how 
many wetcleans they are doing and, 
of course, everyone knows it costs 
much more, from a time standpoint, to 
wetclean a garment than it does to 
dryclean it. 

The next thing you want to do is 
check for unnecessary reruns. It goes 
without saying that if a garment has 
to be cleaned over again, it is going 
to cost twice as much money. 

Next, you want to check your clean- 
er and see that he is utilizing his time 
effectively. As an example of the way 
to determine about how much time is 
required in your own plant for the 
drycleaning operation, let’s take a cold 
synthetic plant; that is, one with a 
separate recovery tumbler. 

This type of operation can give 20 
loads every 8 hours, Assuming that 
we have a 30-pound wheel, that means 
that we can turn out 30 times 20, or 
600 pounds every 8 hours; or, break- 
ing it down further, we can turn out 
600 divided by 8, or 75 pounds per 
hour. This is machine time! This is 
what the machine can do. In our ex- 
ample, the operator is busy 35 to 40 
percent of this time. This means that 
the operator is loading, unloading the 
machine, making adjustments, and so 
on. 

Let's say this plant is cleaning 2,400 
pounds a week. Twenty-four hundred 
pounds divided by 75 pounds per 
hour means that the machine will be 
in operation 32 hours during the week. 
Out of this 32 hours, the drycleaner 
will be busy only 13 hours. The re- 
maining time can be used for other 
jobs. 

A similar analysis can be made for 
a petroleum plant. This is what we 
mean by the proper utilization of the 
cleaner’s time. 

Another thing that you can do to re- 
duce the costs in this department is to 
install automatic timing cycles wher- 
ever possible. By having the cycle 
timed automatically, you relieve the 
strain on the drycleaner because he 
doesn’t have to be there immediately 
when the load is finished. He can be 
doing another job and be perfectly 
sure that the load will get the proper 
cycle. 

Still another way to reduce these 
excessive costs is to check and be sure 
that you are running your machines at 
full capacity. If a machine is loaded 
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Vinyl Size is water soluble. It is specifically 
compounded for use in spraying as well 
as in immersion bath sizing applications. 
Water safe to all colors and fabrics, Vinyl 
Size imparts a luster and beauty to the 
garment, sharpening the colors and bright- 
ening the over-all appearance. By the 
gallon or half-gallon. Order by the case. 
Save money and time. 














Size-Rite is a non-yellowing thermoplastic 
type resin. Adds just the right texture and 
finish and over-all stiffness and body to 
fabrics. Size-Rite may be used with regu- 
lar or synthetic solvents. A superior sizing 
agent, it is easy to apply and reasonable 
in price. By the gallon, case of 6 gallons 
or 55 gallon drum. Order by the case. 
Save money and time. 

















Promotional Material Available on Request. 
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SEND FOR OUR <&” a” ORDER FROM 
FULL LINE BROCHURE LABORATORIES YOUR JOBBER TODAY 


13609 S. Normandie Avenue 


Gardena, California 





to capacity all of the time you will 
run fewer loads through than if you 
load it under capacity. Fewer loads 
mean less work for the drycleaner 

Finally, the last point used to re- 
duce the high cost in these depart- 
ments is to make sure you are doing 
This can be checked 
means of the NID 
Cleaning Performance Test. If you 


good c leaning 
very easily by 


cleaning is not good, it means that 
your spotter has more spots to remove 
If the spotter has more spots to re- 
move, he processes fewer pieces pet 
unit time 


The finishing department 


Now, let’s go back into another de- 
“Finishing.” Here, again 
we are assuming quite a differential in 
the plant average versus the target 
iverage— 3.4 percentage points high- 
er. What can we do to check this? 


partment 


The first thing is to run a daily 
check on operator efficiency. Of 
course, this means that we have to 
have some means of measuring the 
worker's output. In a few words, this 
is production standards. 

The next step from _ production 
standards is an incentive plan. An in- 
centive plan is not a cure-all by any 
But the installation of a true 
incentive plan incorporates not only 


means 


methods of operation for each job 
but also proper plant layout. Once 
these two have been accomplished, 
then the production standards can be 
established and a good incentive plan 
can be installed 

Incidentally, we might point out 
here that people working on day work, 
that is, those who earn a fixed salary 
every week, produce only about 66 
percent of normal—normal being 100 
percent. These people working under 
incentive conditions can produce on 
the average of 128 percent of normal 
It is quite possible to find an employ- 
ee on incentive doing the job of two 
employees on straight salary 

Another thing that we can do to re- 
duce the finishing costs is to be sure 
that there is always work ahead of 
the operator, and at the same time be 
sure that finished work is removed 
from the operator. This is a psycho- 
logical approach. Being psychological 
it is very difficult to measure. How 
ever, put yourself in the operator's 
position—if you have a lot of work 
ihead of you to be done, and appar 
ently no work after vou to show what 
vou have accomplished, what are you 
going to do? 

Another 


means of reducing your 


finishing cost is to be sure that you are 
operating at the correct steam pres- 
sures. NID has run a project on de- 
termining the proper steam pressure 
(M-54). We have found that the 
pressures on your presses should be 70 
to 75 pounds per square inch. Any- 
thing lower than this indicates that 
you are carrying too much moisture in 
your steam, which means that you 
have to run longer vacuuming pe- 
riods, which in turn gives you fewer 
pieces per hour. Anything over this 
recommended range means that you 
are not carrying enough moisture in 
your steam, the operator has to resort 
to the spray gun more often, which in 
turn cuts down the time and decreases 
the pieces per hour. 


One final point we'd like to cover 
in this Finishing Department is an 
annual check on production standards. 
Please do not feel that because you 
had a good standard program estab- 
lished in your plant years ago, it is 
still good. 


We had occasion recently to go into 
a plant which had NID establish an 
incentive program in 1953. At that 
time, the production standard for 
marking, using only one example, was 
set at 56 pieces per operator hour. 
We went back last month to check 
these standards because there were 
obvious difficulties in the wage struc- 
tures. We found that the markers were 
working over 200 percent consistently. 
We ran a spot check on the standard 
and found that the standard should be 
up in the neighborhood of 120-130 
preces per operator hour. 

Obviously, something had changed. 
We attributed the change to two 
things. One a change in method, and 
two, a change in the type of bundle 
entering the plant. These things hap- 
pen and you should keep up with 
them 


inspection, assembly, bagging 


Let's look at the next department, 
“Inspection, Assembly and Bagging.” 
Again, we have combined these three 
operations for the same reason we 
mentioned before. How do you go 
about cutting your costs in inspection, 
assembly and bagging? 

Very simply, and the most impor- 
tant reason, is that of clarifying the 
level of quality you, as a plantowner, 
expect. Every single employee should 
know exactly what you expect in the 
form of quality. If your inspector does 
not have the same understanding of 
the level of quality as your finisher, 
the inspector will be looking for things 


that the finisher has made no attempt 
to put into the garment. This, of 
course, leads to rejects. 


Make out a list of what you want in 
the finished garment in the form of 
quality points. Make this list available 
to each and every employee. Then 
you will have fewer rejects and a 
great deal less backtracking in your 
workflow. 


Another point that you can check 
in line with reducing costs in this de- 
partment is the number of short orders 
that your plant has. A short order is 
one that arrives in assembly minus a 
number of pieces. If there are many 
short orders, this means additional 
work for the assembler. Try to keep 
these stragglers to a minimum. Install 
some means of straggler control that 
will keep pieces together in the lot. 

Another point—which doesn’t hap- 
pen too often but, if it does, it can give 
you quite a few headaches—is that of 
lost tags. If you have a great many 
tags coming off your garments, investi- 
gate this and correct it. When a gar- 
ment comes down to inspection and 
assembly without a tag, we need not 
go into how much extra work it in- 
volves. 


Free repairs 


The last department under this pro- 
ductive labor is “Free Repairs.” We're 
not going to make any comments on 
this because free repairs vary from 
plant to plant. In general, you should 
keep your free repairs to a minimum 
You can only keep them to a minimum 
by identifying what you are going to 
do for free repairs. 


Productive labor controls 


To summarize this Productive Labor 
account, there are a few simple points 
you can use. The first of these is that 
you must have control of the efforts 
of your individual employees. This 
means not only knowing how much 
they are producing through produc- 
tion standards or employee efficiency 
but also being sure that they have 
work to process all of the time. 

Eliminate as much idle time as 
practical—every employee should be 
able to do a minimum of two jobs to 
give you a degree of flexibility in your 
plant operations. This brings a very 
interesting point into the picture; that 
is, employee training. Don’t be afraid 
to train your employees. The more 
they know, the more valuable they are 
to you, 

All equipment should be maintained 
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Another Newhouse First! BUTTON REMOVER 


NEW SPOT-TAMPER ns. 


OVER BOARD 
MOST TO ELECTRIC OUTLET 
ADVANCED 
SPOTTING 
AID IN 


STROKE ADJUSTER 274184) 


Easily and efficiently removes buttons which 
Pat. No. " : : 
2-750-697 automatically drop into side container. A 
handy and time saving tool in all departments. 
Complete with four blades. 
NEW MAGIC 
IRON SHOE $11.95 
with Stainless Steel Liner 
And More Holes 
For Cissell, Dryco, Patrick, G E and 
others. Special new design base 
with more holes. Smooth gliding, 
self-lubricating. Presses any fabric 
on right side—no shine, no wrinkles. 
Money Back guarantee 


AUNDRY MARKER 


Replacement 
Nylon Tip 
$1.25 

Positive tamping action 
removes most difficult, 
oxidized stains, such as 
lipstick, paint, etc. in a 
matter of seconds. Vi- 
brating at 120 strokes 
per second, the nylon 
tip is applied in circular 
motion on chemically 
soaked spot to loosen 
and drive ovt stubborn 
stain. Operates on 110- 
125 volts, 50-60 cycles ATTACHMENT 
AC. Beats manual ac- 120 STROKES 
tion — saves much time PER SECOND 
and effort. 


Iron Stand ........... . $1.50 


PURPOSE DRYCLEANING 


SYWCHRONIZER 
ADJUSTER 


ALL 


2) 


" 


NEWHOUSE 


TEFLON —_ STANDARD 


SPOTTING NOSE 

NOW ONE PEN arenes Bes SCALE BASKET ... $69.50 
Does the work of TWO New perforated Teflon with stain- 16” x 18” x 32” heavy gauge steel wire bas- 
less steel frame. No more snagged ket with removable plastic liner. Capacity 60 
garments on broken screens. ibs. Steel carriage with 3” ball bearing cas- 
Withstands acids and alkalies— ters. Weight figures are reflected in magnify- 
no more contact stains. For long, ing mirror and plainly visible without stooping. 
trouble-free service, replace your 
present screen 


$4.50 d with new Teflon 1 9 
Only 39 Guaanee Gate, Oe nose. $ 0 5 SEND FOR 
Replacement Screen $7.95 FULL LINE CATALOGUE 


ECONOMY 2 
HANGING SCALE 


Ideal Scale for selling service by weight. 
Heavy gauge metal basket. Attractive 
scale graduated to pounds and half 
pounds. Approved by Dept. of Weights 
and Measures. Capacity up to 100 Ibs. 


NEWHOUSE PRE-SPOTTING GUN $1 2.95 Scale and basket as shown $39.75 


Adaptable for pre-spotting to any spotting board. Interchangeable With stand add $15.00 
nozzle and brush, suction hose and check valve. Pre-heats chemicals 

for double cleansing power. Ideal for sizing, etc. Sold on money-back Scale alone . . $18.00 
gvarantee. 





NEW ALL-PURPOSE MARKING PEN—KD-7 INK FORMULA 


Double duty, all purpose—for both Laun- 
dry and Drycleaning. Guaranteed to stand 
up under all types of solvents, charge systems, 
launderings and bleaches. Order today and try the 


best marking pen you have ever used. Replacement Liner ion ... $4.95 








Basket alone Tali 


ZIPPER REPAIR TOOL 
COUNTERACKS 


Prevent Wrinkies—Build Good Will = = Sold by 


1. Floor Model. Polished aluminum Drycleaner 
extends to floor—attaches to end 


of counter $4.95 and Laundry Pot. No. 2-594-774 


. Counter Model. Polished alumi- Jobbers iH A single tool that does any zipper repoir job 
num ‘ $4.50 : #i easily and efficiently. No experience necessary. 


; Throughout Hi Cuts costs—speeds work. No clean- 
3. Counter Model Chrome piloted. : #: ing establishment should be with- 


Large capacity hook .... $5.75 the World. is ovt one — $1 2.95 





Price includes chrome plated flange. 











Talon Parts Kit ..... $8.50 


NEWHOUSE SPECIALTY CO. INC., 3827 San Fernando Road, Glendale 4, Calif. 
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Problem bagging 
gowns like 
this? 


You need the ‘‘COLOS- 
SAL COVER.” The 40” 
W-I-D-E, triple-heavy 
weight cover for prob- 
lem free packaging. 

A product of the James R. Sherman 


Plastics Corp., 895 Bergen St., Newark 
12, N. J. 


See your jobber or write direct 


Several! jobber territories open 


Mrs. Care will tell your 
customers how to keep their 
“wash and wear’’ more wearable. 
How? See page 35 
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in working order. A good preventive 
maintenance program is worth its 
weight in gold. 

Delegate these responsibilities to 
your supervisor. It's his job to see that 
this phase of production is running 
smoothly and that each employee is 
being paid for what he produces. 

Some general points which are quite 
frequently overlooked and which ap- 
ply to all of the production depart- 
ments are such things as the amount 
of light. You should have at least 50 
foot candles throughout the entire 
production department. In those de- 
partments where you need more light, 
such as spotting, inspection, sewing, 
you should have a minimum of 100 
foot candles. 

The lot size also affects the amount 
of time spent in assembly. You should 
adjust your lot size so that it is the 
optimum size for the average weekly 
volume you are processing. 

One final point before we go on to 
the next account is the question of 
vacation wages. Your production em- 
ployees’ vacation wages should not be 
charged to this account. This should 
be charged to Indirect Overhead. It is 
a production expense, but not a direct 
production expense. 

Now let’s look at “Outside Work.” 
In most cases, we find outside work 
ranging higher than 2 percent. If this 
is so in your plant, you should set up 
a separate detailed account for this 
expense 

In our hypothetical plant we have 
outside work equal to .8 percent. This 
is suspiciously low. Under such cir- 
cumstances, we usually find the plant 
is trying to handle small amounts of 
sideline work rather than send it out 
The relatively high overhead figures 
on this plant's P and L Statement sup- 
port this theory. They suggest a great 
deal of equipment—special equipment 
—and a great deal of space not being 
used effectively, or profitably. 


Productive supplies 


The next account is for “Productive 
Supplies.” This account covers those 
supplies used in processing garments 
through the plant. This includes 
identifying and packaging supplies, 
washing and cleaning supplies, and 
finishing supplies. 

These costs are higher for our sam- 
ple plant than either the national 
average or the target figures. 

We can look at supply costs in two 
ways. First, before the supplies come 
into the plant. Here, to keep your 
costs down you should get competi- 
Don't 
take the first price that comes along. 
Second, you should check on the 
quantities that have been delivered as 


tive prices wherever possible 


compared to the quantity that you 
ordered to be sure that you are getting 
what you bought. 

Once the supplies have been re- 
ceived in the plant, we then have 
three reasons why more supplies are 
used than necessary. These are: (1) 
wasteful operation; (2) sloppy meas- 
urement; and (3) careless handling. 

The best way to control your sup- 
plies in the plant is to keep them in a 
stockroom under some system of in- 
ventory control. A perpetual inven- 
tory-type system, the responsibility of 
a single employee, can go a long way 
towards keeping supply costs in line. 
You know how much of a given supply 
should be used based upon the volume 
processed. This inventory will tell you 
how much was used. Comparison will 
pinpoint waste. 


Direct overheads 


Power Plant Expense includes 
power plant wages, fuel, repairs and 
maintenance for the power plant, de- 
preciation and insurance for power 
plant, and purchased power and light. 

Building Overhead Expense __in- 
cludes rent, repairs and maintenance, 
depreciation, insurance, and_ real 
estate taxes on the plant itself. 

Machinery Overhead Expense in- 
cludes maintenance wages, repairs, 
maintenance, depreciation, and per- 
sonal property taxes on machinery and 
equipment. 

These three major expense accounts 
have been combined in order that 
their analysis can be explained more 
easily. Normally, each one should re- 
ceive a detailed analysis individually. 
Let’s look at some areas where you 
can “tighten your belt,” so to speak, 
to reduce direct overhead expenses: 

1. Fuel 

(a) Keep your boiler clean, to 
maintain maximum _ effi- 
ciency. This means, of 
course, using less fuel or 
getting more out of the fuel 
that you use. 

Reduce the hours of plant 
operation to save fuel. 
Watch your tumbling times. 
A tumbler takes a great deal 
of steam and the shorter 
time the tumbler has to run, 
the less steam it will use. 

(d) Consider installing a small 
auxiliary heating plant for 
Saturday operations. 

2. You should establish some type of 
preventive maintenance system to 
eliminate costly emergency repairs 
and their accompanying costs. Once 
the boiler goes out of service, the en- 
tire plant stops. True, you would send 
the people home, but how long a time 

Continued on page 62 
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New, Snap-out, Easier-to-Use 
TICKETAG Identification Form 


Now enjoy the advantages of a single order form in duplicate with BIG NUMBERS on all parts of TickeTag form speeds your 
handling of work. 
NO EXTRA CHARGES FOR: 


TickeT , - : @ Printing your name and address. 
ickeTag is the easy way for positive identification . . . elimi- 
2 5 PS : ape @ Choice of color stock. 


a snap-out carbon sheet, plus all the features that have made Ticke- 


Tag a favorite with drycleaners and laundries everywhere 


nates hectic hunting periods and disgruntled customers e Starting and stopping of numbers 
= wy — = @ Prefix before numbers for store outlet or driver's number. 
ONE WRITING This new form requires only one write-up of " 
Your jobber has all the details; or write for TickeTag samples. 
order to provide . 


i a ae Please send me TickeTag snap-out form 
@ Customer's Receipt T | Cc 4 3 T A G samples and full information. 
@ Office Record ie iste ks ev esc ad . 
, ei oae i Oo 5 ame 
@ Customer's Invoice and Plant Assembly Check 


@ Eight Identical Pre-numbered tags 510-C N. Wrenn St., High Peint, N. C. Address 
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Light, delicate colors go dingy . . . whites turn dull gray . . . when your bath has Solvent Stain 
(caused by the build-up of soil and color in your solvent.) And first thing you know, your old 


customers are somebody else’s new customers. 


The cure is simple and cheap. Use Premium Dakco activated carbon every day. And use 
enough to do the job. Use one-half bag of Premium Darco daily for 1000 gallons of filter 
capacity to give you ample insurance against Solvent Stain. Remember... you can’t use too 


much . . . but you can use too little! Order from your distributor today. 


The DARCO Whiteness Test 
Shows when you've got Solvent Stain 
1. Tear a clean piece of white rayon or cotton in half 


2. Run one piece through your washer 





3. Dry it, press and compare with the other piece. 


if the “cleaned” half looks gray, that's Solvent Stain. 
Call on Premium DARCO! 


made by 


ATLAS POWDER COMPANY 


Wilmington 99, Delaware 
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Want More Business— 
The Kind That Stays? 


@ Can you use more dry cleaning? Like to have more 
customers who will stick with you year after year? 
Brown & Bigelow has an exclusive year-round promo- 
tion plan to help you get this business, and keep it. 
Write for details on our famous Playing Card Premium 
Plan. Used by hundreds of quality dry cleaners. Get 
the facts from their experience with this terrific business 
builder plan. Easy, inexpensive to use. Appeals to in- 
dividuals, clubs, institutions. Creates year-round word- 
of-movth advertising for you. Builds community good 
will. We give you personal assistance with our full-time 
professional advertising representative in your city. 


WRITE DEPT. A-7 


ston. one bance 20drettit 


A DIVISION OF STANDARD PACKAGING CORPORATION e ST. PAUL 4, MINNESOTA 








Continued from page 58 

do you have to take before you decide 
to send them home? This time costs 
money 

3. Consult tax authorities and deter- 
mine the most favorable depreciation 
schedule for your business equipment 
Have 


structure and recommend possible re- 


them check your entire tax 
ductions 

4. Check all insurance rates and 
schedules for duplication of policies 
and premium rates. Have your agent 
program your insurance and review 
this with him each year to be sure 
that you have enough insurance, but 
not too much 

5. Consider using overhead storage 
to eliminate rental of additional stor- 
age area. Try to keep your rent on a 
variable basis wherever possible 

You can use any or all of these 
points. Of course, a more detailed 
breakdown of expenses within the 
three major accounts will aid in pin- 
pointing which points you should look 
into first 

In general, when the direct over- 
heads are high—along with high pro- 
ductive labor and supplies—it indi- 
cates the plant is not being operated 
efficiently. More space and equipment 
are needed, because the employees 
ire not producing efficiently. Mor 


space and equipment are indicated by 
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high direct overhead costs; the fact 
that the employees are not producing 
efficiently is indicated by the high 
productive labor figures 


Indirect overheads 


Indirect Overhead Expense includes 
indirect labor, plant superintendence, 
indirect supplies and expenses, com- 
pensation and other insurance, such 
as bailee, business interruption and 
public liability, payroll taxes, and 
plant vacation wages. 

However good this account may 
look on the surface, let’s not overlook 
a possible imbalance in the sub-ac- 
counts. For example, high productive 
labor might indicate more employees 
than necessary; this in turn means 
higher than necessary payroll taxes, 
compensation insurance, vacation 
wages. All of these accounts are sub- 
accounts under your Indirect Over- 
head. 

Plant superintendence should not 
exceed 3 percent of gross volume. In 
plants doing less than $3,000 per 
week, the superintendent should be a 
working manager. 

To give a specific answer to a mis- 
balance in your Indirect Overhead ac- 
counts, you would have to have a 
further breakdown of sub-accounts. 

That just about wraps up the pro- 





duction accounts. Let’s take a look at 
Total Production Expenses including 
Outside Work. 

The sample plant cost averages are 
higher than both national and target 
figures. Up to now we have tried to 
point out specifically why this is true. 
To summarize, a general tightening up 
in the Production Department is in 
order. How do we go about this? 


1. Delegate responsibility to the 
supervisor. 

2. Establish maintenance schedules. 

3. Establish inventory control pro- 
cedures for both direct and indirect 
supplies. 

4. Establish uniform accounting rec- 
ords for expenses. These records can 
be used to analyze the operation. 


Sales and distribution 


Sales and Distribution Expenses in- 
clude delivery wage and commissions; 
agency discount and expense; delivery 
equipment operating expense, and de- 
preciation, liability and other insur- 
ance on delivery and related equip- 
ment. 

There is no comparison made 
against the gross volume in selling and 
distribution expenses because it would 
be meaningless in light of the fact that 
different plants have varying amounts 
of route, store and plant volume. 

Here is how we arrive at a com- 
parative percentage to use in our anal- 
ysis. Let’s take a plant doing a gross 
volume of $52,000 per year. “Delivery 
Wages and Commissions” in this plant 
amount to $4,570 a year. In percent of 
gross volume they are equal to 8.8 
percent. Now this, of course, is a per- 
centage of gross volume and this is 
what we do not use. Instead we use 
the percentage to source volume. In 
this case, source volume would be the 
total route volume for this plant, 
which is $22,600. The percent “De- 
livery Wages and Commission” to 
route volume is really 20.2 percent. 

The next step is comparison of per- 
centage to source volume for the vari- 
ous sub-accounts under your sales and 
distribution expenses. Here are some 
points to check to help keep these de- 
livery costs down. 


1. Be careful about overexpansion 
of routes. That means you should de- 
termine the break-even point of the 
route and adjust your route coverage 
so that each route can operate above 
its break-even point. 

2. Keep records on truck operation. 
When the maintenance expenses of 
the truck become excessive, it’s time to 
get new equipment. Usually, you will 
find this happens in the fourth vear. 

3. Keep your routemen on the road 
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WORKHORSE 
of the industry... 


- 


& 
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CISSELL 100 1B." DRY CLEANING DRYER 
increases production... builds more profit 


Modern dry cleaning production calls for fast efficient movement of clothes from washer 

through dryer...load by load. This big Cissell Dryer handles a full washer load, eliminating 
split-load or over-crowded drying. Big 42” x 42” basket and large volume of air 

3,200 cu. ft. per min.) assure fast, safe drying with complete deodorization. 

Cissell’s famous 8-stage heat control and easy-to-read thermometer speed and simplify 

uniform drying all day long. Up-front maintenance access saves time, eliminates problems. These and 
many other features make Cissell 100 Ib. dryers the workhorse of the modern dry cleaning industry: 


¢ Separate motors for fan and basket ® No snag basket 
® Cissell-built gear reducer * Double wall construction * Two-way fire extinguisher 
® Static steam spray ® Air filters 


NEW ALL-METAL, FULL-WIDTH LINT DRAWER 


No stooping, no cloth to break, replace, or burn. Operator can sweep it clean 
with his hands. Lower panel tilts open for access to perforated drawer. Drawer 





pulls out at convenient height. 


*Dry weight capacity. 


W. M. CISSELL MFG. CO., INC.—Lovisville 1, Ky. 





Pacific Ceast Office: 4823 W. Jefferson Bivd., Les Angeles 
Foreign Distributers write Expert Dept.—Cable Cede “CISSELL” 


Cousult Your Yobber 





JULY, 1960 








MAKE PRODUCTION 


FROZLL. FROM ONE 


OPERATION TO THE NEXT 
at '/> THE cost 


only $2950 


Model B2-100 


Holds 150-200 Ibs 
Height 45” at ends; 18” 
wide; 38” long. Plat 
form height adjusts 
from 23” to 35”. Ship 
wt. 50 Ibs 


@ BISHOP FREEMAN CO. 


Mrs. Care will tell your 

“customers new fibers and 

fabrics call for expert care. 
How? See page 35 
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and out of the plant. The routeman’s 
job is to build sales. He cannot build 
sales while he’s in the plant 


For store salaries and expenses, the 
same type of comparison is used; that 
is, percentage of source volume. A 
simple checklist for keeping these ex- 
penses down is as follows: 


1. Consider having your store clerk 
do other work, such as marking, as- 
sembly, stuffing mailing pieces, book- 
keeping, keeping customer control rec- 
ords, and keeping stock control 
records, 

2. Check the possibility of subleas- 
ing excessive space in your stores. This 
will help to pay the rent. 

3. Keep close account of light, heat 
and phone bills, and any other ex- 
penses charged to the stores. Although 
these may be small by themselves, as 
a group they amount to a considerable 
sum and have a tendency to get out 


of hand. 


Sales promotion and claims 


Looking at Sales Promotion Ex- 
pense, the sample plant is not spend- 
ing as much as it should. You should 
have a definite and budgeted sales 
promotion program. Make periodic 
checks on the effectiveness of this pro- 
gram. 

Looking at Claims Adjustments, the 
sample plant is low compared to the 
national and target average figures. 
This could be due to one or many 
reasons. All justified claims should be 
paid. A record of claims paid should 
be kept, showing the reason, whether 
damage or theft, and the amount paid 
for each claim. Analysis of this record 
will indicate what action should be 
taken to further reduce the Claims 
Adjustments account 


Office administration 


Office Administrative Expense in- 
cludes office salaries and supplies, 
other office expense, depreciation of 
office equipment, personnel relations 
and welfare, bad debts, shortages and 
unclaimed items, and other adminis- 
trative expenses 

To lower our expenses in this ac- 
count, first, you must have a detailed 
breakdown of the sub-accounts in or- 
der to pinpoint where your excessive 
costs are. The degree of this break- 
down depends mainly on the size of 
your operation. Some of the points 
that you would look for are 


1. Check the work load and effi- 
ciency of your office employees. Per- 
haps you have a full-time bookkeeper 
when your books could be kept by an 
accounting firm at a much lower 
monthly fee. 


2. Keep a close inventory control of 
office supplies. We have already men- 
tioned productive and indirect sup- 
plies; the same type of inventory pro- 
gram would hold for your office 
supplies. 

3. Check on employee personal 
phone calls. Also, long distance calls; 
sometimes a letter will do the job 
much more cheaply. 

4. Usually here is where we find the 
traditional miscellaneous account in- 
cluded as a sub-account. Be careful 
of this; watch it closely and be sure 
the entry is a necessary business ex- 
pense. 


One final word—you will probably 
notice that we have made no mention 
of “Executive Salaries.” We do not 
feel that this is an operating expense. 
We classify executive salaries as man- 
agement return and include it as profit 
from the business. 


Expenses and profit summary 


Net profit before taxes, which is 
operating profit plus executive salaries, 
for the national average is 14.15 per- 
cent; for our hypothetical problem 
plant, 4.12 percent; and our net profit 
target figure, 18.80 percent. 

For your operation to have this 
profit picture, a Uniform Accounting 
System is necessary to obtain data 
from your plant operation for com- 
parison and control. Obviously, a 
monthly or yearly comparison of oper- 
ating expenses is more valuable for 
control purposes when the method of 
distributing expenses does not vary 
from one period to the next. In this 
way you know how the money you 
receive is used to operate your busi- 
ness. 

If the percentage of any expense 
account appears to be high, immediate 
steps should be taken to find out why. 

You should compare your expenses 
at least once a month with the previ- 
ous month and with the same month 
of the previous year. Also compare the 
total to date with the same period last 
year. Especially in the case of pro- 
ductive labor, we recommend a 
weekly comparison of expenses. 

You can also compare your expense 
percentages for the entire year with 
the Cost Percentages Bulletin pub- 
lished annually by NID. Then you 
know you are comparing the same 
expenses with other plants of about 
the same volume of business you have 
or in the same geographical area. 

It all boils down to keeping accurate 
records yourself and carefully analyz- 
ing areas that appear to be out of line. 
In this way, you will find that your 
shrinking profit picture will start to 
expand. # # 
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keep 
solvent 
sparkling 
clean... 
get fresh 
odor- free 
garments 


with EAGLE 


EAGLE-PICHER 


pener FUGUE POWDER 


EAGLE 


PICHER 
CELATOM 


Whether you use petroleum or synthetic dry cleaning solvent, you'll 
find that Eagle-Picher Filter Powder helps you do the best job. It will 
remove all insoluble soil and give you greater flow rates at lower 
operating pressures. 


Eagle-Picher Filter Powder works well with activated carbon and 
is compatible with all standard type “‘sweeteners.”’ It is supplied to you 
at maximum diatomite purity and efficiency. More and more operators 
find that its high clarity enables them to lower solvent inventory. Call 
your Eagle-Picher Filter Powder distributor today. 


Since 1843 FY 


EAGLE-PICHER 


Celatom Products Department NC-760 
The Eagle-Picher Company, Cincinnati 1, Ohio 
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NANCE ON STEAM PRESSES 
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eam trap performance 


as seen by 


7 SARCO customers 


Wi 
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SHOULD HAVE HAD SARCO STEAM TRAPS IN THE FIRST 


PLACE. «1 put your trial trap on a press that was giving 


me a great deal of trouble, and it has worked so well I'm 


convinced | should have had Sarco traps in the first place. 


I've ordered six more TD-50 


s” traps and please get 


them to me just as soon as possible.’’ Olson’s Cleaners, 


Jacksonville, Jil. 


HAVE NOTHING BUT 
PRAISE FOR TD's. 
“We have some 75 TD 
Steam Traps in use in 
our plant. We have 
nothing but praise for 
them and we plan to 
convert 100% to 
Sarco TD-50’s."" Reo 
Cleaners, Brook- 


lyn, N. 2 


THERE ARE NONE BETTER. “we are 
replacing ali our old traps with Sarco 
TD-50’s as needed. There are none bet- 
ter.” Dry Cleaning Company, reply- 
ing to a direct mail letter. 


SR 
ss a 


lation and simplicity cannot be 
duplicated.” Truman’s Clean- 
ers, Youngstown, Ohio. 


EVEN BETTER RESULTS THAN 
EXPECTED. “Recently we replaced 
all steam traps in the plant with 
Sarco %” TD-50’s. All are oper- 
ating to our complete satisfaction 
and we're getting better results 


g 
f 
% 
i 
i 
than we expected. Ease of instal- 4 
t 
é 
é 
t 
ot 


SO SATISFIED WE WISH 
TO PLACE ADDITIONAL 
ORDER. “We installed 
Sarco Thermo- Dynamic 
Steam Trap and Strainer 
on our dry cleaning press 
operating on 80 Ib. steam 
pressure. We are so satis- 
fied we wish to place an 
order for more Sarco TD 
Traps and Strainers for 
our shirt unit and laundry 
presses.” M. P. Belt- 
ram, Arizona Cleaners, 
Nogales, Ariz. 


How to get a 60-Day FREE TRIAL 
of SARCO Thermo-Dynamic 
Steam Trap, Type TD-50 


Contact your Sarco representative or write 
us direct and obtain a %” Sarco TD-50 
steam trap and strainer for a 60-day, no- 
obligation trial. You buy the Sarco TD-50 
and strainer only if completely satisfied. 


Sarco TD-50 Steam Trap 
is self-adjusting — only 
one large capacity seat 
for each size. 


Sarco TD-50 Steam 
Trap has only one 


| 
I 
' 
| 
I 
! 
I 
| 
1 
I 
| 
I 
| 
! 
moving part. ' 


NOW...YOU CAN STANDARDIZE! %” TD-50 is 
large enough for most dry-cleaning applications. 


THE NATIONAL 


LL SOON ORDER A DOZEN MORE SARCO TD-50s 
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ASSOCIATION Mews 


Pennsylvania Group To Convene: The 
49th annual convention of the Penn- 
sylvania Association of Dyers and 
Cleaners will be held November 11-12, 
1960, with an exhibit on the 13th at 
the Penn-Harris Hotel in Harrisburg. 
A membership goal of 500 joint NID- 
PADC members has been set, to be 
reached by convention time. All mem- 
bers of the Pennsylvania association 
are also NID members under a joint 
membership agreement 


Local Elections: Jess Walden has been 
elected president and Mrs. Margaret 
Allard has been named _ secretary- 
treasurer of the Norman, Oklahoma, 
association of drycleaners 


Meeting at Grand Island: The Ne- 
braska State Drycleaners Association’s 
Central Nebraska meeting heard Al 
Graham of R. R. Street & Company 
give a provocative talk on drycleaning 
coimn-ops 

The other speaker was Byron Lopp, 
a former member of President Eisen- 
hower’'s “Break the Depression” com- 
mittee in 1958, described by those at 
the meeting as a “one-man sales clinic.” 


Idaho Returns: The Idaho Launderers 
and Cleaners Association recently 
elected Lewis Wheeler of Mountain 
Home the group’s president at its 40th 
annual convention. Others elected are: 
Eddie Pedersen, Idaho Falls, first 
vice-president; J. O. Randolph, Boise, 
second vice-president. John Baird of 
Boise was reelected secretary 


Chicago Elects Officers: The Chicago 
Dry Cleaners Association recently 
elected Theodore Silverman of South 
End Cleaners president of the associa- 
tion. Vice-president is C. E. Tread- 
way, Jr., of Birck-Fellinger-Iralson, 
and reelected as treasurer is V. J. 
Busch of Superb-Crystal. 

Board members elected are: Paul 
Betscher, Norman Bochner, Sol Bol- 
nick, Morry Cornick, Maurice Cowen, 
Warren Delaney, Al Fisher, William 
Fricke, Harry Harris, Richard Lang- 
ford, Sam Levin, Robert Oppman, 
George J. Sandler, Joseph Simen, 
Joseph Stein, C. Treadway, Sr. 


1960 


Cooperative Advertising: The Tulsa, 
Okla., association of drycleaners re- 
cently completed a 13-week television 
advertising program and immediately 
prepared to launch a 13-week news- 
paper series. Over 30 plantowners are 
participating in the project 


Rocky Mountain Returns: Charles E 
DeKaye, Cut Rock, was recently elect- 
ed president of the Laundry Owners 
and Dry Cleaners of Montana, South- 
ern Alberta and Northern Wyoming. 
Leo Fox, Great Falls, was elected vice- 
president, and James Sleeter of Havre 
was named secretary-treasurer. 

Association directors elected are: 
George Beggs, Kalispell; Marvin Bur- 
ton, Moscow, Idaho; Harold Case, 
Livingston; John Crighton, Calgary, 
Alta.; Roy Fox, Great Falls; James 
Robinson, Helena, and Chester Scott 
Billings 


ALTA Elects: Bill Arnold, Cowles 


Chemical Co., has been elec ted pres- 


ONLY 48 INCHES WIDE! 


This new slimline single bath unit fits where 
others won't, saves valuable floor space, in- 
stalls easily! It's mounted on tank base, 
includes washer-extractor, tubular backwash 
filter, muck cooker, pump, pipes—all in a 
beautifully compact unit only 48 inches wide! 

© New easy-to-reach button traps 

@ Heavy duty steel construction 

® Marlow Pump 

© Valves adjust to let pump extract 





muck from filter. 


| Name 


| Address 


Mrs. Care will tell your 
customers regular dry cleaning 
keeps clothes wearable longer. 

How? See page 35 


<> 





THE DOW CHEMICAL COMPANY 


Midiand, Michigan 


MLINES 


MIDWEST 
SYNTHETIC UNIT 
$6,900 


F. O. B. Okla. Cit 
Complete with Hoyt Reclaiming 
Tumbler, not shown 





Midwest Machinery Co. 
Box 7083 Okla. City, Okla. 


Please send me complete information on 
your full line of synthetic units. 








MIDWEST MACHINERY CO. 


OKLAHOMA CITY, OKLAHOMA 








lO Serve you beer 


the world’s finest LAUNDRY EQUIPMENT 
am 4 batti tté WILL INCREASE Your ProFIS ]46©6@ Aw a het re- 


— ASSURE CUSTOMER SATISFACTION ay 


37 x 30 7 Caak Tumblette by Cook, Washette by Cook, Ex- OPEN END WASHER 

tractors by Cook are built to produce mcre 
pounds of laundry per day, with greater effi- 
ciency and less cost to the laundry operator. 
Your customers will be pleased with the better 
results you get, you will be pleased with the 
greater profits you make, when you use Cook 
Laundry Equipment — the world’s finest. 


For illustrated brochure and name 
of nearest distributor, write — 


Coo 


MACHINERY CoO., INC. 
4301 SOUTH FITZHUGH 
DALLAS 26, TEXAS 
WASHERS EXTRACTORS DRYERS 

















ident of the Allied Laundry Trades Florida Scholarships: The Florida In- Seeman, Fotheringham’s Cleaners, 
Association of Connecticut and West stitute of Laundering and Cleaning Hamilton, Ont., Canada; Jack Levy, 
ern Massachusetts. Vice-president is has set up two scholarship awards for Christenson’s Cleaners, Inglewood, 
Larry Harvey, Carman-Mitchell-Wing key employees of member plants. The Calif.; Aldo Lozito, Sawyers Cleaners, 
lim Griffith, National Marking Ma scholarships are toward expenses at Norfolk, Va 
ry Co., is treasurer, and Al Sos the AIL Fall Laundry Management a 

Produc Co., is secre School and the NID Fall General fis 


Course Latest NID Bulletins: Recent NID 

Technical Bulletin T-387 describes 

tests of the mothproofing qualities of 

commercial mothproofing products. 

N | D AGAVE Management Bulletin M-69 gives a 
JOU0 “ diagram-illustrated outline of split- 
rail assemblv. “Use of Digesters” is the 

title of Practical Operating Tips P-42. 


Damage Average Unchanged: Drvy- 
cleaners still account for 19 percent of 
textile damage complaints, according 
to the NID Textile Analysis Depart- 
ment report on 1959. Consumers are 
way out in front with a damage per- 

Complete Management Course: These Donald Irmiger, Jr., American Laun- centage of 38.7. Other causes listed 
13 students from eight states and Can drv & Cleaners, Green Bay, Wis.: are fabric, 36.7 percent; unknown, 3.4 
ada recently completed the 53rd Man Maurice Richards, Vienna Cleaners, percent, and garment construction, 2.2 
agement Course offered by the NID Inc.. Bellingham, Wash.; George Rob- percent. 

Front row (left to right): John L son, Modern Cleaners, Dauphin, Man., The total number of problems ex- 
Trimmer, Peter Pan Laundry, Chai Canada amined by the Institute in 1959 was 
lottesville, Va Olin Johnson, fr Back row: James Davis, Creech 21,920, an increase of 540. Physical 


American Laundry, Hartwell, Ga Cleaners, Ft. Bragg, N. C.; Everett damage cases dropped slightly while 


James Yanders, Towne Cleaners, Long Bergmann, Bergmann’s Inc., Silver dye or design damage cases rose. In 
Beach, Calif.; Alex Garcia, Division Spring, Md.; Donald Dell, Swan Bros. all categories, the data reflect 
lailors & Cleaners, San Antonio, Tex Ltd., Vancouver, B. C., Canada: David 


a con- 
sistent pattern of complaint incidence. 
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NEW PRODUCTS 


Continued from page 10 


designed to 
operate with optional 110 volt 
current or 


or 8-inch 


gongs, 
low-voltage trans- 
formers. Remote-control 
also available 

For further 
nal-U Mfg 
St., Canfield 


switches are 
information: Sig- 
Co., 250 Railroad 
Ohio 


Forse Training Record 


train- 


any 


4 40-minute operator 
playable 
3344 r.p.m. record player, is be- 
ing given with each Forse Ban- 
tam Shirt Unit. The record de- 
scribes, in detail, the eight steps 
required to finish a shirt on the 
Bantam as well as the sequence 
in which the operations are per- 
formed and the proper 
and rhythm. 

For additional information: 
Forse Corporation, P. O. Box 
639, Anderson, Ind. 


Ing record, on 


timing 


Sample, Pamphlet Offered 
A sample E-Z-Duz-It spotting 
kit is being offered by the man- 
ufacturer to introduce dryclean- 
the spotting aid 
Also available is a pamphlet de- 
scribing applications of Ply-O- 


ers to new 


Fab, 


fabrics 


a softener for leatherlike 
stiffened in the dry- 
cleaning process. 

Write: Dixo Company, Inc., 
158 Central Ave., Rochelle 
Park, N. J. 


Semi-Automatic Packager 


brochure has 
been issued to describe the new 
Seal-A-Round poly packaging 
The machine 
package on three or four sides 
in one operation. It can be ad- 
justed to pack- 
ages of various sizes. 

For a copy write: Sealaround 
Corporation, 2024 S. Wabash 
Ave., Chicago 16, Ill 


\ four-page 


mac hine. seals a 


accommodate 


Nick-O-Line Folder 


A folder describing the new 
Nick-O-Line gas-fired, 
matic hot water heaters has 
been issued by the manufac- 
turer. Complete specifications 
are given for nine models rang- 
ing up to 1,800,000 B.t.u. 
hour. 


auto- 


per 


For more information: Com- 
mercial Heater Company, 3020 
Galvez, Fort Worth 11, Tex. 


Monarch Literature 


For literature detailing each 
of the new automated features 
of the Detrex Monarch boilers, 
Models 528 and 528-B. write: 
Detrex Chemical Industries 
Inc., P. O. Box 501, Detroit 32 
Mich. The compact design in- 
cludes a long list of automatic 
controls, plus a new automatic 


backwashing filter system. 


Nonslip Printed Guard 


A non-slip latex trouser guard 
with imprinting in 
color has been introduced. The 
fully half-round trouser guard is 
designed to prevent edge creas- 


customer 


NEWS FROM THE ALLIED 


ing. The latex guards, in tan or 
white, are designed for use with 
poly bags and are said to be 
snag-free 

For more information: 
west Hanger Company, 
Guinotte, Kansas City 20, 


Mid- 
2100 
Mo. 


G-A Valve Bulletin 


A four-page bulletin describ- 
ing G-A Double Cushioned 
Check Valves has been issued 
by Golden Anderson Valve Spe- 
cialty Co., 1258 Ridge Ave., 
Pittsburgh 33, Pa. 

When writing, specify Bul- 
letin WS-1A. 


TRADES 


Continued from page 12 


Fred McKaig has been ap- 
pointed to the new post of ap- 
plications engineer. He has been 
assigned to develop a customer 
consultation service to custom- 
design delivery trucks to 


cific 


spe- 


users needs. 


Ed Rice has been appointed 
fleet sales manager for the com- 
Diveco Truck Division 
He will supervise fleet sales on 


pany s 


both dealer and factory levels. 


Manitowoc Names Klarin 


The Klarin Company, Inc., 
Dayton, Ohio, has been named 
a distributor for the dryclean- 
ing equipment line of Manito- 
Engineering Corp. in 
southern Ohio and northern 
Kentucky. Klarin recently 
moved into larger, more mod- 
ern quarters at 3400 Kettering 
Blvd., U. S. Route 25 South, 
Dayton. Continued on page 70 


woc 





Up to 850 
Gals. Per Hour! 
most 





IT SAVES 
EXPENSIVE 
FLOOR SPACE 


Ww 


No Expensive 
Storage Tanks 
Are Needed 


details 


efficient 
Storage Boiler. 


Write or wire for free folder and full 


and name of 


Sensationally Popular With Plant Operators Coast to Coast! 
THE EWING AUTOMATIC VERTICAL TYPE GAS-FIRED COMMERCIAL 


HOT WATER HEATERS 


for a constant supply of LOW-COST HOT WATER 


Ewing is especially designed for cleaners and the coin-operated 
automatic laundry and the self-service type laundry. America's 
All-Purpose Water 


and compact 


IN 4 SIZES:—with storage capacities from 50 to 226 gallons and providing up 
to 850 gallons per hour at 100 degrees F. temperature rise. Heavy duty 
magnesium rods incorporated into each unit. All safety controls listed by AGA. 
Each heater is registered with the National Board of Boiler and Pressure 
Inspectors. 


Heater and 





your nearest 


FINEST QUALITY 








distributor. 





Superbly engineered and designed 
. only the finest materials are 


MANUFACTURING CO. 


10 


used. Neat enough in appearance 


2545 NW P. O. BOX 875 to put in your front window. All 
USE ANY TYPE GAS rol ae.a hen. controls in place; just hook up and 


ee ® OKLA 


start operation. 
Makers of Fine Water Heaters and Steam Generators for 36 Years 























PLAN NOW FOR 
PROFITABLE VOLUME IN 


pYcEIn G 


OF SUMMER 
AND FALL 
GARMENTS 


Easy to handle, 
business-building and 
customer satisfying, 
good Almore Dye 
Work can be 
promoted to beat 

the Summer slump. 


g 


Suggest bright 

Summer and early 

Fall colors for: 

Coats—Wool and 

Cashmere Sweaters 
—Car Coats 


When Almore does 
your dye work, 
you can accept with 
confidence and 
handle with profits. 


NOW—FLAME-PROOFING! 

New Miracle-Method makes drapes fire- 
resistant at the same time they’re dyed or 
drycleaned. No discoloration, no odor, no 
distortion. Approved by Fire Authorities 
everywhere—big field for hotels, institu- 
tions, theatres 


Write for information. 
Tell your customers——"‘DYEING SAVES BUYING” 


DYE HOUSE 


4412 Wentworth Ave., 
\ Chicago 9, illinois 


Continuously in business since 1919 





Leon Teichner, President 


... the dyeing name of undying fame 
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Continued from page 69 


Whitehouse Appointments 


PAUL J. 


Whitehouse Products, Inc., 
has appointed Paul J. Ellis na- 
tional sales for the 
company. Mr. Ellis has an ex- 
tensive background in the laun- 
dry textile field. 

Herbert A. Davis, developer 
of the first knitted laundry net 
and the first pinning top net, 
has joined the company’s De- 
velopment Department. 


ELLIS 


manager 


Divco-Wayne Dealership 


Indiana Truck Sales, a divi- 
Detroit Divco Truck 
opened in Misha- 
as a sales and serv- 
Diveo trucks. 
will manage 


sion of 
Sales 
waka 


has 
Ind 
ice outlet 
Chuck Hanning 
the outlet 


for 


Risdon Appoints Blesch 


The Risdon Manufacturing 
Co., Naugatuck, Conn., has ap- 
pointed Carl A. Blesch its sales 
agent for the Risdon line of 
drycleaning and laundry sup- 
plies in Wisconsin, Minnesota, 
Iowa, Nebraska and North and 
South Dakota. He will have his 
headquarters at Fox Point, Wis. 


P & H Industries Moves 
P & H Industries, Inc., Dal- 


las, manufacturer of Topper- 
Matic Automatic Pants Topper, 
has moved into larger quarters 
at 2746 Seelceco Circle, Dallas, 
Tex. 

The move was made to better 
conduct the Topper-Matic 
search programs in automation. 


re- 


Fulton Names Florida Rep 


Fulton Boiler Works, Inc 
Pulaski, N. Y., has appointed 
M. G. Murray Supply Com- 
pany of St. Petersburg, Fla., to 
represent it in St. 
Tampa and surrounding areas. 


Petersburg, 


Stamford Names Couchara 


VINCE COUCHARA 


The Stamford Chemical 
Company has named NID 
graduate Vince Couchara_ its 
field service engineer in the 
Pennsylvania area. He is former 
president of the Montgomery 
County Drycleaners Associa- 
tion and a former director of 
the Pennsylvania Association of 
Dyers and Cleaners. 


Sterling Wins Ajax Dealer Award 


The annual Ajax “Oscar” 
award for 1959 was presented 
to Herman Levine of Sterling 
Equipment Corporation, Phila- 
delphia, Pa. The award is given 
for dealer excellence. 


THE 


Shown left to right at the 
presentation are: George Strike 
of Ajax Pressing Machine Com- 
pany, Herman Levine, and 
Nicholas and John Strike of 
Ajax. 
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PEOPLE AND PLAGE 


north central 


The main plant of Husmann 
Cleaners, 2415 Latham St., 
Rockford, Ill, has undergone a 
complete modernization pro- 
gram. The firm has five other 
locations in Rockford. 


G-M Cleaners, Inc., has leased 
space in the new Golf-Mill 
Shopping Center in Niles, IIL, 
which is scheduled for opening 
in September. 


Paragon Cleaners, managed by 
Calvin Vandiver, has added a 
storage vault at the rear of the 
firm’s property on McCasland 
Ave., East Alton, IIl. 


Mr. and Mrs. William Flowers 
have purchased Drive-In Dry 
Cleaners, Gahanna, Ohio, from 
Walter C. Argust. 


An $80,000 plant is to be con- 
structed for Capital Cleaners at 
2419 W. Stadium Blvd., Ann 
Arbor, Mich 


A two-year program of modern- 
izing, decentralizing and expan- 
sion has been completed by 
Greene's Cleaners, Ann Arbor, 
Mich. The program has inclyd- 
ed building a new plant on W. 
Stadium Blvd., remodeling the 
exterior of its premises on 5S. 
University and E. Packard, and 
conversion of the E. Liberty lo- 
cation to a drycleaning and shirt 
laundry operation. 


Clovis Loudenslager, president 
of Columbus (Ohio) Lace Clean- 
ing Co., 49 Greenlawn Ave.., 
has announced the purchase of 
Brown Dye House. Columbus 
Lace established its business 
over 50 years ago and special- 
ized in cleaning of lace curtains, 
but today does all types of dry- 
cleaning. Mr. Loudenslager is 
president of the Ohio Dryclean- 
ers Association 


Huebsch Cleaners and Laun- 
derers, Eau Claire, Wis., has 
opened a new drive-in branch 
office and coin-operated laundry 
at 515 Walker Ave. in Putnam 
Heights. 


A grand opening of the newly 
remodeled Olympic Cleaners, 
6729 Ogden Ave., Cicero, IIl., 
was held recently. The firm also 
operates at 2209 Oak Park Ave. 
and 6706 W. 16th St. 


Merlyn Christensen has pur- 
chased Anita (Iowa) Cleaners 


gsULYV, 1960 


from Don and Elva Wiersma. 
Mr. Christensen recently re- 
turned home from a two-year 
tour of duty with the U. S. 
Army. 


Mr. and Mrs. Arlyn Westpfahl 
have purchased Tomah (Wis.) 
Cleaners from David Bijerke, 
who operated the concern for 
20 years. 


Westower Dry Cleaners, 5486 
Glenway Ave., Cheviot, Ohio. 
has completed an expansion and 
remodeling program. A storage 
vault has Es been installed, 
according to Elmer F. Jauch, 
proprietor. 


Don Fuller, owner-operator of 
Fashion Award Dry Cleaners, 
Park Plaza Shopping Center, 
Manitowoc, Wis., has announc- 
ed that his son, Jerry, has be- 
come associated with him as a 
partner. 


Ryan Cleaners, Lansing, Iowa, 
owned by Matt Ryan, has been 
moved to larger quarters in a 
newly remodeled building. 


Royal Drive-In Cleaners, 436 
Main Ave., De Pere, Wis., has 
been opened by Donald and 
Kenneth Butz, operators of 
Royal Cleaners and Laundry, 
135 S. Broadway. Management 
of the new service will be shared 
by Wayne Butz, an NID grad- 
uate, and Robert Van Deurzen. 


Mitze Cleaners, 120 Main St., 
Cedar Falls, Iowa, is observing 
its fiftieth year in business. The 
firm has just completed a large 
scale remodeling and modern- 
ization program. 


Modern Cleaners, Amery, Wis., 
owned by Mr. and Mrs. George 
Peters, has been moved to a 
new location on Main St. 


Community Cleaners has been 
opened in Ringsted, Iowa, un- 
der the management of Carl 
Lundin. 


A drive-in store is under con- 
struction for Uptown Cleaners 
at the corners of W. Oklahoma 
Ave., W. Beloit Rd. and S. 92nd 
St., Milwaukee, Wis. The new 
unit, Uptown’s thirty-second, 
will give Adelman Associates, 
of which it is a part, a total of 
81 sales outlets. 


Continued on page 72 


RELIABLE 
COLD 
STORAGE 
AND 
DRY 
STORAGE 


now, you can convert 
any plant space, 
including basements, 
into a profitable 
storage business! 


ifs a fact . . . your own storage facilities 
mean extra profit fees, extra profit cleaning 
and extra profit services, the year round. 
It's also a fact that Reliable Cold Storage 
and Dry Storage package units represent low 
cost, high return business builders. 

Get the facts for yourself, from Reliable. Look 
into the completely equipped self-contained 
package unit vaulf conditioners for Cold Stor- 
age . . . designed fo meet your individual 
requirements for every size installation. 
Then, check up on Reliable’s fully equipped 
Dry Storage package units servicing up fo 
10,000 cu. ff. They can’t be matched for 
economy, flexibility and exclusive features. 
Storage can be your most profitable business. 
Send for full details. 


RELIABLE 


MACHINE WORKS, INC. 
231 EAGLE STREET, 
BROOKLYN 22, N. Y. 


\ 


“T\\ 


‘ 


MODEL ¥(-200 


MODEL 05-100 











ROUND frLOOR 
ease 


eas 

Leaves 

i COUNTER 
1or 


CLEAR 


| \ | 
Binkz.. — 
MANDY 


TRAY BASE 
<EEPS Pies 


KD BAG RACK 


Eliminate lost items, gain greater coun- 
ter output .. . promptly bag customers 
garments at your counter. KD BAG 
RACK is faster ——. easier to 
attach and remove bags. Bright nickel 
finish. 

Price $6.00 set 
Counter Bags available in cotton, nylon, 
natural and color. Durable quality, 
24” x 28”, grommeted with drawstring. 


HAND SEALER KIT 


Fast, economical, permanent sealing of poly- 
ethylene or other thermo-plastic films 
Makes special size bags out of regular gar- 
ment poly or pliofilm. Cuts packaging labor 
and improves appearance avoids unsightly 
folding, stapling and taping. Kit includes 
Hand Sealer, Bar to guide sealer direction, 
Mounting bracket and tube of DOW 
“SLIPICONE” releasing agent 


A 
COUNTER GARMENT RACKS 


Neat, durable fixtures on which to hang 
garments during check out. Keeps clothes 
wrinkle free and off soiled counters. Avail- 
able with round base, tray base, or floor 
base. All KD counter racks have a set screw 
in each base to keep the hook properly lined 
up and prevent rod from turning 
Price.... $4.50 each — Round Base 
$5.50 each — Tray Base 
$4.95 each — Floor Base 


ASK YOUR SUPPLIER ABOUT KD... 


KD Numbering Outfits 
Identification Tags and 


Systems 
Flag Markers 


THE 


Brass Tags and Rings 
Rack Dividers 

Pin Straighteners 
Pin Set Transports 





KEYES-DAVIS/ 


COMPANY 





79 14th St., Battle Creek, Michigan 








NO MORE CURLED LAPELS 


Amazing garment retainer eliminates 
curled lapels, keeps coats from sag- 


ging and drooping, gives 
look, Order today, rea- 


that “deluxe” 


garments 


sonably priced. Order direct or from 


your jobber. 


THE COAT RETAINER CO. 


P.O. Box 7021 


Ze-DOLLAR SAVERS 


Keep LOT SYSTEMS flowing smoothly! 


leaning together 


3ether 


San Antonio, Texas 


speed uya 
the fob! 


Keep each 


TROUSER ANCHOR holds 20 pair of trousers 


BELT HANGER 
S-HOOK for 


n 


sweoters 


EACH DOLLAR SAVER, 


10 color keys 
skirts and drapes 


lot of dry 
Stop wasting time trying to keep lots to- 
Use these 3 time-savers 


6 units for $10.50 





Soft'n 





Soft'n 


harcened by steam or water, | pt 


thet hos been burn't- 


$2.75 


leather or fur 
can 








Ze products ere 
Z Co. € 19,0 


4 


Send f FREE lustrated 


mmerman ncinnat 


Continued from page 71 


southeast 


A grand opening was held by 
Weymouth Moore at One Hour 
Martinizing, located on W. 
Broad St., Statesville, N. C. 


Hendrix Dry Cleaners, Madison, 
Ga., is now in full operation at 
its old location, manager Johnny 
Hendrix has reported. The es- 
tablishment was blown up sev- 
eral months ago when a boiler 
burst 


destroyed the cleaning 
Summer Cleaners & 
131 17th St., Ashland, 


Fire 
room ot 
Dy eTs 


Ky. 


Saunders Cleaners, owned by 
David L. Saunders, located on 
Cherokee St., Kings Mountain, 
N. C., was gutted by fire re- 
cently. 


Nu-Way Cleaners, Nashville, 
Ark., has added new shirt fin- 
ishing equipment. Homer Tyn- 
dall is the owner. 


Morgan Cleaners, Decatur, Ga., 
has opened a branch at Peach- 
tree Rd. and Bolling Way, 
Buckhead. Cliff Morgan, Jr., is 
the operator. 


Alvin Young has announced 
plans to add a self-service laun- 
dry at his drycleaning estab- 
lishment in Jasper, Tenn. 


Jones Cleaners, Quitman, Miss., 
formerly owned by James Nix, 
has been purchased by Francis 
Parker, owner of Odorless 
Cleaners. 


northeast 


A new addition and front are 
being constructed on the plant 
of Cooperstown (N. Y.) Dry 
Cleaner and Self-Service Laun- 
dry. John M. Potrikus and 
Robert E. Guiney are the own- 


ers 


Washington 
Winchester, 


Fashion Cleaners, 
and Swanton Sts., 
Mass., was the stores 
damaged recently in a_ two- 
alarm fire that swept through 
six stores 


among 


Marlen Cleaners, owned by 
Mary and Leonard Horsford, is 
now operating in new and en- 
larged quarters on Onset Ave., 
Onset, Mass 


United One-Hour Cleaners, lo- 
cated in the Delaware Shopping 
Plaza on Delaware Ave., Els- 
mere, N. Y., was ruined by a 
three-alarm fire recently 


Garofolo, who with his 
operates Eaton Clean- 
Main St., Eatontown, 
has opened a shopping- 


Carley 
father 
ers, 23 


N. J 


center branch under his wife's 
management. 


B. E. Schreiter & Sons, 126 N. 
Sixth St., Allentown, Pa., has 
been sold to Joseph Kotulka, 
operator of Kotulka Dry Clean- 
ers, 157 Tilghman St 


Kent Cleaners has leased space 
in the Melville Shopping Center 
now under construction on 
Route 110 at Northern State 
Parkway, Huntington, L. I. 


Robert Colacino, operator of 
Colacino’s Dry Cleaners, Pal- 
myra, N. Y., has purchased Star 
Dry Cleaners Corp., 21 Phoenix 
St., Canandaigua, from Stanley 
A. Fisher. 


A storage vault has been install- 
ed at Kem Cleaners, 192 Erie 
St., Schenectady, N. Y. Herman 
Stall is president and Emmett 
Dufresne general manager of 
the firm, which has another lo- 
cation at 1711 Union St. 


dominion of 
Canada 


Ed Willox and Gordon Tunni- 
cliff have installed new dry- 
cleaning and shirt laundry 
equipment at Tisdale (Sask.) 
Dry Cleaners Ltd 


Swan Bros. Dry Cleaners will 
occupy space in the newly re- 
modeled Sterling Bldg... Burm- 
aby, B. C 


Esterhazy (Sask.) Dry Cleaners 
has added a new office. 


Top Brand Cleaners has been 
opened at 888 Decarie Blvd., 
St. Laurent, Ont., by Joshua 
and Henry Brand. The Brands 
formerly operated the cleaning 
and pressing concession at the 
Sheraton-Mount Royal Hotel. 
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GAS BOILERS 


Vertical tubular 
Vertical flueless 


Portable horizontal 


Fully automatic units including boiler feed or complete 
return systems. All boilers ASME Code & National Board. 


Specializing in boilers for the garment 
and cleaning trades since 1916. 


Over 10 sq. ft. heating surface per H. P. all sizes of HRT's. 


P. M. Lattner Mfg. Co. 


Dealers & Distributors most everywhere 


OIL BOILERS 


Vertical tubular 
Vertical flueless 
Portable horizontal 


Cedar Rapids, lowa 








Safety Cleaners has opened its 
sixth unit, at 1656 E. Broadway 
at Commercial Dr., Grandview, 
B. C. Jim Law, who will be as- 
sisted by his wife, Virginia, is 
manager. 


Paul Elliott and Ivan 
have established Brisk, 
and shirt lawnderers, 
ton, Ont 


Brown 
¢ leaners 
at Bramp- 


Streetsville (Ont.) Dry Cleaners 
has added shirt laundering 
equipment, according to Bill 
Adamson, proprietor. 


All-Brite Dry Cleaners Ltd. has 
been opened at 2843 Dougall 
Rd., South Windsor, Ont., in the 
building formerly used by 
Southland Quality Cleaners 
Remi Rivard. president ot the 


firm, is chairman of the Essex 
County Cleaners Association 
and is on the executive board of 
the Canadian Research Institute 
of Launderers and Cleaners. 


Fotheringham’s Speedy Service 
Cleaners, 244 King St. E., Ham- 
ilton, Ont., has announced plans 
for construction of a new 5,000- 
square-foot establishment at 
Concession and 16th Sts. 


A branch of Spic and Span 
Cleaners, 1103 Bank St., Ot- 
tawa, Ont., was destroyed by 
1 two-alarm fire recently. 


Lou “Spotless” Zacks has open- 
ed Johnny-on-the-Spot in Bell- 
ingham, B. C. 


northwest 


The name of Deluxe Cleaners, 
Sweet Home Ore.. has been 
changed to Valley Cleaners, ac- 
cording to an 
Clarence 


announcement by 
Montgomery 


Ray L. Martin has sold his in- 
terest in Clever Cleaners, 111 
N. State St., Woodburn, Ore 
to his partner, Edward Leifke 


An open house was held re- 
cently at Keith’s Kleaners, Eka- 
laka, Mont.., by Ross Keith 


A business license has been is- 
sued V. Rasmussen for estab- 
lishment of a drycleaning con- 
ern at 2001 E. Burnside, Port- 
land, Ore. 


McDaniel Cleaners, Kimberly, 
Idaho, will be operated by Mrs. 
Kenneth McDaniel, following 
the death of her husband. 


Ralph Buskirk is manager of 
Van's Deluxe Cleaners, recent- 
ly opened in Huron, S. D 


southwest 


Helen L. Bacchino has taken 
over Model Cleaners, 160 
Younger St., San Jose, Calif., 
from Ann Norwig 


510 Kansas, 
Murphy, and 


Busy Bee Cleaners, 
owned by E. P. 
Coed Cleaners, 1420 Lane, 
Topeka, Kans., owned by 
George Schnellbacher, have 
been merged. The firm will be 


1960 


King Bee Cleaners 


known as 
Inc 


Andy Trotto has announced 
plans to modernize Valley — 
the Moon Cleaners, 17 
Sonoma Highway, Boyes 
Springs, Calif. 


Bert Brown, President of Marin 
Cleaners, Inc., has signed a 


TRIPL-SAFE GRID PLATE |. Por. tiner 


Masters ANY Fabric 


The Grid Plate 
that CAN’T 
make a mistake 


2. Filter screen 
3. Napped surface 


. $29.75 


. $38.75 
- $21.75 





under 46” 
over 46” 
mushroom 
from your jobber 

















GROSS STAR rRIPL- SAFE GRID PLATE 


} Patented | L BEHRSTOCK co meet § 
1708 S. STATE ST 


CHICAGO 16. lil 








GREASELESS! SMEARLESS! 


ANTI-STATIC SPRAY 


the SIMCU. ompan) 


$20) Walnut Street 


Lunsdale, Pa. 


NOW 


A NEW ANTI-STATIC 
SPRAY GUARANTEED 
TO BE EFFECTIVE! 


Spray the outside of plastic bags after 
garments are enclosed. NEWTRO-STAT 
prevents the bags from clinging to 
clothes! . . Prevents dust from at- 
tracting to bags! Sprayed on dark blue 
garments, keeps them lint-free! Non- 
oily, non-flammable, dries fast and 
will not spot. Low-cost. NON-RUST 
TYPE also available for use when 
metal parts will be sprayed. 


Se SS 2S SS Se Se eS eS ee ee eS Se eS we 


THE SIMCO COMPANY 


920 WALNUT ST., LANSDALE, PA. 
Ship 16 oz. cans Neutro-Stet @ $2.75 
cartons (1 doz. cons) @ $27.50 
[] STANDARD C] NON-RUST 


FIRM 


ADDRESS 


SIGNATURE 


' 
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PUT IT 
on the Record 


The simplest, most convenient way of 
keeping a list of your customers, their 
addresses, the orders they send in, the 
amount they pay. 


NO. 39 DRY CLEANERS RECORD FORM 


Provides space for recording this necessary in- 
formation with minimum effort. Whether your 
plant is large or small, whether you prefer a 
bound volume or loose-leaf type, your needs 
will be answered by one of these three editions: 


No. 39 Senior Recorp Book—400 Pages 
(10,000 entries). Durably bound in heavy 
duck with leather covers 


No. 39 Junior Recorp Book—48 Pages 
(1,200 entries). Board covers, marbleized 
binding 


Loose Lear SHEETs: 


ALL PRICES 
PREPAID 


THE NATIONAL CLEANER 


466 Lexington Avenue, New York 17, WW. Y. 


lease for a 1,200-square-foot 
package plant in the new shop- 
ping center on Center Blvd, 
San Rafael, Calif. 


Fowler (Calif.) Cleaners has in- 
stalled new equipment, accord- 
ing to Mr. and Mrs. Floyd 
Davis, managers. 


Carnation Cleaners, owned by 
Lou Schumacher, has opened 
its third unit in Paramount, 
Calif., at the new shopping cen- 


Plaza Shopping Center. The 
firm operates three other dry- 
cleaning establishments in the 
Los Angeles area. 


A grand opening was held re- 
cently at Cowboy Cleaners, 
Broomfield, Colo., by owners 
David James and Marvin Bond. 


R. B. Harryman is now the 
manager of Zenith Cleaners, 
122 Preston Forest Village, 
Preston Forest, Tex. 








ten on Paramount and Century 
Blvds. The main plant is at 


15734 Paramount Blvd. Lawrence Square Dry Cleaners, 


supervised by Harold Webster, 
has been opened in Sunnyvale, 
One Hour Martinizing has been Calif. 

opened at Sixth and Main, 
Longmont, Colo., under man- 


, Domestic Cleaning and Drive- 
agement of Joe Haney. 


In, Pacific Palisades, Calif., has 
replaced its old building at 
Kent Dry Cleaners has opened 15317 Sunset Blvd. with a mod- 
a branch in the Mission (Calif.) ern drive-in. 


OBUUWARUL 


William L. Algar, 81, owner of Algar’s Cleaners, Calais, New 
Brunswick, Canada, died on April 23. He was a member 
of Sussex Lodge No. 7, F&AM. He is survived by his wife 
and daughter. 


Marie Alper, 62, director of North Cleaners and Dyers, 
Philadelphia, Pa., died on May 2. Mrs. Alper is survived by a 
daughter. 


Donald Carter, co-owner of Nu-Way Dry Cleaners, Walter- 
boro, S. C., drowned recently when the boat in which he was 
fishing overturned. He is survived by his wife, mother and 
two children. 


Allan Doyel, 61, president of Cousins Dry Cleaners Ltd., 
Halifax, Nova Scotia, Canada, died on May 11. Mr. Doyle 
was a former Halifax alderman and a deputy mayor. He 
served with the Canadian Army during World War I. 


Harry R. Dumm, 59, owner of Arrow Dry Cleaners, Colum- 
bus, Ohio, died recently. Mr. Dumm is survived by his wife, 
daughter and two sons. 


Colonel John G. Eager, 83, president of Eager Elite Clean- 
ers, Phoenix, Arizona, died recently. Mr. Eager opened his 
first drycleaning and laundry establishment in Racine, Wis- 
consin, in 1908. He was past president of the Wisconsin 
Laundry Owners Association, Arizona Laundry and Dry 
Cleaners Association, Racine Kiwanis Club and Phoenix 
Lions Club. Surviving are his wife, daughter and two sons. 
His son, Frank, has managed Elite Cleaners for a number 
of years 


Edward T. Fearon, 51, operator of a drycleaning establish- 
ment in Philadelphia, Pennsylvania, died recently. Mr. 
Fearon was a Navy veteran of World War II. Surviving are 
his wife and son. 


Harry Drake Gorman, 58, co-owner of Huntington Cleaners 
and Dyers, Huntington Beach, California, died recently. He 
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was a member of Huntington Beach Elks Lodge. Surviving 
are his wife, mother and daughter. 


Harry A. Schott, 61, owner of Columbia Laundry Machinery 
Company, Kansas City, Missouri, died recently. He was a 
member of the Laundry and Cleaners Allied Trades Asso- 
ciation, American Institute of Laundering, Kansas City 
Chamber of Commerce, South Side Business Association, 
Lions Club, Eagles and Elks, and was past president of the 
L.A.C. (Laundry, Allied and Cleaners) Club of Kansas City. 
Surviving are his mother and two sisters, 


Leonard S. Smith, Jr., chairman of the board of The Na- 
tional Marking Machine Company, Cincinnati, Ohio, died 
on April 29. Mr. Smith became associated with National in 
1916 and was president of the company from 1929 to 1958, 
when he became chairman of the board. He received a com- 
mission as Cavalry Lieutenant in 1917, and in 1927 retired 
as a Lieutenant-Colonel in the Ohio National Guard. Sur- 
viving are his wife, two daughters and a son, Leonard S. 
Smith III, vice-president of National Marking. 


Tom Todd, retired Southern sales representative of The 
National Marking Machine Company of Cincinnati, Ohio, 
died on April 30 in Towson, Maryland. Mr. Todd had re- 
tired from the company in 1958 after 29 years of service. 


Sanford H. Wallis, 75, owner of Wallis Cleaners, Tucson, 
Arizona, died recently. He was a member of Rotary and the 
Chamber of Commerce. Surviving are his wife, daughter and 
two sons, one of whom manages the cleaning establishment. 


annual CONVENTIONS 


August 12 and 13—Georgia Laundry & Cleaners Associa- 
tion, Atlanta Biltmore Hotel, Atlanta. 


August 12, 13 and 14—National Institute of Drycleaning 
Alumni Society, Back-Home Day, Marriott Motor 
Hotel, Washington, D. C 


August 21, 22 and 23—Virginia Association of Launderers 
and Cleaners, Inc., Hotel Roanoke, Roanoke. 


September 18, 19 and 20—Dry Cleaners and Launderers 
Institute (Ontario), Royal York Hotel, Toronto, On- 
tario, Canada. 


October 22, 23 and 24—Ohio Drycleaners Association, Neil 
House, Columbus. 


November 11 and 12—Pennsylvania Association of Dyers 
and Cleaners, Penn-Harris Hotel, Harrisburg. 


November 11, 12 and 13—Oregon State Drycleaners Asso- 
ciation, Gearhart Hotel, Gearhart. 


November 12 and 13—Cleansing Plant Owners of Massa- 
chusetts, Inc., Hotel Sheraton-Kimball, Springfield. 


November 16, 17 and 18—Laundry and Cleaners Allied 
Trades Association, Hollywood Beach Hotel, Holly- 
wood Beach, Florida. 


December 3 and 4—Wisconsin & Upper Michigan Dry- 
cleaning Institute, Inc., Schroeder Hotel, Milwaukee. 


1960 


You Can’t Afford 


to be without 
U. S. Model 
518-2 


No Alteration pile-up ° No labor trouble 


2 Machines in ONE 


It does many operations 


HEMMING 


skirt, dress and 
coat bottoms 


linings 
sleeves 
cuffs 


draperies and 
curtains 


bedspreads 


REINFORCING 


® worn spots 


U. S. BLIND STITCH MACHINE CORP. 


231 West 29th St., New York 1, N. Y. LAck. 4-9144 


KLEANERETTE FRANCHISES 


to professionals only 


The greatest investment 
ever offered the 
yaancwiees drycleaning industry 


bl lie The | 
1 Department i 
1 AMERICAN PERMAC Inc. ! 
] 48 Merrick Road i 

J Rockville Centre, L. 1., W. Y. { 


AVAILABLE 


! | want full details on how | can 1 
incorporate Kleanerette into my 
business. Please send C litera. j 

\ ture, DC a representative as soon 

1 as possible. 


rscanencrre | Hi 
l 
! ADDRESS 


STATE 


.~— ee ee 


1 
I 
i 
i 
i 
! 
i 
\ 
a 


| city ZONE 
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WANUOWAL MANIC (PIAL 


Where buyers -and sellers meet 








15¢ a word for the first insertion and 12¢ a word for each subsequent, 
consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 20¢ a word, first insertion; 15¢ a word for subse- 
quent, consecutive insertion. Minimum charge—$2.50 (new or repeat). 
Help Wanted and Situations Wanted ads 10¢ a word for first inser- 
tion, 8¢ a word for each subsequent, consecutive insertion for same ad. 
Advertisement set in capitals or bold face type 15¢ a word, first in- 
sertion; 12¢ a word for subsequent, consecutive insertion. Minimum 
charge—-$1.50 (new or repeat). 

Add five words if answers are to come to a box number to be for- 


warded by us. Be sure to write your copy, name and address plainly. 
Advertisements in this department must be in our hands NOT LATER 
THAN THE 10th OF THE PRECEDING MONTH. 


Cash must accompany all orders for advertisements in our classified 
columns. No book accounts can be opened, as the low charge made 
does not permit this expense. 


Rates for classified advertising are net. Classified advertising is not 
commissionable. 





Mail Your Replies to Box Numbers to The National Cleaner, 466 Lexington Avenue, New York 17, N. Y. 








CLEANING PLANTS FOR SALE 





In central Michigan, modern cleaning plant with shirt laundry. 
Gross last year $75,000. Long-term lease or will sell building with 
business. For further information. ADDRESS: Box 8831, THE NATIONAL 
CLEANER. -2 


For sale 


NORTHWESTERN ILLINOIS—well equipped solvent plant, established 
27 years. Gross $40,000. New building, corner location, ample parking. 
$20,000—one half down. Terms on balance. Long lease, or will sell 
building. ADDRESS: Box 8990, THE NATIONAL CLEANER. -2 
Northern Arizona—Reduced for quick sale. Complete solvent plant, 
ideal for working man and wife or partners. 1959 gross $26,000. Selling 
price only $12,500, one-half down, or $11,500 cash. Owner-owned build- 
ing in ideal location. Wonderful year-round climate. Wish to retire. 
ADDRESS: Box 9068, THE NATIONAL CLEANER. -2 
Modern synthetic drycleaning plant in north central part of Ohio. Gross- 
ing $70,000 a year. Situated in an industrial town of about 20,000 popula- 
tion. Modern equipment throughout. Owner's other interests forces sale. 
Can be purchased with building or will give a good lease. For more in- 
formation send your name and phone number to THE NATIONAL 
CLEANER, in care of box number. 9070 -2 


TOPNOTCH DRIVE-IN solvent plant with laundry and cold storage. Best 
50,000 on Florida's West Coast with finest beach 
$75,000. A real opportunity for someone. $25,000 cash 
ADDRESS: Box 9055, THE NATIONAL CLEANER. 

2 


location in city of 
Yearly volume 


with terms for balance 


IN BOOMING NORTHERN CALIFORNIA. 


4 NID finishing units 


7B Prosperity with reclaimer 
$42,000 gross 1959. Long 
population trade area. $40,000 with terms 


ADDRESS: Box 9147, THE NATIONAL CLEANER. 2 


2 Volkswagen panels, 
lease. Reasonable rent. 15,000 


available 


Missouri city of Highest prices, all cash-and 
ellent equipment includes petroleum washer-extractor. Price 


ADDRESS: Box 9179, THE NATIONAL CLEANER. -2 


10,000 
half down 

Maryland. Established quality petroleum plant with excellent 
Gross equipment, can do $350,000 annually staffed with effi 
$90,000. Selling due to age. $35,000—$20,000 
n one-story building 6,500 sq. ft. at $175 month, op 
3315 Taney Road, Maryland 
9192-2 


Present volume 


L. Rosenfield, Baltimore 


uth Denver modern, well-equipped synthetic cleaning plant 


weekly, 7( cash-and-carry, ideal location in fast-growing 
area. Low rent, $15,000 down, balance easy terms, 6 ADDRESS: Box 


9193, THE NATIONAL CLEANER. 2 


For sale Doing approximately $8,000. Central Illi 
nois. Will trade on larger plant. ADDRESS: Box 9194, THE NATIONAL 
CLEANER. 2 


Small solvent plant 


Southwest Arkansas, well-established solvent plant, doing good business 
Full price including real estate, $15,500, will accept 
reasonable down payment. ADDRESS: Box 9195, THE NATIONAL 


CLEANER 2 


with good potential 


MODERN SYNTHETIC DRYCLEANING PLANT. New 16 HP. Parker boiler 
and new reclaimer—other equipment good condition. 1957 Volkswagen 
Gross $40,000 1959. Reasonable rent. Price $18,000. Mrs. John W. Hazel- 


wood, 47 S. San Joaquin St., Stockton, California 9205-2 


76 


CENTRAL ILLINOIS: Solvent plant, new building, new business. Doing 
$600 per week. Owner ill, unable to carry on. Building, ‘58 panel truck 
and good equipment. All goes for $5,000 down, balance on easy terms. 
Investigate before you pass this up. ADDRESS: Box 9206, THE panes 
CLEANER. 


Eastern Pennsylvania—well-equipped retail solvent plant centrally lo- 
cated. Gross $90,000 half cash-and-carry. Real buy for someone! Can be 
purchased with or without real estate. Terms available. ADDRESS: Box 
9207, THE NATIONAL CLEANER. -2 


UNUSUAL OPPORTUNITY long-established quality compact synthetic. 
Top location. $50,000 per annum. Average price $1.75 sell or lease. De- 
posit and terms. Middle eastern New York state. ADDRESS: Box 9218, 
THE NATIONAL CLEANER. -2 








BUSINESS OPPORTUNITIES 


Franchises make profits! Operate your own franchise business. Nation- 
wide openings. NFR's monthly report publishes best offers. Write today 
for free details. National Franchise Reports, CN-528, 333 N. Michigan, 
Chicago 1, Illinois. 9215-11 











BUSINESS SERVICE 


DIRECT MAIL ADVERTISING for cleaners that gets new business at low 
cost . reactivates old customers. Write for free samples of famous 
Kolorcards. Reba Martin, Inc., 4201 N. W. 2nd Ave., Miami 37, Fla. 

5947-10 





Suits (double-breasted) made single, $9.95. Mail orders to White Swan 
Cleaners & Tailors, P. O. Box 8083, Jackson, Miss. 8919-10 
DRYCLEANERS! GET 2 FOR 1! Add a profitable service to your present 
business and get individual identification with an outstanding nationally 
advertised trademark that will serve your present business as well. Pack- 
age promotion including TV and radio commercials. $3,500 to $8,000 
investment required. Terms available. Unlimited potential in on-location 
carpet and furniture cleaning service field. Experience helpful but not 
necessary. Will train. Exclusive territories open. WRITE. Give references, 
background, qualifications. MAGIKIST SERVICE CORP., Dept. D., Att: 
Carl V. Haga Associates, 705 S. Cicero, Chicago 44, Illinois 8870-10 


ADD SERVICES TO YOUR PRESENT BUSINESS. Increase volume and 
profits with nationally advertised ‘‘Mister Service’’ rug, upholstery, floor 
and wall cleaning on-location service plan. We provide everything— 
supplies, personnel, training, national advertising and pro- 
We finance and guarantee success or we pay back 
Protected territories. Write for 
Dept. NC-1, 338 Lafayette 

9204-10 


equipment, 
motional material 
every cent you invested for equipment. 
free details—no obligation. Mister Service, 
Street, Newark, N. J. 








CONSULTANTS 


IN TROUBLE? Our chemical analysis of garments and laboratory reports 
place responsibility for damage, and save your money. Charges light. 
HUBBARD TEXTILE CONSULTING BUREAU, RT. 3, CHARLOTTESVILLE, 
VA. 6040-25 
LET US TELL YOUR CUSTOMER! Impartial laboratory reports on garment 
damage for settlement of claims, expert testimony for arbitration or 
referee. Prompt service, reasonable fee. TEXTILE ANALYSIS SERVICE, 
53 Auburn St., Concord, N. H. 3635-25 
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SITUATIONS WANTED 


SALESMEN - DISTRIBUTORS WANTED 





DRYCLEANING PRODUCTIVE MANAGER. 25 years experience in all 
phases of the industry, cost, quality, sales, etc. Capable of full charge 
of plant. Seek steady employment with reliable company. 48 years old, 
married. Chicago or New York preferred. ADDRESS: Box 9201, THE 
NATIONAL CLEANER. +5 


Manager of synthetic package plant, would like position as supervisor 
with SMALL package plant chain. Would consider relocation. ADDRESS: 
Box 9208, THE NATIONAL CLEANER. 5 


Wanted: Position as spotter and cleaner combination in synthetic plant 
with chance of advancement. Preferably Martinizing. 16 years experi- 
ence. Experience wool and silk presser. Age 34. Michigan and Ohio 
area preferred. ADDRESS: Box 9209, THE NATIONAL CLEANER. 5 


DRYCLEANING MANAGER capable of handling volume, 50 years old, 
32 years experience, graduate N.I.D. management course. Prefer to 
locate in Central states with modern aggressive organization. Please state 
salary and bonus paid. ADDRESS: Box 9210, THE NATIONAL CLEANER 

-5 


Experienced spotter would like position as cleaner, spotter, in small to 
medium-sized plant that has washer-extractor unit. Have managed 
plants; sober, family man. Something secure, permanent. ADDRESS: 
Box 9211, THE NATIONAL CLEANER. 5 


Manager's position wanted. University graduate on merchandising, 
graduate four cleaning schools, holds a certificate from N.C.&D., and also 
R. R. Street & Co. 24 years in the industry. Have managed and set up 
plants. Would like position as manager as a permanency. Prefer plant 
where owner is going to retire in the next three to five years, with future 
ownership in mind. Family man, strictly sober. ADDRESS: Box 9212 
THE NATIONAL CLEANER. +5 


Personable married man, 39 years of age, with chemical college back- 
ground, residing in Hartford, Connecticut. Has 20 years experience in the 
drycleaning industry, seeking immediate sales and service position, with 


ADDRESS: Box 9217, THE NATIONAL CLEANER. -5 


reputable company 








HELP WANTED 


SUPERINTENDENT: To take full charge of drycleaning department em- 
ploying 12 people, up-to-the-minute perc equipment—air presses 
bonus and 





Salary, 
profit-sharing plan will net right man $6,750 plus, the first 
Apply Crescent Laundry and Cleaners, 1215 Harrison Street, Daven 
9202-7 


year 


port, Iowa 


DYER, experienced man, for 
etc. Permanent position with old established south Florida retail clean 
ADDRESS: Box 9213, THE NATIONAL CLEANER 

7 


sample dyeing of garments, drapes, rugs, 


ing and dyeing plant 


LARGE PETROLEUM PLANT MANAGER. An unusual opportunity is now 
available for the position as senior field technician in the Middle Atlantic 
states area to sell and service drycleaning detergents manufactured by 
one of America’s manufacturing organizations 
REQUIREMENTS: 1. Petroleum plant managerial experience. 2. Unques 
tionable character. 3. Ability to pass rigid aptitude tests for mental and 
sales ability. REWARDS: 1. Thorough technical and sales training. 2 
Substantial guaranteed salary and expense plus a highly attractive in- 
centive plan. 3. Liberal retirement income plan and life insurance plan 
4. Unlimited opportunity for advancement and earnings. This is a cor 
porate organization and we employ no relatives. Write all details re- 
garding experience, education and other qualifications. ADDRESS: Box 
9214, THE NATIONAL CLEANER. 7 


leading research and 


PRESSER silk and wool, male or female. Top pay for quality. Sober per- 
son. Steady. References. Capital district New York state. ADDRESS: Box 
9219, THE NATONAL CLEANER. 7 


WORKING MANAGER smal! quality Detrex plant. Skilled, steady. Refer 
ences. State capabilities and requirements first letter. Albany, New York 


ADDRESS: Box 9220, THE NATIONAL CLEANER. 7 


ESTABLISHED SALES TERRITORY—<Accelerated sales expansion program 
requires that we employ additional salesmen. We need experienced rep- 
resentatives with drycleaning background, willing to travel. If you 
qualify, write full details first letter, enclose recent snapshot, state terri- 
tory preference. All replies strictiy coniidential. This can be your big 
opportunity. Salary and expense allowance against commissions. Write 
T. H. McClinton, STA-NU Corporation, 5101-15 Sheridan Road, Chicago 
40, Illinois. 9216-14 


WE WANT THE TOP MACHINERY SALESMEN IN THE BUSINESS—and 
we're prepared to make them an offer anyone interested in making REAL 
MONEY should look into. Permac is the hottest drycleaning unit in the 
industry today—and for good reason. It's different from all others. And 
can be sold more effectively than any other. If you have the experience 
and imagination to sell Permac’s vitally new and different approach to 
drycleaning, we promise you a cash-in that has no equal in the dryclean- 
ing business. Write, wire or phone collect. American Permac, Inc., 48 
Merrick Road, Rockville Centre, N. Y. RO 6-6967. 9221-14 








TRAINING SCHOOLS AND INSTRUCTIONS 
BOOKS ON TAILORING, REPAIRING, DESIGNING and CUTTING on 


men's and women’s garments (separate books). Free booklets describing 
these books sent on request. Resident courses also. Master Designer, 
Dept. K, 400 S. State Street, Chicago, Ill. 5670-15 





HUBBARD DRYCLEANING AND REDYEING SCHOOL, Route 3, Char- 
lottesville, Virginia. Courses offered in drycleaning (petroleum and 
synthetic), spotting, wetcleaning and dyeing. Study while you work and 
do both to advance yourself. Catalog sent on request. A CORRESPOND- 
ENCE SCHOOL SERVING THE INDUSTRY SENCE 19332. 5902-15 








BIG EXTRA PROFITS IN INVISIBLE REWEAVING! Do it yourself—in 
your own shop giving customers fines! work and prompt service. Find 
out how quickly you can learn to make holes, tears, cuts DISAPPEAR 
from all clothing and tabrics. Famous original Fabricon professional 
method pays up to $10 in an hour—ALL PROFITS! Write for FREE details. 
Fabricon, Dept. R R, 6238 Broadway, Chicago 40, Illinois. 8398-15 


- 








WHOLESALE DYEING FOR THE TRADE 


SHARP'S REDYEING COMPANY—DYEING EXCLUSIVELY. WHOLESALE 
ONLY. We are now located in a large building and, in addition to our 
regular service on garments and household goods, are equipped to give 
you a complete service on rugs and carpets, any size. 977 Jackson Ave- 
nue, Memphis, Tennessee. 160-12 





LOEBL DYEING IS THE FINEST QUALITY PRODUCED. All garments are 
deluxe and semi-finished, wrinkle-free, soft feel, easy-to-press. Individual 
inspection of each piece assures satisfaction or money back. We spe- 
cialize in draperies, slipcovers and rugs. Loebl's dye all colors every 
day. Quick service to parcel-post shippers always. Use LOEBL’S EXPERT 
WHOLESALE DYEING SERVICE NOW for better work—bigger profits. 
LOEBL DYE WORKS, INC., 348 W. SALEM AVE., ROANOKE, VA. 8742-12 








SEWING ROOM SUPPLIES 
ASK FOR YOUR FREE PRICELIST OF TAILOR TRIMMINGS—save 60 


Talon trouserzippers $11.50—American thread, cuffs, leather- 
patches, pocketing, buttons, Talonzippers. NASSAU NOTIONHOUSE, 
NASSAU, N. Y. 9174-42 





on 100 





Coming soon—a NEW Handbook! 


THE DRYCLEANER’S GUIDE 
TO SHIRT LAUNDERING 


How and When to get started 


® How to equip 


How to hire and train ® How to produce 


How to inspect and package for repeat business 


Only $1 per copy. Send your order now for a step 
by step guide on how to get in shirt laundering 
now ... successfully. 


THE NATIONAL CLEANER 
466 Lexington Avenue, New York 17, N. Y. 




















SUEDE, LEATHER AND FUR SERVICE 





Suede and Leather Specialists. ‘‘Lano-Lustre’’ process. Natural oils, color 
and sofiness restored. Send for information folder and price list. Free 
window display sign with first job. One-week service. Send to—Ward- 
robe Service, 2425 McGee, Kansas City, Missouri. 


8088-13 


Suede and Leather garments cleaned and refinished. We also change the 
color of suede. Send for price list. Advance Leather Coloring, 1628 Pitkin 
Avenue, Brooklyn 12, N. Y. 5849-13 





SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ““FRENCH- 
TEX" process. LaFRANCE DYE HOUSE. 7606 Carnegie Ave., Cleve- 
land 3, Ohio. ‘“Members of the S.L.R.A.” 7947-13 


FROM OUT OF THE WEST, comes suede & leather work at its BEST. 
RICHARD KELLEY’S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.I1.D. and 
S.L.R.A. 8901-13 


SUEDES AND LEATHERS cleaned and dyed to perfection. Prompt service. 
Fully insured. Any jacket $4.00. Ship to THE SUEDE KING, 1311 East 
State Street, Sharon, Pa. 5234-15 





FURS—cleaned, glazed, repaired, altered, and remodeled, by the famous 
LANO LUSTRE process. Guaranteed workmanship, fast service. Com- 
plete storage facilities. Send for complete price list and informational 
folder. Wardrobe Service, 2425 McGee, Kansas City, Mo. 9190-13 








REWEAVING 


"40°/, PROFIT WITHOUT INVESTMENT." Send us garments with burns, 
rips, holes to be skillfully rewoven by the exclusive WONDERWEAVE 
method. 100 operators, fast service. All work guaranteed for life of gar- 
ment. No investment, time or labor required. OR, do your own reweav- 
ing. We sell equipment for $12 complete with instructions. Replacement 
points $6 each. Write to Wonder Weavers, established 1899, 44 Whalley 
Avenue, Dept. 9, New Haven, Connecticut. 3298-29 


REWEAVING, ONE-DAY SERVICE: Cigarette burns, moth-holes, tears, 
spots in clothes, linens, rugs, upholstery fabrics, like new. Small jobs 
returned same day. Send garments for estimate. GIVE US A TRIAL. 
You'll be amazed to see the difference between our work and what 
you've been getting. Established 1910. American Textile Weaving Co., 
5 N. Wabash Ave., Chicago 2, Ill. 5516-29 


FOR GUARANTEED REWEAVING SERVICE ship your next damaged 
garment to us. We use the real French-Rochester Method only. Send us 
the difficult jobs that others reject. We will do it right or no charge. 
French Textile Co., Dept. N, 428 Avenue A, Rochester 21, N. Y. 5831-29 


REWEAVING. Complete SALES KIT FREE including signs, advertising 
mats, instruction book, PRICING CHART, work tickets and envelopes at 
NO CHARGE. A prompt efficient WHOLESALE service at a MODERATE 
COST. We reweave the exact pattern in all fabrics. Our complete re- 
weaving service will make you a satisfied, permanent customer. Send 
garment for estimate. Open accounts if desired. MONEY BACK GUAR- 
ANTEE. CINCINNATI REPAIR SERVICE, 125 West 5th Street, Cincinnati 
2, Ohio. 6066-29 


The old reliable “BERGER DAMAGE REWEAVING” serving the cleaners 
and tailors trade almost forty years. The finest type of skilled work only. 
Prompt service, reasonably priced. Our work wins you good will. Esti- 
mates cheerfully made. Return postage paid by us. If you want the 
Best,"’ mail your job to “BERGER DAMAGE REWEAVING COMPANY,” 
765 Madison Avenue, New York 21, N. Y. 5966-29 


REWEAVING BY THE SUPERIOR FRENCH PROCESS. MOTH HOLES, 
BURNS, ETC., REWOVEN TO THE EXACT PATTERN. COAST-TO-COAST. 
MODERATE PRICES. SMALL DAMAGES RETURNED SAME DAY RE- 
CEIVED. SATISTACTION GUARANTEED. SEND A TRIAL ORDER TO- 
DAY. R. M. WEISSERT, 315 NORTH 7TH ST., ST. LOUIS, MO. 5545-29 


MONEY BACK GUARANTEED REWEAVING. Best possible methods. 
None better. Display signs, pricing charts, etc. We supply at no charge 
everything necessary to sell this fine service. Liberal discount. Open 
accounts. Send garment for estimate or ask for Sales Kit. WEAVE 
MASTERS, 125 West 5th Street, Cincinnati 2, Ohio. 


RE-WEAVING AT LOWEST WHOLESALE PRICES, |-day service, we pay 
return postage, work guaranteed for the life of the garment. Satisfaction 
or no charge. Special low prices on large damages. Free estimates in ad- 
vance if requested. Write for free signs, pricing rulers, labels. THRIFTY 
WEAVERS, 1412 Adams St., Toledo 2, Ohio. 7446-29 











TRUCK SIGNS & DECALS 


Save 50% on TRUCK SIGNS AND DECALS: Made to order, FINEST 
VINYL PLASTIC—Write for price to: ACADEMY DECALS, 3324 Altamont 
Ave., Cleveland 18, Ohio. 9053-49 
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MISCELLANEOUS 


EXTRA MONEY—NO INVESTMENT. Display 31 TIES supplied on con- 
signment. Latest styles, patterns and colors. 30 cents per tie. FREE wall 
display rack, bags, sign. No catalog. Rush name and address for starting 
assortment. Campus Cravats, 93 South Orange Avenue, Newark 4, N. J. 

9203-8 











MERCHANDISE FOR SALE 


SOLVINK—a product continuing to serve the drycleaning and laundry 
industries for 30 years, tried and tested throughout the U. S. and Canada, 
has to be good. This is the story of SOLVINK. Removes INK, PAINT, 
BLOOD and RUST stains from colored and white fabrics, 8-ounce, pint, 
quart or gallon. Order today from your jobber or from Greenville 
Chemical Co., Greenville, S. Car., U. S. A. 8988-45 











MACHINERY FOR SALE 


Two-roll, 100” and 120° AMERICAN and C/L RETURN FEED IRONERS 
MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 8310-4 





42 x 84” AMERICAN MASTER CASCADE double end driven Mone! metal 
washers, two-compartment two door cylinders, motor-driven. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 





We buy and sell complete drycleaning plants. Also have a complete line 
of up-to-date, rebuilt and new drycleaning equipment. Contact us for 
your machinery needs at bargain prices. LAUNDRY MA- 
CHINERY CO., INC., 37-37 9th Street, Long Island City 1, N. Y., Stillwell 
6-6666. 8913-4 





For sale: All my drycleaning equipment at a sacrifice, a Triplex machine 
and spinner, deodorizing cabinet, Hoffman press and boiler. Mrs. Fred 
J. Ferrin, 19 South Buffalo Street, Springville, New York. Phone LY 2-2916. 

8987-4 


NEW PETROLEUM DRYCLEANING EQUIPMENT, SAVE OVER HALF. 
THREE HOFFMAN VORCLONE drying tumblers, 42 x 90 135-pound ca- 
pacity, Model #10190 type CDDDAB, TWO ZEPHYR WASHERS 42” x 64” 
155-pound capacity; ONE HOFFMAN WASHER same size; in original 
crates. Baltin Supply Co., 10962 Spinning Ave., Los Angeles 47, Cali- 
fornia. 9096-4 


FLATWORK IRONER. Chicago-Dryer Model G 16 110-inch, gas-heated, 
motor-driven, 2-girl return feed. Perfect condition. Priced very cheap. 
Varsity Cleaners & Laundry, Box 4688, Tucson, Arizona. 9197-4 


Synthetic machine, American Martin, open pocket, new cylinder, bear- 
ings, seals. Excellent condition. 30-pound unit with filter and still. $1,495. 
Mercury 2000-gallon tubular filter and backwash muck cooker and Marlow 
pump. 1 year old $1,350. Oakton Cleaners, 4117 Oakton Street, Skokie, 
Illinois. ORchard 3-6030. 9198-4 


For sale: One 602 Prosperity open-end washer, $450. One Hoffman mush- 
room drycleaners press, Model ARW1, air-operated, $275. One Pantex 
pants legger, Model M44-1-OCA-1, $295, air-operated. All of the above 
equipment is in splendid condition. Harold Stegmiller, 2747 17th Ave. 
Court, Moline, Illinois. 9199-4 
36 lb. 2-bath Mercury petroleum cleaning unit, gas boiler and return 
system, puff irons, spotting board, Prosperity press. Ideal setup for 
someone to set up small plant cheap. Wally Edwards, 901 Chillicothe St., 
Portsmouth, Ohio. 9200-4 








MACHINERY WANTED 


WANTED: USED HOFFMAN UTILITY PRESSES, any model, any amount. 
Address: ‘‘M.A.T.S.A.,"" Alvaro Obregén #147—Santa Anita, Ixtacalco— 
México 8, D. F. 9094-3 





WANTED TO BUY: Used Hoffman Jet washer-extractor combination, 100 
lbs. capacity for petroleum solvent. Must be in good condition and rea- 
sonably priced. Century Cleaners, 2920 Houston Avenue, Macon, 
Georgia. 9170-3 
We want to buy one used PIL-O-BAR. State condition and best price. 
Lane's Laundry, Greensboro, North Carolina. 9196-3 
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MR. MANUFACTURER: 


Pinpointed articles— 
providing answers to 
drycleaning manage- 
ment on such timely 
subjects as— 


e Space Saving 
Equipment 


e Expansion Through 
Package Plants 


e Plastic Piping 


—plus several other stories 
dealing with various facets 
of plant operation, all over 
the country—make up the 
menu your best customers 
and prospects are offered in 
this July issue of The 
NATIONAL CLEANER. 


They are all typical exam- 
ples of the editorial service 
drycleaning management 
expects and gets from the 
industry’s leading publica- 
tion! 


In The NATIONAL 
CLEANER, your advertis- 
ing shares in the readership 
(and response) from the 
most aggressive, able-to-buy 
plantowners. 


THE 
NATIONAL 
CLEANER 


466 Lexington Ave. 
New York 17, N. Y. 
ORegon 9-4000 











Ville CUSTOMERS ALWAYS WiRUUE 


The Ottawa Story 


lo the Editor: 

I've just finished reading in your 
May issue the article entitled “The 
Ottawa Story.” 

Here in Canada our plant has been 
recognized as the first “one hour” op- 
eration. Now we are proud to have 
been the first Toroato plant to install 
the flow-assembly system. The oper- 
ating economies which have resulted 
are only part of the story as far as we 
unbelievably 
smooth workflow in a plant such as 


are concerned The 


ours (handling such a high percent 

age of fast “one hour” service) has 

meant much more to us than we can 

possibly express in words 

But as an indication of our enthusi- 

asm, our doors are always open to 

any drycleaner who wants to take the 
time to “come see for himself.” 

Mitt CLAYMAN 

Clayman’s Valet Service 

253 Victoria St 


Toronto, Ont., Canada 


lo the Editor 
Have just read THe 
CLEANER’s treatment of the “Ottawa 


NATIONAI 


Story” in your May issue. Perhaps it’s 
a cliche to suggest that a dollar saved 
is a dollar earned. But certainly the 
Ottawa, Ont plants referred to ar 
adequate testimony that sound cost 
combined with improve 
in customer service not only 
ve dollars but attract additional 
sales dollars as well 
It has always been a matter of one 
operator s enthusiasm influencing first 


then another. Mighty 


usive evidence that our industry 


om pl intowne! 
nel 


is made up of sound thinking men who 


realize that f 


‘what's good for me is 
| for my industry 
Cro. MILLeEr 


Woodstock, Ont., Canada 


Effect of Charged System 
On Flameproofing 


lo the Editor 

The State Fire Marshal has con 
ducted extensive research to deter- 
mine if drvcleaning in charged systems 
using soap would adversely affect the 
flame-retardant treatment in drapes 
curtains and various fabrics. Since 
many ot the chemical compounds are 
antic ipated that 
The net re 
sults indicate that even a single dry 


wate! soluble we 


such might be the case 


cleaning in a 2 percent or stronge 


solution may necessitate retreatment 
of the flame retardant-treated article. 

Changes in drycleaning practice, 
which include the use of water-base 
soap in percentages varying from 1 
percent to 4 percent, led us to expect 
flame-resistance losses in treated fab- 
rics. With the cooperation of four out- 
standing drycleaning plants, using | 
percent, 2 percent, 4 percent, and no 
soap (moisture) respectively, the 
State Fire Marshal subjected flame 
retardant-treated test fabric to a series 
of full drycleaning cycles. Some sam- 
ples were drycleaned once, some 
twice, and some three times. The 
standard flame-retardant treatment 
had been applied by California Regis- 
tered Approved Concerns using Reg- 
istered Approved Flame Retardant 
Chemicals. The staff Chemist's Report 


is as follows: 


“All samples retained satisfactory 


flame resistance through three clean- 
ings in straight solvent 

“The use of charged systems has a 
detrimental effect on flame retardant 
chemicals, the degree of removal of 
chemical being proportional to the 
quantity of soap (moisture) used and 
the number of cleanings. 

‘Even one cleaning in a 2 percent 
or stronger solution may necessitate 
retreatment. 

We believe this information should 
be given industrywide distribution to 
avoid misunderstandings and poor 
public relations arising out of flame- 
resistance loss following drycleaning 
in plants using soap. The Fire Mar- 
shal’s Regulations defined a “Type II” 
flame-retardant chemical as being nor- 
mally water-soluble, “which is removed 
from the fabric by laundering, but not 
by drycleaning.” This, of course, will 
now require a qualifying statement 
that the charged systems will reason- 
ibly be « xpec ted to remove the flame- 
proofing since they contain moisture. 

Ray W. SHUKRAFT 

State Fire Marshal 

State of California 

By Tuomas G. FISHER 
Special Enforcement Officer 
Los Angeles, Calif 


Let's Hear From You... 
We welcome your inquiries, your 
views about every phase of the dry- 
cleaning industry, your problems and 
your solutions to problems. Address 
The Editor 

The National Cleaner 

466 Lexington Avenue 

New York 17, N. Y. 


Article Appreciated 


To the Editor: 

First I want to thank you for the 
flattering article you wrote about our 
firm. Everything was quite correct 
with the exception that you made me 
a partner of the firm, which I’m not. 
Anyhow, we have got huge corres- 
pondence as a result. 

In your editorial in the April issue, 
which we just received, you mention 
that a new device for automatic injec- 
tion of filter powder was shown at 
the Chicago convention. Would you 
be kind enough to give us the address 
of the manufacturer of this item? 

Gosta MATTSSON 
American Press 
Halsingborg, Sweden 


Personnel Aid 
To the Editor: 

I am writing to inquire if I might 
be able to obtain a reprint of your 
article called “Check Points for Hir- 
ing — Training — and Motivation of 
Route Salesmen” which you published 
in the October 1958 issue of The 
NATIONAL CLEANER magazine. 

C. L. CLEMMONS 
Star Laundry & Jackson Cleaners 
Jackson, Tenn. 


The article is included in our spe- 
cial reprint, “The Drycleaner’s Guide 
to Management and Operations,” avail- 
able at $2 a copy.—Eprtor 


Service Available 


lo the Editor: 

Our local insurance company has 
recently canceled our bailee insurance 
and I have been unable to get a new 
policy here. 

Can you give me the name and ad- 
dress of a company that writes this 
particular type of insurance? 

AAA CLEANERS 
Clifton, Ariz. 


Wash-and-Wear Interest 


To the Editor: 

A while back you had a write-up on 
“Wash and Wear Materials.” I would 
appreciate if we covld get pamphlets 
on this. 

PERFECTION CLEANERS 
Bismarck, N. D. 


An article on this subject by Albert 
Johnson of the NID appeared in our 
January 1959 issue —Ep1ror 
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Here’s an item of finishing equipment that combines 
the two more important features of any drycleaning 
plant ...extra production plus super extra quality. 
The Fashioner is the first steam-air finisher to 
handle ALL types of garments...ALL types of 
fabrics. Wools to silks... sport shirts — short jackets 
long jackets — wash-and-wear-dresses of most any 
style, most any material, As to QUALITY... nothing 
finishes finer than a steam-air finisher, especially 
when it is the Fashioner. 


See your Adjusta-Form jobber for a demonstration. 


WICHITA PRECISION TOOL CO. INC 
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NEW REVOLUTIONARY AILL-EQUIPMENT LEASE PLAN by PROSPERITY’ 
MAKES PROFITMAKING MACHINERY IMMEDIATELY AVAILABLE! 


This new Prosperity lease plan assures expansion to 
keep pace with growth conserves your money — 
permit $s you to use your own cash for operation 
and keep your lines of usual credit open. What's more, 
lease payments are deductible operating expenses 
payable from “before tax” earnings. You have a choice 
of 3, 4 or 5 year plans with low monthly rentals 

optional to renew at end of original lease period 
Freight, rigging and installation may be included 
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